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Factors Affecting Brand Loyalty of Customers towards Victory Bakery
in Bangkok Metropolitan and Vicinity
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Abstract

The objectives of this research were to study 1) the customers’ loyalty towards Victory
Bakery in Bangkok and vicinity with demographic factors 2) the customers’ loyalty towards
Victory Bakery in Bangkok and vicinity with marketing mix factors. This research was quantitative
research which is survey research for cross sectional study. The data were collected by
questionnaires. Samples were selected by convenience sampling from customers experiencing
Victory Bakery’s products from 9 branches and living in Bangkok and vicinity for 400 samples.
Sample collecting period is from November 2020 to March 2021. The descriptive statistics used
for data analysis were frequency, percentage, mean, and standard deviation. The inferential
statistics used for hypothesis testing were independent samples t-test, one-way ANOVA, and
multiple regression with a statistical significance of 0.05 level. The research results were as
follows 1) the demographic factors had not effected to the customers’ loyalty towards Victory
Bakery at statistical significance of 0.05 level 2) the marketing mix factors had effected to the
customers’ loyalty towards Victory Bakery at statistical significance of 0.05 level. The most
effective factor was Product (Beta=0.419) followed by Price (Beta=0.249), Promotion
(Beta=0.197) and Place (Beta=0.100), respectively. A summary is Victory Bakery’s marketing
strategies able to improve the customers’ loyalty. Entrepreneur can apply this information to
develop marketing strategies in accordance with customer needs and encourage them to come

back for another purchase in the future.
Keywords: Marketing mix, Brand, Loyalty
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YuRgnduandetn uiiinasiinnsusuiiusian, vusrnduinded wiinasinsandosmadnsmie,

YINMUILNAULITDU kIINSIFUAIDUILTNTALEIUNITVIENRNIN
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adfTilavnaey ttest  Ftest  F-test Ftest  F-test F-test
Significance
AUNITUF 0374  0.825  0.326 0.462  0.146 0.615
AUANFAN 0.675 0714  0.866 0203 0178  0.786
Fruauddlafiasde 0580 0671 0.146 0504 0096  0.648
ATUNITUARINGRNTTY 0.641 0274  0.438 0.277  0.064 0.549
ANANARTIEUAN 0.642  0.610  0.325 0.266  0.063 0.769

N v (%

e * e danuwansnesiuegsilidudAynisataisedu 0.05

M19199 3 auufgIudl 1-6 JadeUssynsaiansaiuina A1ueie AUTEAUNISANY)

AIUADTUNINANTE AIUBDITN wazAUs1elALaAsRamaUN NLAnANany ludsnananIUANAnSIEUR
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FiAne3 wined Muandeiy esurglddn gnausazauiinsiud danuidila Ivinuad uaz
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ANUNARN U] AUTIAT Lo
71797150a1m (4Ps) A159RI19UY A1SMAN
AUNAR U 1
ANUTIAT 0.659** 1
ANUYDINNITINIINUY 0.597** 0.548** 1
AUNNTAWEIUNITAAN 0.561%* 0.422%* 0.628%* 1

e ** naned ddeddgynieadansedu 0.01

1w a o w

dl Q‘ U v [ ! s a a0 (I7 ! 1 a o
AN 4 ANFNUITEEANTANAUNUTIENIIMILUTBATEUAININDT 0.700 219U UBAIAEYNIY

o
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atfnszAvu 0.01 ey fudsdaseyndnludasedeiu Junuigaunazirdeyaludasieinig

DANDULUUNYAN (qﬁu YULYey, 2560) (Chanaboon, S., 2017)
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a5t 5 Yadudrulszaunanisnann dawaseausninsdusinianes wines
Unstandardized Standardized
fanenTal Coefficients Coefficients t Significance
B Std. Error Beta

ﬂlﬁm‘ﬁ. (Constant) -0.214 0.196 -1.09 0.277
AUNARS (X,) 0419  0.063 0.340 6.65 0.000*
AUTIAT (X,) 0.249 0.057 0.208 4.41 0.000*
ANUADININITINIINUNE (X;) 0.100  0.048 0.103 2.10 0.037*
AIUNTAUATUATNAA (X,) 0.197 0.040 0.228 4.93 0.000%

R=0.732 R*=0.536 Std. Error = 0.442 Sig. = 0.000

newe: * vaneds danuuansnsiueglitedrfgnisatiansedu 0.05

M15°9% 5 auuigiui 7 Jadediudszaunianisnaia (dPs) denasienuindnsiduniiiia

d' a v a o ¢ @ v A 1 v a a v PN a v W
9 LULABT Iﬂﬂﬂquwamﬂm"m (X1) L‘Uu@quwa\‘iNam@ﬂquﬂﬂﬂmianQquﬂwqm HATLURNINUY

0.419 5938911A8 AUTIAT (X,) HANUAWYINAU 0.249 AIUAITELESNAITAAIN (X,) DANUFIUNINAY

0.197 LALAULBININITIATIMUIY (X,) dAudviiu 0.100 awrsaldsuduaunisonase 1iie

WeINTUAMUANANTIAUAT (V) 1oAY = -0.214 + 0.419X, + 0.249X, + 0.100X; + 0.197X,

A999 6 U@ IUsEaNNIINITHAN AHARBANUANARIIAUAISILIANDS WLNDT bkAazAY

Ja3gdiudsyaunianiseanm (4Ps)

AMUANANTIFUAN — - —
v n 4 v e o . AIUTOINN AIUAITAUETY
IUIARDT LULNDI AMUNANN W AUIIAN v .
NSINIINUY NIAANA
e Multiple Multiple Multiple Multiple
annnlinegou
Regression Regression Regression Regression
Significance
AUNTTUF 0.176 0.417 0.000* 0.000%
AUAIUSTEN 0.000* 0.000* 0.620 0.027*
fuanusdlafivde 0.000% 0.000% 0.787 0.000%
AIUNITUARING AN TTL 0.000* 0.000* 0.289 0.025*
e * mneds fnrsuaneiisiuegnadifeddamnaadansedu 0.05
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(Saneiluksana, O., 2015) AAWINNANBAINTIAUANLHNARDAIIUTIS NING MIHNARNN UNUUNG S-26 VDI
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