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IR Abstract

This study aims to develop a model for drug information services through PharmYaring Facebook page and evaluate its
effectiveness regarding users’ perception, utilization, attitudes, and satisfaction. It was conducted in two phases using a research
and development approach, comprising 1) the development of a pharmaceutical information service model and 2) the evaluation
of its effectiveness. The assessment tools demonstrated high validity (I0C = 0.92) and reliability (Cronbach's alpha = 0.97).
The results revealed 249 topics were posted on the Facebook page growing by 19,668 followers, gsenerating 3,881,226 impressions,
3,073,429 reaches and 747,525 engagements. The most frequently presented topics were drug efficacy, dosage, and drug
administration, which accounted for 107 items (19.78%). Among the 500 respondents to the questionnaire, the majority learned
about the Facebook page through shares by friends (n = 225, 45.0%), and the peak usage hours were between 7:01 p.m. and
9:00 p.m. (n = 184, 36.8%). Most users applied the contents to their patient care (n = 408, 81.6%). The respondents expressed
a high level of agreement regarding the media and the model of drug information services delivered via the Facebook page across
all evaluation aspects (M = 4.50, SD = 0.649), especially on their opinions regarding the content of the page (M = 4.65, SD = 0.534).
Additionally, overall satisfaction with the service model was rated at the highest level (M = 4.70, SD = 0.483). In summary, drug
information services remain a crucial role of pharmacists and should be implemented concretely in hospitals at all levels and
the findings underline the potential of Facebook as an effective platform for distributing drug information in community hospitals.
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Conceptual Framework
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Toglilusunsudsaguneada wasihiauenansinsen
Joya lnglunisliaseinansuszdiunnufaiiuuazainy
fanelaldhmalduniisuiuinusiussfiures Srisa-Ard
(2017 as cited in Pimpimool, 2020) Fetaluil
ey 4.51-5.00 mneds famelosnniige/
Wiughesnndign
Auade 3.51-0.50 vineda Fewelaunn/
BN
Aads 2.51-3.50 vineds fenelaviunany/
WinseUunans
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ARdY 1.51-2.50 yunehe flanelates/
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B 1an153498 (Results)

Wi tiey 1. wan1swaurgduuunsiiusnisindvauine
ARGy 1.00-1.50 vaneds Waweladeenan/ HutaInIsdaadning PharmYaring nguauLAdunssy
Wiudeesdian warAuATRIUILaa Tsamenutaeenss nui laguuuunsti

5. 938555UN15398 N15ANE1IF8UlAE1UNISYD
3U555UN15398 (Ethics committee: EC) a1nd1ineny
assauguImintdnaniluds Wedun 30 Aueneu 2567

1avlATaNsI98 RECPTN No.020/67

Figure 2

Uinsundvaumeihumadnme $1ua 1 page MiHns
Usuugsguuuunislsiuinislaslisuuundad uasnisuinig
ruduled STununisdmstiaueiidu 249 Fua
518188903 Figure 2

Sequence of Development for Drug Information Service Model, Yaring Hospital
F19UNM TR FUMUUNIS SN sIndaune Isine uiagynsa

wypiuiinmslivinisndvaumne

nummmssu njugminaRauing

Tsonsmna gy
Fu-fioud 25/
Bafow w
[ ] viuauwnd

dnunli/ensin [ Junnd
dihouuy iv Wil
Soyagimaodin : -

fFudna : anagou 8

VI [ ] wdsns

[ WINANLETIMEY [ ] IWANEEIIN [ ]84 9 Y

s1waziyarasd1n1m - 67 phytomenac dione (910 sw.8.) Fudard iv linsudrdas dilute rewli

INEW/ CORE VALUE (2011-2013)

Fulinsautumind
iianf asanaiam
nusssuthin_
TsuaamgnWuasang

Januizaed : e

wiAYeIiINY

asudmNY

Y1 mainymemnaiguagilan
[ 1 msdnsmug

[ ] Pharmaceutical Availability

[ ] Pharmaceutical Compatibilty
[ ] General Product Information

[l

[ 1fuwgmy -

[¥] Drug Dosing/Preparat® guide
[ 10Dng
[ 1Pharm:
[ 1 Toxicity

[ ] Drug Formulation

[ ] Disease State

[ ] Drug Comparison [ ]Drug Stability
v thnudsn v'] Tnsdit V] muansalsnys
[ 8ug
suomfidesmaiiney s (V11-10wf [ 111-30w [ 131wl -2 5w
[ ]edeiu [ 119 dwiwly @wsuamodnsaienys)

alérnoy

USnsHuduled (w.d. 2552-2555)

ABOUT DRUG
ABOUT PHARM
ABOUT HEALTH
ABOUT HOSPITAL

YOU ALL
r

=N
PHARM Pharm\’arlng
v.ARING , oS

" $ai 98D T

ek nfu dewns  Mentons e ol v

JULUUALAY (W.A. 2550-2552)

Figure 3

UInsula e (w.e. 2555-Jagtiv)

An Example of Content That Created and Published Through a Facebook Page: Prior to improvement.
973@8/7\7177W41J87/777/11lf775%7@7/}74457345\/844W5N72JZYE)A7/|/‘Z/’UHLW@ﬁaim’)i‘lfiv‘l]i\‘i

