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Abstract

The spread of the Covid-19 virus has affected operations of community
enterprises group, especially in terms of sales and distribution channels, adding value
of products and online marketing are important to concern.

A study of Product marketing development Community Enterprise Group in
of Udon Thani province. The objective of this study was to collect information on
marketing, analysis, and assessment of the business environment. Assess marketing
problems, find online marketing channels, and provide guidelines for increasing
online marketing channels

There are 2 groups of community enterprises in Udon Thani province ; Pla Ra
Bong Tha Tum Community Enterprise and Bai Fern Watermelon juice Community
Enterprise. Analyzing community enterprise groups in marketing assess the general
condition and problems.

Ban Tha Tum Community Enterprise The results showed that. The chairman
of the group has expertise. The products are certified by FDA and OTOP, The
production and distribution sites are clearly divided, have low production cost, the
popularity of consumption from people all over the country and abroad has
increased, have a government policy to promote community enterprises. There are
distribution channels throughout the storefront, Exhibitions and online. The products
were organized into a series of products such as 5 pieces per package. But the
products are not up to date. Learning to use the technology of members takes a
long time. There are many competitors in the market. easy imitation and raw

materials may be in short supply at some point.
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Bai Fern Watermelon juice Community Enterprise There are a variety of
products and packaging at affordable prices. There are promotions, if purchased in
large quantities, meet OTOP standards, can receive support from the government.
Distribution by selling both at the production site, trade shows, telephone and online
channels But the location is still difficult to reach. The location in Google Maps
doesn't match the actual location. Online marketing channels have not been taken
care. Due to the COVID-19 situation, sales have declined. Prices that are vary in some

periods.
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