A Study of Consumer Behavior and Expectations

on Information Reception on Facebook

This study aims to analyze consumer behavior and This research used a survey research using
expectations in receiving news on Facebook, an online questionnaire to survey 400

focusing on information-seeking behavior, media Facebook users. The questionnaire
exposure, and the acceptance of technology S
influencing consumers’ news consumption consisted of 4 parts.
behavior on Facebook.
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The results revealed that

Information-seeking behaviour
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Users spend 1-5 hours per day

. Source credibility was a key factor
consuming news on Facebook. — . N _
——— influencing news sharing.

News pages being the primary
channel for following news.

Media exposure
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Attractive headlines were the main
factor drawing users to read the news

User preferred to follow
pages of interest for updates

User checked Facebook for news before Websites were another important
bedtime and felt that Facebook provided channel for users to follow news.
easy access to news.
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high

nce in accessing news
ws consumption,
to continue using it

nctions
daptability to technological updates
g Facebook for news

N
S. Hoaihongthong and P. Panjanghan (2025), Department of Information Science, Faculty of Humanities and Social Sciences, LI EIN ML T dyETTLI:T T MR- 411 T JIL

Khon Kaen University, Khon Kaen 40002, Thailand, Corresponding author: suwaho@kku.ac.th

https://so04.tci-thaijo.org/index.phpl/jil




	A Study of Consumer Behavior and Expectations �on Information Reception on Facebook

