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Abstract

The research title “Perception on Image of Silpakorn University “Leading Creative
University” via Fanpage: SU Style” was quantitative research, a kind of survey research using online
questionnaires as a tool to collect information. The sample is 415 SU Style fan page
followers. The objective was to study the image perception of Silpakorn University in various
areas like Academic Reputation, Research and Creativity, Smart and Green Administration, and
Smart Student and Alumni. Data were analyzed by descriptive statistics of percentage, mean
and standard deviation. Findings are as follows: Perception of Image of Silpakorn University
“Leading Creative University”, Overall and in specific aspects was at a high level. These
aspects were as follows: Smart Student and Alumni, Academic Reputation, Research and
Creativity, and Smart and Green Administration. Perceived Academic Reputation, Overall and
in specific aspects was at a high level. These aspects were as follows: Silpakorn University is
the nation's number 1 university for art and design. Research and Creativity: Silpakorn
University is the nation's leader in art and design, Smart and Green Administration: Silpakorn
University has beautiful natural buildings and green campus, and Smart Student and Alumni:
Students and graduates have characteristics according to Silpakorn identity "creativity and the

public mind".
Keywords: Image of Silpakorn University
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#151502 : Silpakorn branding aaddeiAvemIINgIdY “AaUinsg un3nerdedutiuians
d519495A Silpakorn : A Leading Creative University” (U113nendsfalins, 2562) (Silpakorn
University., 2019)
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av o

WouarUssunnd 204,961 AY 1uUN1sHURFuNUSAUINAAY0 A (Engagement) YANNATIUIL
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Aaded 4.29 Tefifimsdufinniigafe Undnvuasindinlinudnvauzausndnuaifaing “anufn
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1 a
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mMsthssuuuImsdanmsiviuars winnssulunisuinng unldedeiiuseansamm (Smart and Green
Administration) fidiaded 3.84 Inededisinisfuuniianie uminerdedalinsienaisaniud

[ a o oo v =B a A o
@289 JUTIINYG LASDUINWNLLINGDY (Green Campus) 4A1RAYN 3.93 MUY
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THusnnssumisms@ine waziindngnsfiviuaioneuausiniufeIn1svesdInuLAZARIALT Y
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flgn fie MsysNNIAUzUIUIAS q Whdefu WelhAnnanuaamanefii uazalstinisysan
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[ RY)

AeuumIngrdeasiianudAgiunis ysanmsfauzuauewing 9 Wiseiy 308015y IunIs
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Au§ Msuanidsuious waznisanenenainud uaz 6) funisdanismaluladludiuves
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a%19a536 WeduasuliiAnmsadeuinnssy dofuuminendoasliaudfyiunsuananuide
Nuadasid eaenunsinfanssuin q Mdulselonideruyu dau awnsadiddldie was
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2017) WUAT UNIINY188RAUINTIANTNAY @NINLINADN LazFIwInaoulaesauNnIINe1de 7

Y
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winzan Uaendy SUSUEIENU avenn lerensimundneniniazduasunisiseusvenindnw v

[

wiuladndagiuuminerdelussmalveyaduiauiluiesniseysinvduwindsy wasimun
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ns9ng W@uazrun (2562) (Pimsiri, P. and Yenjabok, P., 2019) NUINMNINE&BLNYASAIERTE Master
Plan datauluzesvesnmsoy3ny Snwidindenliinieg ileysgnsduuming1dediden (Green
University) Tuduaesdednudiiinissusidosiianie uninerdedatinsidunminedoiiinng
UTn1sdnnisateuinnssunazivalulad (Digital Transformation University) @onmaadfiu
TorausuugifinAnvesnounuasuLTinanInIAniuLas TelEuBLLLRIFIBNATIgR Ao AT
wieluladiviuadioulflunsiamafeunisaou uazdnfnwannsodndldlagdis uagiuusans

a a IS

Uimsiamsssuumeluladansaumneliiuszaninmuasianuates elinsoudenisldanuunn
U 19U 52UV TCAS uagszu ERP fatuumingdeaistvianuddgfunisusulssnisuinis
Inssrvumalulagansaumaliiiuseaniaim wazdiuinnssuniunisusmsinnisunlelung
Fuindouuming delianunsnu fuiliviviunisiudsuutasluga Digital Transformation 39
msiaLndnenmyaanslinionsuienisiasuulas
funsiauinAnviarduaiuanuduiusiduudadududinn (Smart Student and
Alumni) HAN1ITY WUT JRBUNUUERUN NS UI N MaNwalvawmTINendefauins “ravedet iU
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