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Abstract

This academic article aims to review concepts and research related to risk management
in the context of the modern world, with a focus on the complex interconnections and
impacts of political, economic, social, and cultural changes on the public sector, business
sector, and society as a whole. A review of the literature indicates that political instability
affects investment confidence and international trade, while economic volatility—such as
inflation, energy crises, and the transition to a digital economy—constitutes significant risks
that require integrated management. On the social dimension, demographic factors and online
consumer behaviors, especially among younger generations, are shaping new directions for
building trust and brand loyalty. The cultural dimension reflects both opportunities and risks
arising from the blending of local identities with international standards. Furthermore, the
article highlights the crucial role of digital technology and social media in risk management,
serving functions in assessment, forecasting, monitoring, and crisis recovery. Organizations that
can effectively leverage digital data and online strategies are able to transform risks into
strategic opportunities. The synthesized Integrated Risk Management Framework from the
literature suggests that risk management should connect all four major dimensions with digital
technology and innovation to foster resilience and adaptability to future uncertainties. Policy
recommendations: Development of a national risk management system; Integration of risk

management into corporate strategy; Use of Big Data and Al in risk assessment and monitoring.

Keywords: Risk Management, Politics, Economy, Society, Culture, Digital Technology, Social
Media
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N300 UIAENTNTUABININAYNTLUNITNTEIIUAMUF 8 LT DaANITHININAIAN SNLeILUA wnie
(Rattana, N. et al,, 2023) prliwiuewdinisdelfshiienduioanaiy undaluwsawanauli
Nauinnssualouiewasnsieenseansival 9 AneuauswionulurIusEaUlan
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HugLAsugandvia nsiulavesnisAiesulatuaznisuilaakuulisesns (Omni-Channel)
Froialenaniagsia uivngidsatufneliiAnnisusiuiguusaazanandssdonnudbuves
ﬁﬂizﬂauﬂﬂiﬁl@immiaﬂﬁ’uﬁﬂﬁﬁu (Wilaiporn, T. & Cattaleeya, C., 2023) $1U398NUINN1TLY
nagng Adanazunanweiy e-commerce a11150% 261 u¥aaua I Tolun suy s duld
uifdndugeauimsiansanudssiimiontueudsuuvamanalladuazngAnssuguilaa
fasulueensiniga (Boonchuai, P. & Pasunon, P., 2023)

Yauziieaiu mndsulamsdsauffiunumddnsenisaisanudosulangalval
n1sidngdenugelsuaznisveneiivesausulnaiedns Generation Y Wag Generation Z naliliin
wAnssuguslaafiunnsrseenty Taslamenguausulmiilimnuddyiuanulindasazganm
usnislulaneeulay denanaidudiudsdfyd denaseninuassndninedudwazusnig
(Katebang, N. et al., 2024; Rattana, N. et al., 2023) ‘mﬂaaﬁﬂﬂaimmma%ﬁaﬂaqmﬁ‘ﬁaamé’aaﬁ’u
ANUAIAN S I IALLTEN T b ﬁ@ﬂ%LN%@ﬂ??ML§8QIUﬂWi§@L§8§WUQﬂﬁ”]LLazﬂﬂmﬁﬂL%@ﬁaiu
YUY
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viostugnuananunuTausssuana iadunszuanisuslnaiiudsundasegnasnan uduas
Uinmsfianunsadnwsndnuaimaiamsssunuglliunmsuiuiliaenad safuinnsgiuaina faz
lasuanuilounazas1sanuindlauinnii (Wenbap, B. & Watakit, U., 2024) welud naunis
mnuuanAsiausssudsnaduanuidssineliAnanudnlafiauazanudaudslunisdoansmis
3309 InglamgluanuduiussenineusemanasnsAnseninalinusssy (ieoyee, N. et al,, 2023)

defiasanluniwsn msdanmsanudsddununlangelmidslaluifissnisgsaamanseny
Beav uidadunisadransevdndsnagnéiviglesdnsuazninsginnudangu (resilience) uay
awanselunsususasenialiuiuey (adaptability) ldegereiies vudselvilddinnis
ysannsmsdnnisaruidsadidunsnunugnsmaniesdng annsaialenialunisutsduuas

a¥aanudBuluszozenldegnusiase (Mallik, S. K. et al,, 2025)
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Audswnansdioninainanulisiueusuulaue miw?{auwaﬁgma ANUTALE S
aelulszine uazanuALAsEnsERInsUTEIMA dsdudenansenusenisasuLaznsAluseiy
a1na (World Bank, 2023) ¢aog19uu msmﬁsJuLLanuIstsJmiﬁﬂuqﬁmmaL%m'ﬁ’uaamﬁaﬁﬁ
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WwIUEANTIBeIANSAUAUNUANIUYATY (Rattana, N. et al., 2023)

MATBAUNTUIIITIansalelnlg@inanudsmsmsdeslimewsnduguasse unds
Duwswmansulisadnsiuunnagnsidagn Wi nsasunuaInyial (scenario planning) waznn3ass
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ANULEBINI989AY (Social Risks)

Y

N o )~ al' v o N a = 3 aa
ANULA YINEIANLAMULAEIVDINUNISLIUR 8 ULYAITIUTEVINT AULNRBUAINIAING

wazngAnssuyuilaalulaneeulay vuidedliiiuiianulindasasaiudndidududswan

aa o

AU uUdIduYesssnafaa lnsamglunquiuslnasului W Generation Z (Katebang, N.
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IAeg1aiiuse@nsnn (Wenbap, B. & Watakit, U., 2024)

