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Abstract

Objectives of this research were to study the causal relationship of
government policy, restaurant management, consumption behavior and
marketing strategy influencing the management of the restaurant business
efficiently, conducted by the quantitative research. The populations were
restaurant developers in Bangkok. The samples were selected by stratifying in

equal proportions of 320 cases. The instruments of this research were
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questionnaires with the alpha coefficient reliability value at 0.947. The data
were analyzed with descriptive statistics and structural equation model
analysis.

Findings of the research were as follows: marketing strategy had the
most effective, by overall, influence on the management of the restaurant
business efficiently, followed by the restaurant management, government
policy and consumption behavior, respectively.

Keywords: Management; Restaurant; Efficiency
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