- . g o
WnAY calamine lotion lUASsv9a

- o Sy 4 A eo s e J o

* il case 2 ER Jull Wilsvanuiieuiigueiyinedss lidneudsil

* pauUsZNOUYRA calamine fowd  antinistamine aauwiali diduves GPO Lifl usitnduves
usEMusEvienad

* il antihistamine #84781n13973%1 CNS and respiratory depression

* Calamine 410U very low toxic ma‘ﬁ'ayauaniw slightly toxic 561U lethal dose EJE.J;ﬁ 5-15 gm/Kg

* LAnfumsiwan Aunudzld calamine TUusyu 4.5 gm i (1 10 § calamine 15% w/iv +
ZnOxide 5% w/v)

* lisieavinezls luisiasdnavies laifiedlil charcoal Snwimueinis e1ligeadu szia aspiration
pneumonia & nsuunnAliss s dehydrate 1% antiemetic Iéf observe 24 hours

ry goa 8
* laidostna inszanulufivdnuin
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Figure 4

An Example of Content That Created and Published Through a Facebook Page and an Example of Interaction
Between Followers and the Page: After the Improvement
wrogenmidomiiinssaviuasmeunsimdomainme uaziiosunsiufdumusvesianusumamaniends
QRELVEIYITES

muuzthtuloglu

© nvaty 9 wiaedde awsvyrnamsldensuduunuaziavan 137 500 mg de

. 3 5 ,
Metformln 25 U 1 ) el Fulain Metformin tuasnnluguuuulv 11 immediate release (daun@lisndu
- > Ay b weluvane sw. Tudszmelve) wieguuuy Extended release (viinaongvidiiw)
3ua=ns" Iulu-‘Ho“u © 9u1A Metformin fiwuinlduszansnm ﬁﬁqnﬁa 2000 mg fatu
- 1 © YPNABIFIFAYEY Metformin stoTu Tiuugiiwineiu
taln“sa‘tu © Metformin immediate release : 813N = 2550 mg , glsuUdwu 3000 mg (glsU3dn
pMARP:g\ uazldf Metformin dauswidni)
V\A;R,I © Metformin Extended release : @ 2000 mg
PharmYaring
ROISER2028 BN ————
- .
Tndsuas PharmYaring X
= 3 &
anUAALUuUNIUIG -
I e .
N : . =% _ra
msAunsanilaawisthean Gl side effectldianiu
27 adanwi gnla waundu <dau 0
o A siviiau
PharmYaring

Thanaphat Sinthuwanichsaid fayauanisiuiuau wiauaoedaiafaisindaliiiu
1 AU A5y anszaidan Gl upset iy dose-dependent

27 ddeni qnla  maundu +©

. -

o
oamdny 190

27 dilei gnla caundu «dau o

@ rereen

U2UAMATUMY

27dlani gnla eaundu adau @

Table 1
Statistics of the Drug Information Services: Number of Content Pieces, Impressions, Reach, and Engagement
Yoyan s UINISIndvaumALarada: TININTUII NISNAUAAIHE NMTIINI UanI19la1Tu

Ysuuszana SruuBuuReEung U U MUY
sl dning N1INALEAINA nsidnne n1ssduII
2555 4 NA* NA* 2,748
2556 4 NA* NA* 49
2557 3 NA* NA* 66
2558 1 NA* NA* 29
2559 2 69 67 23
2560 5 491 454 383
2561 4 54,862 46,839 4,171
2562 10 1,553 1,421 1,326
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Table 1
(continued)

Ysuuszuna SruuBuUR e U U U
duedning N1INALEAIHA nsiis nsiidausu
2563 4 6,604 5,454 5,277
2564 24 10,332 8,823 1,643
2565 27 196,671 154,482 30,610
2566 67 2,527,930 1,929,244 458,224
2567 94 1,082,714 926,645 242,966
334 249 3,881,226 3,073,429 747,525

*NA = Not Available tHasanguteyaatinlu Dashboard ¥81 Facebook aunsagdayadeunddlaiiies 10 Y winiu

Yauuseannd 2566 LaadTNuINNISNALEAING 2,527,930 A5
FIUIUNISHNDE 1,929,244 A59 LATINUIUNITHAIUTIU

370 Table 1 wui1 9ndayamslusnis d9wau
Fuaimillmeunsinungdning $1uu 249 Fa3 9uu

=

S lulnadgeianludeudseunn 2567 (94 1599)
seeaunAe Tauuseanmd 2566 (67 1399) WAgaANIINA
LARINA FIUIUNTTIINE Frun1ITEINTIN geaaly

458,224 S'quqqﬂ’jﬂwﬂizmm 2567 fid1urun1Ina
WERaKE 1,082,714 ASI I1UIUNNTIDN 926,645 WAz WU
ANSRAIUTIN 242,966

Table 2
Content Pieces Categorized by Type of Drug Information Services
LHeyUUamIuYsEaNnITUIMTNava AR UYeI 1A ININe PharmYaring

