91saIsaKdngInIsudanssudsnssau i 9 avuil 4 nsngaea - AsmAur 2569 Vol. 9 No. 4 July - August 2026
JOURNAL OF INTERDISCIPLINARY INNOVATION REVIEW

UNAMUIBING

nsldladatinavastinnsiiaddnglunisadregrudesganddia
THE USE OF SOCIAL MEDIA BY THAI POLITICIANS TO BUILD
A DIGITAL VOTER BASE

wszamasde ylednsey’, wszumeunsy ugyun’
Phramaha Panawhazz Boonchothiranl*, Phramaha Tanatip Booma’
Mauliunsy szues
'Wat Noen Phra, Rayong
“FoaUuun sze04
“Wat Ban Na, Rayong
"Corresponding Author E-mail: phramhapnwaspuyychotko@gmail.com
Received May 29, 2026; Revised July 14, 2026; Accepted July 20, 2026

UNANED

unaaAvnsiiidngusrasdifioAnuvzuuuy nagns nanszvy waziualtuvesnisld
lugwaiiisvesinnsdladnglunisadisgudsduyandia 38n1sfinuld3s3deenanssauiunis
AnsgiidoniBamssuun Tnenunudeyannnnud nuide warinai wiouysanmansdine
3 nsal lawn Msldueundiadu Clubhouse vatefn1n ynsaans TikTok vaanssaniilnalunig
Fonied w.el. 2566 wagnavideaviosiusiiu TikTok Tul w.a. 2567 wamsAnwinudt Tedeaiiie
Ifdeulassairsnsdeansmenisifiosinguuuunuifdidesiiandenssuandn unduguuuy
mnsuithmsdlesaansadoasiuussnuldlaonss dwalvinssanaidesuazinnsiiosaansa
4519715503 adnmdnual wazasanisiidsiumansdedddegisinsiuasivszdngamunn
Fu unaaesudfaiifunuimsenisdesing Tdun Facebook, TikTok uaz X (Twitter) Insusiaz
unanlesufidnvazanglunsitdsnguidmneduandieiu nssanisidesivszauaudiie
inldnasnsnsasrademiinszduesual msaseinunenindesesulal msléfaussudey
uarn1sdoansuvuassnaiioaieaulnddnduussvisu nadiAnwinisdondaialy we. 2566
frazvioulniiui enuiedlulanesuladanunsauvanduazuuudosald lnsnmzlunguiians
Fondegulmifiaulaanfudenivia unfvessdumsldladeaiifommadosdsdmansenuideay
sofinuuazUszysUlaglne seludunsunsnszanerasy nmsutsimamaiies wazUsIngnIsnl
wosteudnsfiviliszmmudaiuamsdoyaiisonndasiunnuiBovawnu wonand nsdhunves
walulad Al uaz Deepfake Ssafrsanavinmelmironisiiuguanazanuiniefiovesteyanis
maidios MsAnwagUd maananudviviudeuar Al Literacy vasusesvu saussnisaianaln

o w 1

MiuguasinAuseninenasy aaensu uazniauszandenu Wuladeddyronisimuinisidios

Y]

favawazuszunsUleelnelusunan

o

Adnfny: Msldlaeaiiiie, dnnsdiesing, n1sasiegiudseafina

243



91saIsaKdngInIsudanssudsnssau i 9 avuil 4 nsngaea - AsmAur 2569 Vol. 9 No. 4 July - August 2026
JOURNAL OF INTERDISCIPLINARY INNOVATION REVIEW

Abstract

This academic article aimed to comprehensively study the patterns, strategies, impacts,
and future trends of the use of social media by Thai politicians in building voter bases in the
digital era. The research methodology utilized a documentary research approach and descriptive
content analysis. Data were systematically collected from concepts, theories, related literature,
and big data analytics. Additionally, the study integrated three specific case studies: the strategic
use of the Clubhouse application by a former leader, the TikTok strategy of the Move Forward
Party during the 2023 general election, and a local election campaign via TikTok in 2024. The
study found that social media has fundamentally transformed political communication
structures from a vertical system dependent on mainstream media into a horizontal system,
empowering politicians to engage and communicate directly with citizens. This critical
transformation enables political parties and individual politicians to create awareness, shape
political images, and foster political participation much more rapidly and effectively. Major digital
platforms significantly influencing Thai politics include Facebook, TikTok, and X (Twitter), with
each possessing distinct characteristics for reaching various target audiences. Successful political
parties commonly employ emotional content strategies, online political identity construction,
popular culture integration, and two-way communication to build genuine closeness with
citizens. Furthermore, the 2023 general election demonstrated that online popularity could be
successfully transformed into actual votes, especially among younger voters raised entirely
within a digital environment. However, the use of social media in politics also generates
concerning negative impacts on Thai society and democracy, particularly concerning fake news
dissemination, political polarization, and echo chamber phenomena that encourage citizens to
consume only information aligned with their existing beliefs. Moreover, the rapid emergence of
Artificial Intelligence (Al) and Deepfake technologies has created complex new challenges
recarding effective regulation and the basic credibility of political information. The study
concluded that developing media literacy and Al literacy among citizens, alongside establishing
robust and collaborative governance mechanisms among the government, private sectors, and
civil society, are absolutely essential factors for the future development of digital politics and
Thai democracy.

Keywords: Social Media Usage, Thai Politicians, Building A Voter Base in The Digital Age
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