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Abstract

The objectives of this research were to study 1) the perceived quality of consumer’
generation Y towards Journal perfume in Bangkok metropolitan with different personal
factors, 2) the purchasing intention of consumer’ generation Y towards Journal perfume in
Bangkok metropolitan with different personal factors, and 3) the relationship between
perceived quality and purchasing intention of consumer’ generation Y towards Journal
perfume in Bangkok metropolitan. A research tool was the questionnaires with a confidence
index of 0.981. The data were collected from 400 questionnaires from consumer’ generation
Y in Bangkok. The statistics used for data analysis were frequency, percentage, mean and
standard deviation. Hypotheses test were done by using Independent sample t-test, One-
way ANOVA and Pearson’s product moment correlation coefficient with a statistical
significance of 0.05 level.

The research result revealed the consumer’ generation Y with different gender, age,
education level, occupation, and monthly income had different the perceived quality
towards Journal perfume at 0.05 level of signification. Moreover, the difference of gender,
age, education level, and occupation had different study the purchasing intention towards
Journal perfume at 0.05 level of signification. Finally, the perceived quality was significantly
correlated to purchasing intention of consumer’ generation Y towards Journal perfume in

Bangkok metropolitan at 0.05 level.

Keywords: Perceived Quality, Purchasing Intention, Generation Y
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