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Abstract

The objectives of this research were 1) to study the demographic which influenced
the decision-making behavior in purchasing yoga courses of consumer living in Bangkok 2) to
compare the marketing mix factors of consumer in Bangkok with different demographic
factors and 3) to compare the marketing mix factors of consumer in Bangkok Which has the
behavior to decide to purchasing yoga courses. The samples consisted of 400 consumers
who practiced yoga. The statistics used for the data analysis were frequency, percentage,
mean, standard deviation, Chi-square Independent Sample t-test, one-way ANOVA and least
significant different with a statistical significance of 0.05 level. The results showed that the
majority of the samples was single women, age between 26 and 40 years old with a
bachelor's degree. Besides, most of them were company employees with a monthly income
approximately between 15,001 and 30,000 baht. Their purpose was to motivationally
promote good health which affected decision making. The regular place to practice yoga
was a dedicated yoga studio. Frequency of yoga practice was a range from 3 to 4 times per
week during the period 5.31-9.00 PM. The cost per course was between 1,001 and 3,000
baht and there was a monthly yoga course available. The hypothesis test results at the
significance level of 0.05 overview different gender personal factors Affecting different
marketing mix factors with statistical significance at the level of 0.05 and the motivation that
has resulted in buying a different yoga course Affecting different marketing mix factors with

statistical significance at the level of 0.05
Keywords : Factors Affecting, Yoga, Purchase decision
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