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Abstract

This research article aims to factors influencing the use of the MyMo Mobile Banking
app by customers of the Government Savings Bank, Selaphum Branch, Roi Et Province. Using
quantitative and qualitative methods, Data were collected from 337 users via online
questionnaires and in-depth interviews, analyzed with SPSS. Key factors include ease of use
and value for money, with users appreciating the app’s convenience for transactions and no
fees. Security also boosts user confidence. However, elderly users and those less familiar with
technology prefer ATM cards. Multiple regression analysis shows value for money significantly
impacts app adoption, while perceived risks and service marketing mix factors have little
effect. Recommendations include user training, enhanced features, stronger security, and

further comparative studies to better meet diverse user needs.

Keywords: Service Marketing Mix Factors, Decision-Making in Choosing an application,

MyMo Mobile Banking Application
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