UssLNNUBIaa WL NIUYBIN1980 Facebook

UsgaNSaIn vuIneN wazn15uINISe (Efficacy/Dosage/Administration) 107 19.78
lsAlazUININITINET (Disease/Treatment guideline/Therapeutic use) 70 12.94
muupih nslimuInwungdae (Patient information/Education) 63 11.65
p1nsoulieUsyash 81n15919Aes (Adverse Drug Reactions: ADRs/Side effects) a7 8.69
Indvaaunarans Lnduinen (Pharmacokinetics/Pharmacology) 36 6.65
%auﬂaﬁ"ﬂﬂ“uaﬁm (General product information) 27 4.99
AaauUANILALl (Chemical properties) 26 4.81
Jovnulduazdoszisnisld (Contraindication/Precaution) 25 4.62
ANNALHA MILAUSIYY wagaudAuls (Stability/Storage/Compatibility) 21 3.88
mslteluanidiasss (Pregnancy) 20 3.70
JuUnINTe13ENIeeN (Drug interaction) 18 3.33
sULUUTS e iemsnzandmiugtasusiazsy (Availability) 16 2.96
gn3¥13u (Formulation/Compounding) 10 1.85
AN sea13iE (Toxicology/Poisoning) 10 1.85
agulm pUkuluTI NARAgILETNe111T (Herbal/Conventional medicine/Dietary supplement) 9 1.66
UINTTIUEN ﬂgmwﬁlﬁmﬁum (Drug standard/Legal) 7 1.29
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Table 2
(continued)
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UssLNNVasda WL NIUYa9N1980 Facebook

nslenluansliuuyns (Lactation) 4 0.74
ANwTLaviananyalndysiael (Identification) 1 0.18
Toyanuyaa WndvAsygaans (Cost/Pharmacoeconomics) 1 0.18
By 9 (Others) 23 4.25

37 541% 100.00

2 =~ 2 A Y o v
*1 FUNUDNANYILLAULNYIVDINUNASUTELOANYIVD

910 Table 2 WU Uszinvvesdediviinisueuns
Hrudeamamedning gegn 5 Suduusn Juidedu
Efficacy/Dosage/Administration qaqﬂﬁ 107 ns (19.78%)
509a911A8 Disease/Treatment guideline/Therapeutic use,

Table 3
Demographic Data
Toyaraly

LWl
AN
Sald
du 9/lifeansszy

21y
sndwSewiriu 20 U
91851313 21-30 U
918381319 31-40 U
918381319 41-50 T
918381319 51-60 U
918111131 60 T

SEAUNIANEN
VIS e AR nusyRUUS ey e3
USeymanseiisuin
Yseyeyln

a

Jseysyian

<

. . -
FLAUY/ DTN

o

NEVNT

o—

=2 v

T@n Unfinwidnuinereansgunim

Patient information/Education, ADRs/Side effects wag
Pharmacokinetics/Pharmacology fifidnuaunisdnvinde
70 (12.94%), 63 (11.65%), 47 (8.69%) wag 36 (6.65%)
AUAIAY

(n = 500)
I7UIUY %
376 75.2
120 24.0
q 0.8
1 0.2
222 a4.4
153 30.6
102 20.4
17 34
5 1.0
33 6.6
394 78.8
68 13.6
5 1.0
397 79.4
a7 9.4
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Table 3
(continued)
daya 1Y %
NEUIAIYITN 28 5.6
unmng 18 3.6
yAanTIvIngunwdu o 5 1.0
g 3 0.6
919138/4YAA1NITVINISANEIEEINeImansaunn 1 0.2
3w 9 wewmdinduns 1 0.2

szeznaunsUURNUluaeinn (ewwesd uinndt 6 Weou Andu 1 Y nsdiieuiRanudusn
wieddmindnwandu 1 )

fesniviseliniu 5 Y 220 44.0
6-10 U 92 18.4
11-15 9 71 14.2
16-20 U 32 6.4
21-259 57 11.4
26-30 U 21 4.2
11nA71 30 U 7 1.4
s1ulanelfiou
i vEewiiu 10,000 U1 34 6.8
10,001-20,000 U 23 4.6
20,001-30,000 U 52 10.4
30,001-40,000 U 120 24.0
40,001-50,000 U 131 26.2
50,001-60,000 um 81 16.2
60,001-70,000 v 27 54
#aus 70,001 v Wuguly 32 6.4

A a s a
anuiufiRaueglugiinig

N1ANAN 132 26.4
aala 127 25.4
NARNZTURDNLAYLLD 105 21.0
AANTD 75 15.0
nARyiueen a5 9.0
AIARZIUAN 16 3.2

Table 3 wu31 ngudegsdrulvgilunands 30.6% Wag 20.4% ANAINU IN1SANYITTAUUIYEYI9IUTO
(75.29%) 939018 3 Srauiifinsmounuulssidliugean o 9as  isuwingsged 78.8% WWuadunsunniian 79.4% saziian
97185239 21-30 U, 31-40 Y uaz 41-50 U lneAnmlu 44.4%,  Tumsufufian deenivsewindu 5 Juindign (44.0%)
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dlngfiselalugag 40,001-50,000 UM (26.2%) wag
Jugmounuulszfiunnaianaisuindian (26.4%)

