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Abstract

This research article aims to: 1. examine the influence of marketing
mix strategies on online food ordering behavior, and 2. study consumer
behavior regarding online food ordering in the new normal era among
residents of Phra Nakhon Si Ayutthaya Province. This quantitative research
employed purposive sampling, collecting data from 370 individuals who use
food delivery applications in the Phra Nakhon Si Ayutthaya District through an
online questionnaire. The data were analyzed using frequency, percentage,
mean, and standard deviation.

The results revealed that the overall influence of the marketing mix
on online food ordering behavior was at a high level, with the highest average
score found in the distribution channels, followed by the process and people
components. Consumer behavior in online food ordering was also rated at a
high level overall, with service usage having the highest mean, followed by
decision-making and purchasing behavior. The findings indicate that
consumers prioritize ease of access and service efficiency more than other
factors. This insight can guide food businesses and online delivery platforms
in refining their marketing strategies particularly by improving distribution
channels and service processes, which were found to have the most
significant impact on consumer decisions.

Keywords: Online Food Ordering Behavior, 7P's Marketing Strategies, New

Normal Era, Food Delivery Applications
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