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This research investigates the enhancement of herbal beverages through improved 
presentation and decoration utilizing local indigenous knowledge to create added value for 

 

formats and decoration to enhance commercial value. The study employed Participatory 

 
presentation of herbal beverages by decorating glasses and containers to enhance visual 

transforming traditional presentation methods from conventional pots or thermoses to  
aesthetically decorated glassware incorporating fresh herbs as visual elements, arranging them 
aesthetically, and selecting appropriate serving containers. These enhancements not only 
increased the visual appeal and perceived value of the beverages but also contributed to 

market. This transformation enhanced the attractiveness of the beverages, increased their 

of tourists.
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Hibiscus sabdariffa L.
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