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Abstract

Health and beauty center businesses significantly impact the economic chain of the
country and continue to meet the needs of Thai society in an era of an increasingly aging
population. This research aims to study the levels and influence of customer relationship
strategies, the 7Ps of marketing mix, service quality, and consumer perceived value on the
decision-making behavior regarding the use of health and beauty centers. Including the
development of guidelines for the growth of health and beauty center businesses. The sample
group consists of 480 customers who use health and beauty center services. Data were analyzed
using descriptive statistics and structural equation modeling techniques. Qualitative data were
collected from 15 experts and analyzed using content analysis techniques. The research findings
revealed that: 1) Customer relationship strategies, decision-making behavior, the 7Ps marketing
miX, consumer perceived value, and service quality were all rated highly, with average scores of
4.21,3.99,3.98,3.90, and 3.84, respectively. 2) Service quality, consumer perceived value,
customer relationship strategies, and the 7Ps marketing mix significantly influenced decision-
making behavior, with impact values of .88, .65, .88, and .86, respectively, at a statistical
significance level of .05, collectively predicting 85%. 3) Guidelines for the growth of health and
beauty center businesses include Short-term: Focus on branding and creating distinctiveness.
Medium-term: Emphasize innovation in health and beauty centers and building customer

relationships. Long-term: Focus on organizational development and customer aspects.

Keywords:, Growth of Health and Beauty Center Businesses, Decision-Making Behavior,
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w1 parmasuaualugimaeideinsidulaganegiseiies lusanaeiuanuamdlasuaiy
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