D.

1sEsBUNAUNUNTNY Uil 26 adudl 3 nsngrau - Ausneu 2564 Page | 420

nsaaLEsuN1sinaigkIusEuUddnnsatndlulsandlne

Promoting e-tourism in Thailand

752 WAUWNYSY, 1E3 29duuN®, ¥I8d w aans’
Weera khaenphet’, Seree wongmontha? and Chawalee na-talang®

Received& May 25, 2021 &Revise August 26, 2021 &Accepted September 22, 2021

UNANYD

nsfnwadsilfifaguazasdiiie 1) Anwdnuuzdssrnsmansvosinoadeasilnediunis
duasunsvioniiomuszuudidnnsedndlulssimalnefifdeanuduiusivdiuysrannisnisnain
way 2) AnwidnvarUssrinsmanivesinveuiisrvnlnedunisdauaiunismesfieiniusz vy
Bidnnsedndlulsewelnefifronnuduiusifunagninmsnainesulal msiduedsiifuideidessana
insesleflifouuuasuniy Tneifiudeyaantnviendisnvnlngdiuu 400 ya lngldmemandunsyas
Anudenades Insuuuaeunuiiadvlinnuaenndos 0.50 addanldlunsiinszsiteya Ao adAiBanssaun
1fun Ar¥esas Anads drudesuuninigiu wansAnwiwuin n1sduasunisviesiieasiussuy

a &

idnnsoindluvssmalneifsessfuaruAniiusiotiadodunaunisnisnain wui freuluvasuam
fszduaionelalnesusotafofunssuiunislussduniign uenainddamud grounuuasua
Jsvauianelalagsiunetadununandue Jadeaiusinn Jadeauaeamnianisandnnuie Uadeniu
mMsdaasunisune Jadesuyaains waztadedudsiungdegndlusefuain suddu wans
NadeUALLAZIUNMTITE NUdn Anvazdszrnsmanidueny duendn dusielfiadesoifiou uasiu
anrunnilauduius fudadediutssaunisnisaain (7P) lunisdauasunisviesiisaniussuy
dlannseindvesUsemnalng uaranwurUITEYINTAEASAUNA AITUSTAUNITANY ATUBNTN LaTAIY
aonunnilanuduiusiuiledenisaainesulatl (5 As) Tunsdsasunsviesdisamussuudidnnsednd

YpsUsEnelng

AndAgy | NMsduasunsvieaiien szuudlannsetind Uszmelne

' YRy e Unudin Inenaen1sinntg Ivnangnaensien
! Doctor Program College of Management University of Phayao
23 g19159U52AN MNPIUNTIANTT NININYIEENELYN

23 Lecturer College of Management University of Phayao

Journal of the Association of Researchers Vol. 26 No.3 July - September 2021



D.

L%

1sEsBUNAUNUNTNY Uil 26 adudl 3 nsngrau - Ausneu 2564 Page | 421

Abstract

The objective of this study was to investigate 1) the demographic characteristics of Thai
tourists in promoting e-tourism in Thailand related with marketing mix and 2) the demographic
characteristics of Thai tourists in promoting e-tourism in Thailand related with online marketing
strategy. This study was a quantitative research. A questionnaire was used as a research
instrument to collect data from 400 Thai tourists. This study determined a consistency
coefficient. The questionnaire’s consistency index was 0.50. Data were analyzed using
descriptive statistics, including percentage, mean, and standard deviation. The analytic results of
e-tourism promotion in Thailand affecting the opinion on the marketing mix factors showed that
in terms of marketing mix, a factor with the highest level of satisfaction was process. In addition,
overall satisfaction with product, price, place, promotion, people, and physical evidence were
at a high level, respectively. The results of the research hypothesis test showed that the
demographic characteristics of age, career, the average income per month and status have
correlate with marketing mix factors (7P) in promoting e-tourism in Thailand, and the
demographic characteristics of sex, education, career and status have correlate with marketing

online (5 As) 1 in promoting e-tourism in Thailand
Keywords: Tourism promotion, Electronic system, Thailand
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