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Abstract
The objectives of this research were to study 1) to study the demographics 2) the

behavior of tourists and 3) the Marketing mix factors affecting tourism promotion in Koh Kret,
Nonthaburi Province. Qualitative research was conducted. The sample group was 400 Thai
tourists who visited Koh Kret. The questionnaire was used for data collection. The descriptive
data was analyzed by frequency, percentage, mean, and standard deviation. Statistical
significance was set at 0.05. The results of the research were as follows: 1) In terms of tourists’
behavior, it was found that most of the samples traveled for leisure / tourism at 72%, traveled
by bus at 42.75%, accompanied of 1-3 people at 46.75 %, traveled from Monday to Friday at
69.00 %, visited for the first time at 44.25 %, had total expenses of 501-1,000 baht at 39 %,
got more information about Ko Kret through the website at 87.25%, will come back to travel
again at 96.25%, and will recommend others to travel at 96.25%. 2) In terms of marketing mix,
it was found that in terms of overall products, the level was the highest. In terms of price, the
overall picture is the most at the highest level. In terms of distribution channels, the overall

image is moderate. In terms of marketing promotion, the overall picture is at the highest level

of X 4.23 in the aspect of the overall personality at the highest level. In terms of the physical
environment, the overall picture is at the highest level. In terms of overall processes, the level

is very high, respectively.

Keywords: Marketing Strategies, Tourism Behavior, Koh Kret
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