Table 4
Perception and Behavior of Users of the PharmYaring Facebook Page
N1353UF UaznganssunIslTuinIsnavaunas Yo NGeyUnina PharmYaring

daya 1Y %

musInladning “PharmYaring” aangeanila

3 !
Snrumsusiveaiteuuumen 225 45.0
FPnsunsduAunIedn 181 36.2
Sinrunsduduaindumesiiln (W Google, Internet Explorer) 70 14.0
FTnsunsuuzdlinafnny 19 38
iuﬂml’l‘u Story Instagram: 1G Yoo 1 0.2
FInWunsiaueanedn 1 0.2
SinruMsuLLhanNeBY WU INavisgnidudes 1 0.2
FFnneuliiuuuasunulaTILiY 1 0.2
FPnsunsEnuURNuIn N dueans U 4 1 0.2

viudemuedning “Pharmyaring” Tudnuaela

nagnlawaznafnaul (Like and Follow) tadning 398 79.6
nagnla (Like) adning 55 11.0
nAAnAL (Follow) edning 35 7.0
Wugeuinly Taglilldnagnle vionafinnu “wa” udedle 12 2.4

viuldnumadning “Pharmyaring” Tudnwaugle

Judem uaz “ire” nagnla nauys nadleddudu q viesiumsuuudluiiemithunewns 455 91.0
Judgmilu Tae “lild” nagnla naues nafleddudu q vieTwmeuuudluiomithumeuns 44 8.8
Juem uaz “ine” nagnla naues uazvedeyania inbox 1 0.2

Audtunsiulwadetning "PharmYaring” vuilngna

wnndn 1 adaedu 28 5.6
Suaz 1 ade 70 14.0
23501 ade 154 30.8
Fawiay 1 ade 118 23.6
WnnIndanet asiulnas 1 ads 122 24.4
Talimgnudiuiae 8 1.6

Frnafvhuldnunsdnng “PharmYaring” unniian fe Haala

279787 00.01 U. - 06.00 . 4 0.8
291981 06.01 . — 08.30 . 5 1.0
%9998 08.31 . — 12.00 . 47 9.4
229181 12.01 W. - 13.00 . 21 4.2
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Table 4
(continued)

P39a0 13.01 . — 16.30 U.
P34a0 16.31 U, — 19.00 u.
47391381 19.01 4. — 21.00 U.

9291381 21.01 4. — 24.00 U.

Journal of Information and Learning (2025), 36(1), 276457 B

U %
70 14.0
122 24.4
184 36.8
47 9.4

970 Table 4 wud dlvgi3dniedning Pharm-
Yaring Wunsurivesiiouvunadn duau 225 Ay
sosaW N TAUAUINIEdnNG 91uau 181 AU NgRNTSY
nsAaaladning PharmYaring d@ulngyidnuazdu
fiinagnlanaznadamuletn S1usu 398 au Tdnuae
mﬂ%muﬁtﬂu@ém war “iag” NAgRTa NALYS nadlerdudu
yiosameouudludemiiunweunsuinian s1uu

Table 5

455 au fanudlunsiiulwasdinednma PharmYaring
UunsEAUTINNTigR Ae 2-3 Juse 1 A%t S1uan 154 Au
et InnIdUn e iules 1 ad S1uau 122 Au
warduanviar 1 afs $1uau 118 AU Frananiitinsld
suwlednina PharmYaring 1nnfign e Fasnanszning
19.01 . - 21.00 W. WU 184 AU TOIAINIAB TIIIAN
16.31 U. — 19.00 W. 91U 122 AU

Evaluation Results on Utilization Among Users of the PharmYaring Facebook Page
HaVsiiiua N slvUselenininn siusmsnavaumanutessdemadning PharmYaring

dayanslduselovy MUY %

° v & A o v v o v v
wauiBeennlemininausluvsuldiunisoua vseurdaymivae 408 81.6
Tduselevdlunisnunmu fannu viselianitesdnusaiuen 301 60.2
THuselovulunmsnsudoasduriueuazaduauy o MNeIT0UeInULDILaELNOUTINIY 241 48.2

o P & A o o a v a v . . .
hanuiiseseaniemiiausluldlunisdndulasueiignses wsngau (Medication literacy) 232 46.4

° o & A o Yo a wa ° = a wa
hanuinndlemitinauelussendldiunisuifnu msmvuavienuniuuuimadia 211 422
LAZNITHAIUIIUYDINULD IO 19ABLTDS
hanuiiseseniemiiiausluuszgndlilviinUselovisdensldoegwaumsnalusyiuiiun 125 25.0
(Rational drug use: RDU)

° o & A o Yo = = awv
anuinnilemininauellussandldiunisitew/msaew/nsnyide 61 12.2
Wnnudilalumeuns drenen verenan sUURNA aseguvuinu]uR (Community of practice: 36 7.2
CoP) lumsuaniUdeuFeusizesen suumuinuselevdlunisnszaieanuiluinin
au q (Wanszy) Woarihsbidudsglevd 1 0.2

97N Table 5 wausziiuaumsldvssleviannisiv
Uimstndvaumeriudesadeiniadining PharmYaring fu
fifinsliustlovdanitan fo tharudFessrndeni
WnaueluusultiunsguarseunUeymiiae 91uau 408 Au

(81.6%) sovasnfe TUsylavilunisvumu fnny %3
finAnesdauiuel 91U 301 AU (60.2%) uaz
Tuselonflunmsneudeasdeduewasiudu 4 fiieados
YOINUBWAZNOUTIL $1U3 241 AL (48.2%) AUSIGTU
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Table 6

Evaluation Results on Attitudes Regarding the Media and Format of Drug Information Services Provided Through
the PharmYaring Facebook Page
HaUsHidunINARTURR Ao uay s kUUNTITUS IsInda AR uY eI NGBy Nk PharmYaring

