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Abstract

This research aimed 1. to study the level of Influence towards
application acceptance of Thai passengers’ low-cost airlines 2. to study the
level of social online acceptance of Thai passengers’ low-cost airlines 3. to
study the level of purchase intention of Thai passengers’ low-cost airlines and
4. to study Influence towards application and social online acceptance
affecting purchase intention of Thai passengers’ low-cost airlines. The
researcher used questionnaire and distributed to 400 Thai low-cost airline
passengers. The statistics were frequency, percentage, mean, standard
deviation, t-test, One-Way ANOVA and regression analysis.

The results found personal factors. Mostly the respondents were
males (f=216), were from Generation 38 — 53 Year (f=122), doing personal
business (f=125), used Thai Air Asia Airlines (f=122) and using the airline
applications (f=190). The Influence towards application of the low-cost
airlines was at a moderate level (Mean = 3.46), Using social media was at a
moderate level (Mean = 3.32). The overall purchase intention of the low-cost
airline tickets was at a high level (Mean = 3.42). Hypothesis testing found that
different personal factors affecting the Influence towards the differences of
application acceptance at a statistical level of 0.05. Influence on the low-cost
airlines affected the purchase intention of the low-cost airline. Only social
media factors for the dimension of online community did not affect the
purchase intention of the low-cost airline ticket purchase.
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