3Ty v84 Jieoyee, N. et al. (2023) Fauansliiiiiu ﬂaqwﬁmsmmmﬁmammu{]ﬁa
Msdoas 1Wu matevenamitudessula awisaaieaulindauagaudndld wiffan
Fosunmiiaueiilivnzausouuniausssy fafu msdanisanudsmnsausssuiesidy
anutlalumnuvainyans (cultural diversity) waznisadannaszrinannduiesiuuazan
Juanna

Tngagy 91nN13NUNILIsIUNITNaziuladn msdanisaudeddudfinisdes tasugia
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o/

unumeaamalulagidnawazdedinuesulaulunsdanisannudes
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3 a
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03AnTUTUNAEMENISNITAAIALT BANAINNLE BaR1uBEAYIY (Mallik, S. K. et al, 2025) N5l
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A o ¢ A o [ a
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Usg8n5nIn $11398U88 Inthawong, P. et al. (2024) WU @mmwu'%msmqﬁLﬁﬂmaﬁﬂﬁuasmi
lawunud oosuladdwmalagnseioniudsladevesi uslaalunsunnumuasuazUsuang
Feazviauliiuinnislddedenusaulaiiduralantanasainud o997 §099AN15981950UABY
wauzlReIiu Katebang, N. et al. (2024) uansliiuin Aanssuvudedsaueaula 1y Audulie
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LUIANNTTIANITANIE BILUUBAA M (Holistic Risk Management) tiulsannadsann
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3211190 T8Lne 1¥U COSO Enterprise Risk Management Framework Lag 1SO 31000 7 iy
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et al., 2023)

2. 1AT¥§A (Economic Dimension) Aaeiinalnn1snszaenisaamnu n1susuigiasugia
A397a waznisldmeluladii o udaauaiunsalunisuyady (Wilaiporn, T. & Cattaleeya, C.,
2023)

3. d9Ax (Social Dimension) LuMsaseauliglawazaudnfvesiuilansIung
JansUeyanazUszaun1salgnan 1y e-CRM uaznagnsnIsnaladefdvia (Rattana, N. et al,
2023)

4. Fauss9u (Cultural Dimension) 3] Lt/ Un1sHaNRAS nd Nwalv 9 wifuINAsgILaIna

v 14

ieasenuAwaranautakdlundeansinuinusssu (Wenbap, B. & Watakit, U., 2024)
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Lﬂ%aﬁaa%ﬁqmmﬁmﬂaLLasﬁawnﬂumsﬁamn%ﬁﬂqm (Katebang, N. et al, 2024) Fsaonndas
Aunualifunisdanisanudseadelvailidy aaudangu (resilience) uay Arwamrsalunis
Uuda (adaptability) 1nninmsaunutedasiuiiesat1amen

NIDULWIAALTIYIUINTT (Proposed Model)

NNITNUNIUITTUNTTY mmmé’ﬁmesﬁlﬂuﬂiauLLmﬁm%msmmﬂﬁﬁqﬁ

1. nsUsziiu (Assessment) szyuariiasizvianudeduyniia ngldnaluladansauma
wazdeayavualvg

2. N384 (Prevention) 11911M5N15K893N 11U N13NTLINLARIN NTASIUATOUIEAIN

] a N I
3UUD LLﬁgﬂ’]'irJ’NUIEJ‘UqEW]EJWWE!u

'
CY =)

3. n5l15239 (Monitoring) Tddedianeeulatiuasseuumdvaiiiofnnudyniuaudss

wazUsziliuanunisaliuuisyalng

4. nﬂsﬁuwuLLa:ﬂ%’Uﬁ"J (Recovery & Adaptation) linagnsad “auazma?ﬁlamiﬁ’wgﬁﬁau
Iedudsiioaumnuidesuuazarudangundsingg

nseuuuaAnd Wuldiiulinsdanisaumdssdoserdonisysuinissenineaans
sunailes Laswgia dsan uazTamsssudniumaluladatell WeliAnszuunsuimsdanis
fanunsanovaussiemuliwiueuveslanlfegeiiussaviamuardsdu
nssan1saudssluuiunnisiud sunvasmianisiiles tasegha fenuuasTausTIuYas
Uszndlng

msdanisanuideddulszmalneddnuazionesiuansanvaigysema osanuium
nsifles 1eswgia denn warTausssufianududounazid onlosiuegsuuuiy MImumuay
Frnsuaraniunisainsneliiunndmauinssmalve fdundyanuimneiidesdnnig egas
YIINIT

nsdansaudsmenisilasluyssmelneg

UsswAlngudyiuanudsunlammanisiiosedselies ﬁy’qﬂmﬂ?{ammaq%’gma ngm
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deHanouTIBINEANTTAMU MIvieniien uazarndefuresinamusi i 9uidedinainy

laduagmianisillasdndmasnonnad oeluf 1un 1S HMLILATEN ILATN1TA1TENT19UTENA
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wsugRalnefiannsdionn mMsviesiien wazniauinindundn Jsfinuseulmdeniny
AUNIUYBRATEEAALAN AI0E19TU N1TUNTTZUINUBIlAIn-19 wazingaasygalandwalisiels
MNMsvisafisLagnisdseananatedieunn nmsdnwilunagsiadldnuaziivavesinenudi
nagNENIIMAIALUY Omni-Channel Lag e-commerce tHuln3 ssfloddnlunisanninudsama
\ATYgNAkarasenuinAvresusLaa (Wilaiporn, T. & Cattaleeya, C., 2023) UauziAgdny 11UYDS
Boonchuai, P. & Pasunon, P. (2023) Afudiuinnislidedenuesulatlifioadrsnnudusiusiugni
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