1indaUseiiiu M SD wlamwa

mmﬁmLﬁwimwaﬁmgﬂé'ﬂwa}uauwa

Fouwa “PharmYaring” Sauivianzay 4.48 0.730 110
Foina “PharmYaring” @111309A31LAd1e 4.79 0.752 mﬂﬁqm
sULUslod (Profile) AldmMmNz Y 4.21 0.844 un
sunthun (Cover) Aildlmnaimanza 4.18 0.808 N
sUdnualveunalisndnual (Wraula andileade) 4.29 0.828 1N
T 4.33 0.793 un

a & s & =
ﬂ’l’]uﬂﬂLﬁumaaQﬂUigﬂaUSﬂaﬂLuawq/ﬁa

gﬂLLuumﬁmﬁwLﬁyamﬁwLauaumwaﬁmmaamﬁaﬂﬁu (Consistency) luynifiemn 4.55 0.629 1niign
wafinslHlald (Logo) Uszsmmaduilevmminusaldimnyay 4.36 0.738 1N
waiinsidenldssnusifidnwaz vune uazddniau meny §1uie wasmnza 4.42 0.764 il
finsEundsiiduziuuuanizrouna fo Afundimssnulnudusysiiui 4.31 0.823 iy
vmsmeunsLdomEiung
finslinmwuszneuaenadestuiemiiiniaue 4.54 0.627 1niign
fualasfimnzaslunsiiauaidomn 4.55 0.623 wniian
ERH 4.45 0.701 1N

ANUAALTIUADINAAIUATTITA 1N

\domitihiausldiniugnies 4.63 0.556 1niian
domitthiausldnuiidaoy 4.63 0.551 wniian
domitthiausldnwnitdnlade 4.65 0.562 wniian
omiliiauelinenivnyautunguglfo 4.66 0.526 1niign

2 a.64 0509  anilgn

mmﬁmﬁwiamaﬁmlﬁam

& A o 1 oA A v ¢ v a
Wemihunweunsiianuuietio gnses auysal Asuiiu 4.64 0.525 Wndian
Weomidnauedenulunans Liflend wiswewdoudeusslovisouimwdnsiue 4.67 0.514 WINign

& o =~ I =
Wemihiawelianuuiaula 4.73 0.472 wndian
WevmhiaueiinisiteuiSeans 4.68 0.524 WINVgn
Weymhiaueiianuviuade Muvansal 4.68 0.521 WINVgn

& o a 9] o ' Ay =
Wemihiawesianunsedu Wilade Lidwde 4.63 0.570 VG
Wevnfdnausiinsdsdannunasdeyaiivingaunayiady 4.73 0.479 WNign
Wemidiauensanuiiviiusieins assmudsziudymiviiuauls vienswmny 4.59 0.554 WNiign
ANUAANTIVRIVINY
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Table 6
(continued)
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wdauseiiiu M ) ulawa
LwaﬁmiﬁwLauasﬁa;&aaehwiat.ﬁaa flauashiaue 4.50 0.650 1N
et 4.65 0534 anilgn
ANUARLTUABINAAUANSHEILT I
wendumaneumanutoasdundeUssifiutanasuiniliegsrndwasiunan 4.34 0.692 110
vimmmmuammmﬁmLﬁul,r“imﬁ’u%a;gaﬁﬁmmaLLWﬁ'lé’ﬂmﬂamuﬂ NIUYDINIY 4.48 0.643 110
115 Comment ¥38N13@UBAUNIU Messenger Da7istoniiu 1Nalagns
39U 4.41 0.668 un
FIWATHUUANUAATIUABINAINYNATY 4.50 0.649 11N

910 Table 6 HausziliusuALAATuRaf Ao uAL
FULUUMTIAUS N SIHEUNSTOLAUIEN TR NIBLAFY
aume utesnsdoimadning PharmvYaring wui1 Tuyn
sun1sUsziunguiegalenuAnuiu wusmeluszauinn

Table 7

(M = 4.50, SD = 0.649) WioRa150nT10H1U WU F1uTis
ﬂzLLuummLﬁumﬂﬁqm Ao ﬁmtﬁam (M =4.65,SD=0.534)
wasiuiitiazuuunnsdiutiosiian Ae fugudnuaiveane
(M =14.33,5D = 0.793)

Evaluation Results on Satisfaction With the Format of Drug Information Services Provided Through

the PharmYaring Facebook Page

Havszidunuiene lageguuuunsliuinisndvaumanIuyean9deJning PharmYaring

Wdeusziliu M SD ulawa
ufianufianelaluvssinuiuanuasanlunsldnuluszdule 4.65 0.518 wndian
udanufisnelalusuanudlasuanme lussdvle 4.72 0.460 WINVgn

1 = = ¥ ¥ v Y U dl
udanuiisnalalusuanugnaedlunishideyavesnaluszdula 4.67 0.494 WNVgn
Ingsavinudianuianelasdenislivinmsindvaumeaiiudesmsdamsdnimg 4.74 0.460 VG
PharmYaring Tuszsula

5 4.70 0.483 WINVian

310 Table 7 wuin wadsziuaduiienelase
suuvunsliusnsindvaumakiugsnsdoa g
PharmYaring azuuusandiauiisnelalusziunniign
(M = 4.70, SD = 0.483) Gauvuuszidiuldinauiionsls
Tu 4 mu loun muanuazaintunsidanu suanuilasu
PNA muanugnaedlunsiideya wazauianelase
wedninalagsiy

