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Abstract

The objectives of this research were 1). To study the potential of Nakhon Si Thammarat
Province in the development of cultural tourism 2). To guidelines for cultural tourism
development in Nakhon Si Thammarat Province. Using qualitative research methods It's an in-
depth interview. There were 30 key informants. The results of the study found that 1). Nakhon
Si Thammarat Province has potential to attract tourism It is unique in tourist attractions which
are history, ancient places, culture, way of life, wisdom, multicultural activities based on Thai
identity and sustainable integration. 2). The guidelines for cultural tourism development in
Nakhon Si Thammarat Province found that the tourist attractions have developed basic facilities
to accommodate tourists sufficiently. The cost of living is cheap. There should be management
and support for the presence of enough agencies to support projects, such as policy, budget,
personnel should promote Nakhon Si Thammarat Province as the southern center of cultural
tourism. It should be organized to exchange, aid, co-ordinate and provide information to each
other. Provide opportunities for people in the community to play a role in the management of
tourism development in the area to bring about the development of tourism in the community

to the maximum benefit.
Keywords: Cultural tourism, Tourism development, Nakhonsrithammarat Province
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