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Abstract

The objectives of this research Article were to study demographic factors which affect the
decision to buy fashion cloths and the influences marketing mix factors affecting decision to buy
fashion clothes through online of the student of Muban Chombueng Rajabhat University. The
questionnaires were used as a tool to collect data from 400 respondents. The statistics used in this
study were frequency, percentage, mean standard deviation, One-way ANOVA analysis and multiple
regression analysis. The results shown most of The means of marketing mix and fashion clothes
buying decision through online channel in every element were at high level. There were differences
in demographic factors on buying decision among gender, age, faculty, and income at the statistical
level of 0.05. Marketing mix (all elements) affected fashion clothes buying decision through online
channel at the statistical level of 0.05. Suggestions from the study include entrepreneur in fashion
clothes business should rapidly develop marketing communication strategies and expand marketing
channels to create buying decision on different consumer targets. The results from study were
useful for entrepreneur to create suitable marketing mix and public awareness and public relation

to required targets.
Keywords: Marketing mix, Decision to buy fashion clothes, Online channel
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