B anilshawa (Discussion)
A159AUS18RaVRINTANWITWUS8 UL B URNANTS
Aanendeyaiuienalsuazauideminedites iivewiugn

@

AnudAyvaInsUTuAsusUwuumsliuinsundaume

)

IilUseAnSaInuarnauaueInINABIN1TYB I lTIY

v v
= v A

IeRBeAu il
sunuumsbivinsndvaumnalulsimeuiasgnie
MsWaungULUUNsT NS dvauma Tsaneunanese
avvioutansuumilianagnideaiuivimanalulad
dleriuusgansnmnisliuinis suuuudaAnEudiude
msliimmeusuesuuuniauazienansiiduaednual
$nws Beildedrinlusnunisvensiuazmdnisdoyaly
2nie Msdsusiulgguuuudvleddioudludediin
fanann Tasanmisaweunianuifiueniinietu uas

14 of 17



B S. Lateh and P. Keawpimon

vl nudifsdoyaldfavandstu agndlsfinnn dam
aun1sursssnuivled dedrdnludiiuainudanguves
msthiauaidevmuaztosiadunislineuiuglfnu S
Juguassadidy nisldmedninadudemnddiuinisie
Hundyy Wesnanunsafiunsiidausmvesldny
léiﬂamqmumiﬂgauwuﬁmﬂLLUUWN 9 mmiﬂmrﬂ,a
msudedu msuansauAniiy ansndududonan
Ay iiRnuesuiin (Hashtag) wazanansndsdauyio
Foasdosusuntguamalasnss siediludaldefud
lun1sguaszuy wedninaaiuisaldidudoanisdnsy
mMsuvsiuuanidsunnuiiinnnsvaeus ey
Hedndumuidaudvetesdnsiiunseuiiluigdng
Faaonndosiunguin1sdnnisninuives Nonaka and
Takeuchi (1995) ua Panich (2016) uanani n1sinauadin
nMsfldudmdaeliannsauugninsldodisdelios
FsaonndesiununAnyes Chali (2020) fiszyin dedeny
ooulatitiiiunsueaiunaznisidiusmsiunsuuui
wisdnlifuusiazmaiionnin EdgeRank deandasiuuuin
Lazvguinnsaeansves Jadipang (2008) finanyin nsiden
dsinansgndesmaduiiedevieiivsriliinsdeasusyay
ANNESe uavdadenadsiu Somtip and Kitikannakorn
(2021) A5z msidentosmsnsliuinsmsiilaiaade
AMUAILYNABY ANUATOUAGH LaENNINDUAUDIANINABINTS
Eumrfﬂsmu&l,uaﬂwmmmuawam

Foyaadmisfunsmeundidomuaznsiiduay
LLﬂJWLV\I‘U‘quﬁ] PharmYaring f\]uLsmmuimmmuLm
Yeuvszanas 2555 winisasundasluiBenagvdaiFusiu
10T 2564 dewaliiUsanaudomuasmsfdusufintuegng
HpdAy lneUaulseanu 2566 Huann1snALAAINALAY
N33 EEn msfunUiiennfesiuuuIAn EdgeRank
983 Chali (2020) figlidiudsnuddyresnisadng
Uffuiusuarnindentisnanuangaslumsinadidon
\ieannansznuain Time decay Mvilianutiaulaves
Tnafanasnuiat wonani Sruaunsiuiduiusiu
wisnimaiiistu ihasfnannisiaundadelviinmuam
iWhunsiiauedeyasueifiinanunasteyaiiundede
faummzay emansila fanuddgydmivgiu
fenuvssuazasiauedeiioslunisdsansgniemig
I1ans Foansmusriun Ao uas Taggany
wnzauvesnslinmeSuefinssiuuszivnguitivng
HAZANULTUUTIVRIY1IET mmmumuﬂa%mmwﬂw
msAeanstulvaumud$e desndastuwnAnmsieans
989 Jadipang (2008)

Ussamidemitldsuaudien msfnwmui e
\Aieafu Efficacy/Dosage/Administration Sn15tNEuNs
mﬂﬁqm (19.78%) e@AARBATUNANTSANYIVEY Sadagoban

Journal of Information and Learning (2025), 36(1), 276457 B

et al. (2021) and Ashenef et al. (2018) fiwuin wilew
auaInslifiauszasdaanmslden vwnen n1susmsen
uazUFienszminee Wuhideildsumnuaulagean ns
fieyaafandnousagliadunsanunsnwiouanamion
AueAauikarnineInsdmsunsliuinisldegnad
Usgansnn

n1ssuskarnginssunslidauvediany daulvey
Alfuidnmadninariunisuisduvuunannesy wazdl
wnAnssunslionfiadiane Tnetisnaifitinnslauunn
fgadetaaduiiedn (19.01 - 21.00 u) Fadurrsnaniigly
avmniian nansAnuisiduiebelfiuiouveanednm
Tumsiifegliausgrsdeiiles aenndeaitu Chali (2020)
ffudsrnudfyvesnisidentisaalnadiinuieas
dlerinlomalunsidnfie uazaenadesiunanisinuives
Sensomboon et al. (2024) Aiuugihlilwadidonlugana
Afldnuazmnidndsdeya

