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Abstract

The purposes of this research article are to study purchasing behavior, problems
conditions, Requirements and Purchasing motivations on Ready mix concrete of consumers in
Chonburi Province. It was a quantitative study with 400 contractors in Chonburi Province. The
sample methods used were multi - stage sampling. The statistical methods utilized included
Percentage, mean, standard deviation, chi-square and F-test, one-way ANOVA. The results of
the study found that there was a purchase rate of 300,001-500,000 baht, choosing the Chang
brand of cement, using the same cement brand, definitely changing brands, recommending
the Chang brand of cement, using more than 8 times/month, choosing strength 240, Time
spent 8.00-12.00 hrs., convenient, fast for work, strong quality and ordering from a well-known
company/plant. The problem in purchasing is at the highest level and wants news via
Facebook, brochures, making a short introductory video with content about the benefits of
use as a short summary video by calling to inquire about satisfaction with the staff's service.
Characteristics of having a shooting machine, wanting experts/engineers and motivation to buy
are at the highest level. The result of the hypothesis testing found that 1) The ordering rate is
different. Purchasing behavior including cement brand chosen, frequency of use, and strength
are different. 2) The ordering rate is different. There are overall problems in purchasing. 3) The
ordering rate is different. There are purchasing needs including online information, after-sales
service. While the ordering rate is different. The service characteristics are not different. 4) The

ordering rate is different. There are overall motivations to purchase.
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Ready mix concrete
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