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Abstract

This research aimed 1) to study the 24 hours fitness centers service decision in
Bangkok with different demographic characteristics. 2) to study the marketing mix factors
affecting the 24 hours fitness centers service decision in Bangkok. And 3) to study the
psychological factors affecting the 24 hours fitness centers service decision in Bangkok. The
samples were 400 working-age consumers who have used or used the 24 hours fitness center
in Bangkok. A research tool was the questionnaires with a confidence index of 0.983. Also, the
researcher used statistical analysis, which included t-test, one-way ANOVA, and multiple
regression.

The results of this research found 1) the respondents had differences in terms of age,
status, education level, monthly income, occupation, and living area in Bangkok
demonstrated different the 24 hours fitness centers service decision in Bangkok significantly at
the level of .05. 2) the marketing mix factors in terms of product, promotion, physical
evidence, and process affected the 24 hours fitness centers service decision in Bangkok
significantly at the level of .05. And 3) the psychological factors including motivation,
perception, believe, and attitudes affected the 24 hours fitness centers service decision in

Bangkok significantly at the level of .05.
Keywords: Marketing Mix Factors, Psychological Factors, Service Decision
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Uadedrulszaun1en1snane M S.D. STAUAUAALIAY
AUNARNS D 4.000 0.931 3170
AIUTIAN 4.007 0.895 11N
AIULBINNNITINTINAUE 4.168 0.843 17N
AUEUATUAITAAN 3.831 1.053 3170
AUUARINT 4.117 0.847 1N
AIUSNYULNNIYAIN 4.122 0.822 170
AIUNTZUIUNT 3.996 0.884 17N

AN519 2 ADANITUUBIUIIYININGN

Uadadudninen M S.D. FZAUAUARLAY
AuN15341a 3.844 0.947 1N
AUNTTUF 3.996 0.884 1N
AUNTITEUS 4.021 0.849 UN
FuANLTesT 3.874 0.926 1N
AUviAUAR 3.741 1.029 1N

sefuAIAniuAsItunsAnaulelduInsTiauadunosMaliuinig 24 daluanuin
drevuvuasunmiinnuanuAnfiuiierfunisinaulalduinsiinuadunesiidaliuinng 24
Faluslassanegluszdvann ioiarsandusiedenuii nadefiawaniuegluszduuin Tny
Busdiuanadsanunlutiossil amuﬁLLazq*dﬂiaim’%"mé’mwmmazmﬂmsLﬁaﬂ%jau%mﬁ\lm
wa nsnuaziusladunisdendeuinisvesaniuuinisfinma wszamnmnisliuinisfiangd
anufisug madendeuinmsfimuaninnisdnganinauseudns wieamndndliuinsednsidonte

UTNSARLUE 21NTINNNTUTZTIFURUSHII AUAIRU
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dl a
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Suuszansnns AN
annoY ARIALAFDY
UINTFIU
ﬁ?ﬂ\‘i‘ﬁl (a) 0.484 0.166 2910 0.004
LANUNARST 9 0.243 0.063 3.874 0.000*
2.61U51A" 0.066 0.060 1.092 0.276
3.A1UYDINNITIATIUUE 0.006 0.065 0.096 0.924
4. AUALATUNINNITAAA 0.158 0.046 3.443 0.001*
5.(5”11414?’1@’]% 0.111 0.060 1.839 0.067
6.91UNILATN 0.186 0.060 3.079 0.002*
7.91UNTEUIUNIT 0.215 0.064 3.351 0.001*
R =0.751 R%= 0.563 Adjusted R? = 0.556 SEE = 0.503 F=72.246

* sEAuludAgNINanan 0.05

PMNEANITIATIERNUITadduUsTaUNIINITRanE sanensaln1sanaulaldusnsile
walduines Malwuinag 24 $alus vesautevihnuluwanunmuviuasldfosas 5630 lag
fiansananen Adjusted R? Wiy 0.556 waziiiofinnsansesunuingauds fundasaeio) diu
AUa3un1INAINK,) FIUENUAENIINIBAIN(K,) BAZAIUNTTUINNISX,) SAdudsyaninisanaes
iU 0.243, 0.158, 0.186 waz 0.215 mud1su dwmasenisandulaldusmsiiaiuaidunes Mida

[

U3n1s 24 $alus vesnudpiauluwangannumuas(y) sgnivedAgveada 0.05 aunsaideu

<

[ a
Juaunisanaesluglvesnsuuuiu

Y = 0.484 + 0.243X, + 0.158X, + 0186X, + 0.215X,

auufgiud 3 Jadedninerdwmanenisdndulaldusinsfiouadunes Mlaldu3nag 24

Flg vosauTevinalunnsunnuriuas

M358 5 MIATeianneelanmanvesladedninewasnisdndulalduinig

nsanaulaldusnis
o o - dudszansnis A2y
Uadsdnanen ) t p - Value
ANNaY AAALARDY
NINTFIU
ANAIT (a) 0.240 0.128 1.869 0.062
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