nsliusslevdnnuimsindrauna gldaudnlng
thifeyailasuluusuldlunisquarioe (81.6%) sesawmnfio
nsuisuBIARILS (60.2%) uaznsneuteasduvemuLed
wazifiousanay (48.29%) nmsdunudativayunanisin
Y89 Ashenef et al. (2018) and Sadagoban et al. (2021)
fszyfsgeusrasivdnueanmsiiuinsindvaumeiiouild
uitdymvasuazifinauilusnuindn aoandosiu
LWIRAwAEN i N3 iUsleviives Kaewthep et al. (2000)
findnnin nszuaunslunsiuans mslidelnedanyana
vionguaufiuandlifiuinninienuilnadeduiuogiv
anufesmsvieussgslavestfiuans iesanyarausiazay
douiinguszasd fanudesnslivszloviande ileaues
aufianelavesmuesiemaraiisneiu Wy 1) msldsu
JoyarmaswarAUEeNg 9 2) miammmifﬁﬂlﬁﬁﬂﬁﬂu
Auee 3) M3FeusiAnafudsaunazlanning 4) mamdeya
atuayuinmenirfenfinubadeny 5) Wemuuuunuly
nMsduiudinusedriu Wudu Tunsuinnsmeguami
Usmaumammmmmwwmﬂwmamuammsﬂw iy
A Fndlenuidemguandanuusazan uazilenute
avdevsedonuiuen wdunsiandunnuaianivenis
Iisutouasuesiiethlulidaalalviunsunsiield
dlvdnsndvaumededosdinantilufunisviuGeus
wamAuToUsud ey

AwAnLusiafAsuaz UM IUIMsLdaume
ruteadelladning PharmyYaring wagawdianela
Aon1sliiuinig wud lunndungudegisfimiudnii
Wiuanelusesunn (M = 4.50, 5D = 0.649) Tasmnesnuiiionn
Ald¥unzuuugean (M = 4.65, SD = 0.534) flinuuans
ArwAaiiu Wusenfigasemadiuiion esdaan
uazABdeievesteya matiauefiinslinmuszney

15 of 17



B S. Lateh and P. Keawpimon

wavneidiladietiediulszansnmlunsioans wii
nausiliuguiuunsiauinisiaeuaregluszduauin
winsidetausuusldFuluuiuuge asdandiuay
aulanazuszansnmveanaluouinn
Hausziiuaduianelasesuwuunisiiusnisindy
aumAHUYowNdoladning PharmYaring AzILUTIN
ﬁmmﬁawa’lﬂmsé’umnﬁqm (M = 4.70, SD = 0.483)
FauuUsediulgsannufiaonelaly 4 du W fupanu
azantunislidau duanuslasuanma dmuanugnses
Tumsliiteya wazarmmanolasemadnmalaes Bsld
aziuunnImsiuinslugluuudusiuduledils
azuuuaufianelasonisliusnislaesiu 9 4.37 waz
4.58 Tl 2554 wag 2555 aua1au nsinanuianela
JuasnsuszfiunsTiusnsundvaumneognamite W@uns
Uszidunseuiunstrusnsiuduag 9 Wy anuviuna
AMUATINBANUABINTT ANNTALUVBIAINDU ANLITR
vosrneu nMshluliuslew msdalenaldiidaud
Aeniewuun Hudu Swaiiliaonndastiunsinuves
Sadagoban et al. (2021) finsliunmsindvauneldsu
wansUsziuasTawelalussgFuuinisluseduiisun

B &5iwa (Conclusions)
wan1s3deuandliiuinvednmadudomieid
#nennlunisliuinisindvauna ewinanunsadids
Aldemuldegnaniwnawasaininsiidinsiulan naneuwns
domiiumslimudifentumsldenegramnganiia
PeanmudssnmslieuaziiunnuUasadevesie
wonani mﬁ’%ﬁ’aé’aﬁ?ﬁﬁtﬁuﬁqmmﬁwﬁ’iyﬁuaamiaammu
domuargrsnanisinadimunzay Wunisdiduas
n1sfidrusaunesdld nsuszgadldsunuuuinnsilu
Tsmmenunadu q aansatieieuaiieszuumsinnsnneg
augluszaulszinalaogaliuszdnsnw

E AnfAn3sulsznA (Acknowledgements)
AIduvevauAn un.audy nedsyaisen §e1ulenis
Tssmenuaegvids Arlonalfiuilunislidelsmenuia
pgmsadudiuvilsvestomsdemiadning PharmYaring
vovouna An.UsEdns wigun shnlihngueindunss
uazAunseaguilan Tsmeuiaszuss fneelmasla
TiAUSnw wazatuayunIsLanaunuImndsn sy liusnis
ndvaumalidunidnluante wasveveuna anS¥ing
U3963 FIMNGUuNdunssy 15ane1uIannaings
dmiumstiemaslia1Uinuide wagnsianudualy
Mesidvatuanysainauifuruaieiu dddyueunm
gAnmuadnma PharmYaring ynvinuilviausiuile
pouLUUADUn vhlinuATeadsildnseqadluded

Journal of Information and Learning (2025), 36(1), 276457 B

B n13fiaIusIugaviidun (Author Contributions)

g afz: WeusauatuunaAy 9eniuunsey
WWIAANTIdY Msadunisideuazasivaeuteyn uay
WAT1toyaide UTen uddfiua: nuniukazuilusualu
UNANH WagANUALANISIY

