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Abstract

This study aimed to 1) investigate an adaptation of the television industry in the
present and past, 2) examine Thai people’s television watching behaviors in the digital TV
era, and 3) introduce the strategic invention for the digital television business administration.
This study was a survey research which employed questionnaire to collect data from 400
samples. The data were descriptively analyzed. With the purpose of leisure and
entertainment. Whether they watched either scheduled soap opera program or rerun

program depended upon situations. In terms of the satisfaction towards the content of TV
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programs, it was found that the overall satisfaction was at a high level. Most of them were
satisfied with the insertion of useful knowledge and information followed by the promotion
of inventive creation, and the encouragement to provide inspiration to start doing something
new or thinking out of the box with confidence. From the assumption testing, it was found
that the factors related to age, professions, income, and family background had an influence
on the sample’s behaviors toward the selection of TV programs. The digital TV business
should, therefore, create programs that best served watchers’ needs which would lead to

the success in TV business
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