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Abstract

This Article of research is 1) to study the factor of communication image 2) to study the
demographics of people in Bangkok towards the decision of the Bangkok Governor Candidates among
the Y Generation.3) to study the political commmunication strategy of the Bangkok Governor
Candidates. The research employed a quantitative approach using survey research methodology. The
sample size consisted of 401 people in Bangkok and the research tool utilized was a questionnaire.
Statistical analysis software was used to calculate the mean, percentage, standard deviation, and
Anova. The research findings It was found that the factors influence towards attitudes to the election
of governor of Bangkok . That is the differences of age influence for the level of decision which is
differences. Because of this is the first time to election of age 18-22 years so the decision much more
the others. Another is that the differences age influence level of belief which is differences. It means
the people who has less age will be more persuade and about the education, the number of
undergraduate much more than others. It showed a significant difference in the level of decision much
more the others. The results of this research can be used as information for planning policies that

meet the needs of the people, leading to elections that are consistent with the population groups.

Keywords: Communication strategy, image, behavior media exposure
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