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Abstract

The aim of this research is to study media exposure behaviors of people via public relations
The Secretariat of the Cabinet how they reach information or not. To study people’s attitudes to
the law Personal Data Protection and the public relations guidelines of The Secretariat of the
Cabinet. The research employed a quantitative approach using survey research methodology. The
sample size consisted of 405 people, and the research tool utilized was a questionnaire. Statistical
analysis software was used to calculate the mean, percentage, standard deviation, and Anova. The
research findings revealed that the majority of participants were males, undergraduates, aged between
13 and 23 years, their jobs are students. Regarding media exposure behaviors, it found that the
majority spent 1 to 5 hours, media exposure about Personal Data Protection from page Facebook,
the channel to receive news toward general social network by the frequency of news exposure about
Personal Data Protection one time per week and they agree with Personal Data Protection. The
attitude and understanding in public relations of Personal Data Protection found that total mean 3.69
standard deviation 0.93 that was at much level. That is Personal Data Protection secondly, to comply
with the law Personal Data Protection and the agreement of it. The satisfaction from public relations
media exposure, the first is to satisfied with the convenience to find it, secondly is the modemity of
content, thirdly is the quantity of content. On the whole the mean 3.60 standard deviation 0.97 that

was at much level

Keywords: Media exposure behavior, Personal Data Protection
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