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Abstract

This research aimed to investicate marketing mix and online marketing factors
affecting the purchase decision on dietary supplement products made by consumers in
different generations and propose the purchase decision of consumers in different
generations. The research employed qualitative methodology. Data collection was carried
out through an in-depth interview with 20 key informants who were from different
generations and placed orders for dietary supplement products via online channels. The
results revealed that, in terms of marketing mix, product factors included good quality,
product guarantee, warranty, factories’ production standard, product effectiveness, and Thai
FDA certification; and price factors included price worthiness, a variety of online payment
methods, and cash on delivery policy. In terms of distribution channels,Gen X, Y, and Z
consumers tended to process their payment via online channels. In terms of promotion,
factors included the offering of discount and free gifts. Individual factors included online
advertising, a variety of contact channels, and after-sales enquiry service. The privacy and
security factor was the protection of customers’ digital privacy and personal information.

The results revealed that Gen B consumers mostly bought products available on
Facebook pages; Gen X and Z consumers mostly bought products available on Facebook
pages, Shoppee, Gen Y consumers mostly bought products available on Facebook pages
and Instagram. Gen X, Y, and Z consumers mostly bought dietary supplement products that
helped whiten skin, lose weight, and boost physical strength and healthiness while Gen B
consumers were interested in health products. The research also found that sale promotion,
discount, convenience in buying products, product reviews and comments on Goosgle,
Youtube, Facebook pages, and product recommendations given by friends and shops had

effect on purchase decision.
Keywords: Marketing Mix Factors, Online Marketing, Purchase Decision
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