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Abstract

The objective of this research was to study 1)Technology acceptance factors
influencing the decision of making financial transactions and using additional services via
mobile banking. 2)Marketing Mix Factors (4Ps) affecting financial transaction decision making
and using additional services on mobile banking of population groups in Bangkok by using
convenience sampling method. The sample includes 400 financial consumers who have
experience in using mobile banking. In term of survey reserch by using questionnaire. The
statistical tools are employed to analyze the data by using frequency test, mean,
percentage, standard deviation, Pearson correlation, and Multiple linear regression analysis
at a statistically significant of 0.05 level. The result of the study discovered that technology
acceptance factors (i.e., the benefit and ease of using mobile banking) and marketing mix
factors (i.e., product, price, and place) have significant positive co-relation affect on the
consumer decision to use mobile banking for financial transaction and add on service. For
the marketing promotion does’t have significant effect on the decision to use mobile

banking for financial transaction and add on service.
Keywords: Financial transactions, Mobile Banking, Value-added services
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Coefficients Coefficients

6 Std. Error Beta
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AIUNTAUATUAITNAN 0.034 0.029 0.060 1170  0.243

R = 0.748% R? = 0.56, Std. Error = 0.293, Sig. = 0.000°
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