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to determine how financial investment for employees

g Leunatiud’, wasinftun Wugugn?
Nutwasa Anekanun and Kittinand Bandhumasuta

Receive January 20, 2025 ; Retrieved March 30, 2025; Accepted March 31, 2025

UNANELD

UNAMUIIBU

IS (3

nOUsEaNA LileANYINgANIIUNNTINnIIRuazaunayudITouieITnYes
wiinauludagdu 2. mefnwinwimmisiaIasiaNwangauiun1svinnuvaieRauImmingIns
yana kazieadainis dunemudseadodn lumaiudnstuasaunamudseaiesdndmiy

wiinaw M3 deuuunandauiunaues i anin Juuvasuaiuwaziuudunivaldednidu

v v a

\A30ele AIUNGNAI8E19Y8Y Yamane (1973) laduu 326 au glvideyadidgineitesdmny

10 AY ATIZALALUNAUINALUUADATINTTUUT HaN15ANYT WulszAuausineIiunginssy

U

[y

n199ingnsnIuazauneudIsoud ssinvesninaunsamunianinduluseavliunais 4

1Y

Trguszasaniseouiulussozdu wayszazenlndifssiu duwilduiuiedunisiiinguszadnis
a = U r-:ll d‘ U ¥ [l [y} 1 Y} 1 a gj
poudulusseryn waslisviumnudssneensuldegluseauuiunans naudegsdiaiunslalung
UFuiindnsinsvinluazaunasudisendssnegluseauliunaie nagnsaun1snalnuay
Usgnduiiug 8 uume Ao 1) M3as1enssus 2) Msdeansinudemanidviakaslodeaiifeniely
89ANS 3) M3dndunwkazlinigg 4) Msdearsianizuana 5) n1saiawssgelartuninausud
A o 1Y | Y a @ Py ' = \

W3TINUAIREN 6) InuaNadegdla 7) wangnisudatu 8) eenuuuuleuiengangu dausaz
LuIMeNsEUINNsIiuguaneudseniediniiuiulideayidunsysannsmadensieg 1
mufiu dagtigliminnuianudilakesiivsgdalunsiiunisesuldegswiailouas s8u

o L o

ANENARY: NOINUAITOURBITN, ANFALINUNITAMUNIINITHRY, w5agslalunisesuy, nsin

v 9

9nTIRUALANNDINUATOURLAN, NAINSATUNTIAIALAZUTEIFUWUS

a0y U3nsgIne unnInendevienisilve
Faculty of Business Administration, University of the Thai Chamber of Commerce

Email: nutwasa.anekanun@gmail.com; Email: kittinand_ban@utcc.ac.th

Journal of the Association of Researchers Vol. 30 No.1 January-March, 2025


mailto:nutwasa.anekanun@gmail.com

v o

15613 U1 30 adudi 1 unsnax - unau 2568 Page | 395

Abstract

This research Article objective 1. Study the behavior of deducting the provident
fund rate of current employees. 2. Study the appropriate approach or tool for the work of
the Human Resource Development Department and the Welfare Department for the
provident fund in increasing the provident fund rate for employees. The research used a
quantitative and qualitative mixed research method, with questionnaires and in-depth
interviews as tools. The sample group was calculated from Yamane (1973) with 326 people,
10 key informants, and the results were analyzed and presented using descriptive statistics.
The results of the study found that the knowledge level of the behavior of deducting the
provident fund rate of employees and financial investment was at a moderate level. The
short-term and long-term savings objectives were similar. They tended to agree with the
long-term savings objectives and had a moderate level of acceptable risk. The sample
group had a moderate intention to increase the provident fund deduction rate. There were
8 marketing and public relations strategies.: 1) Raising awareness 2) Communication
through digital and social media channels within the organization 3) Organizing seminars
and providing knowledge 4) Personalized communication 5) Motivation through senior
employees or exemplary teams 6) Incentive campaigns 7) Competitive campaigns 8)

Designing flexible policies Each approach has different timelines,

Keywords: Provident Fund, Financial investment knowledge, Savings Motivation, Deduction

rate of provident fund contributions, Marketing and public relations strategies
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