EE n1sidseniAnalsslagiviuday (Declaration of

Competing Interest)

o

dilsuveuseniadiliiinaysslevivivdouln q 7
WYITBINUNNSANLTUNISANYIITE

=1

BN an&1581984 (References)

Almugbil, M., Alrojaie, L., Alturki, H., Alhammad, A., Alsharawy, Y., Alkoraishi, A.,
Almugpbil, A., Alrouwaijeh, S., Waijid, S., & Al-Arifi, M. N. (2022).
The role of drug information centers to improve medication safety in
Saudi Arabia-a study from healthcare professionals' perspective.
Saudi Pharmaceutical Journal, 30(4), 377-381. https://doi.org/10.1016/
j.jsps.2022.01.024

Ashenef, A., Reshid, E., Yilma, Z., Melaku, T., & Chane, T. (2018). Assessment
of the use and status of new drug information centers in a developing
country, Ethiopia: The case of public university hospital drug information
centers. BioMed Research International, 2018, Article 3840976.
https://doi.org/10.1155/2018/3840976

The Association of Hospital Pharmacist (Thailand). (2023). Mattrathan
wichachip phésatchakam rongphayaban B.E. 2566—-2570
[Standards for hospital pharmacy professional practice 2023—-2028].
https://heyzine.com/flip-book/918a88b264.html

Atkin, C. K. (1973). New model for mass communication research. Free Press

Azizah, R. N., Habibie, H., Arsyad, D. S., & Bahar, M. A. (2024). Minding the
gap: Assessing patient expectations versus experiences in drug
information services at community health centers (Puskesmas) in
Indonesia urban settings. Narra Journal, 4(2), e838. http://doi.org/
10.52225/narra.v4i2.838

Bureau of Public Relations, The Secretariat of the Senate. (2019). Konlayut
kanprachasamphan phan sir sangkhom online diai kanchai Facebook
[Public relations strategy through social media using Facebook].
Bureau of Publishing, The Secretariat of the Senate.
https://dl.parliament.go.th/handle/20.500.13072/599174

Chali, T. (2020, May 4). Tham tam ¢het khan ton ni l&éo Facebook khong
khun ¢ha mi khon rumiom [Follow these 7 steps to attract crowds to
your facebook page]. Taladpanya. https://taladpanya.com/viy-
facebook-edgerank

Cochran, W. G. (1977). Sampling techniques (3rd ed.). John Wiley & Sons.

Gabay, M. P. (2017). The evolution of drug information centers and specialists.
Hospital Pharmacy, 52(7), 452—453. https://doi.org/10.1177/0018578
717724235

Grossman, S., Nathan, J. P., Ipema, H. J., Ness, G. L., Tierno, H. E.,
Gabay, M. P., & Calip, G.S. (2020). Survey of drug information centers
in the United States—2018. American Journal of Health-System
Pharmacy, 77(1), 33-38. https://doi.org/10.1093/ajhp/zxz267

InsightERA. (2023, February 15). Sarup khémdin thr khaan rd digital 2023
Thailand ¢hak we are social lae Meltwater [Summary of key information
from we are social and Meltwater]. https://www.insightera.co.th/digital-
2023-thailand

Jadipang, K. (2008). Kanphatthana prasitthiphap kansirsan phainai ‘ongkén
[Enhancing internal communication effectiveness]: Public Relations
Office Region 3, The Government Public Relations Department
[Unpublished master degree]. Sukothai Thammathirat Open University.

Kaewthep, K., Kanphai, K., & Sthapitanonda, P. (2000). Mong s& mai mong
sangkhom mai [Looking at new media, looking at a new society].
Faculty of Communication Arts, Chulalongkorn University.

Manosalva, M. A. N., Gutiérrez, J. J. L., & Cafas, M. (2016). Drug information
centers: An overview to the concept. Revista Colombiana de Ciencias
Quimico Farmacéuticas, 45(2), 243—-255. https://doi.org/10.15446/
rcciquifa.v45n2.59940

Maranguni¢, N., & Grani¢, A. (2015). Technology acceptance model:
A literature review from 1986 to 2013. Universal Access in the
Information Society, 14(1), 81-95. https://doi.org/10.1007/s10209-
014-0348-1

McCombs, M. E., & Becker, L. E. (1979). Using mass communication theory.
Prentice-Hall.

16 of 17


https://doi.org/10.1016/j.jsps.2022.01.024
https://doi.org/10.1016/j.jsps.2022.01.024
https://doi.org/10.1155/2018/3840976
https://heyzine.com/flip-book/918a88b264.html
http://doi.org/10.52225/narra.v4i2.838
http://doi.org/10.52225/narra.v4i2.838
https://dl.parliament.go.th/handle/20.500.13072/599174
https://taladpanya.com/%E0%B9%80%E0%B8%9E%E0%B8%B4%E0%B9%88%E0%B8%A1-facebook-edgerank/
https://taladpanya.com/%E0%B9%80%E0%B8%9E%E0%B8%B4%E0%B9%88%E0%B8%A1-facebook-edgerank/
https://doi.org/10.1177/0018578717724235
https://doi.org/10.1177/0018578717724235
https://doi.org/10.1093/ajhp/zxz267
https://www.insightera.co.th/digital-2023-thailand
https://www.insightera.co.th/digital-2023-thailand
https://doi.org/10.15446/rcciquifa.v45n2.59940
https://doi.org/10.15446/rcciquifa.v45n2.59940
https://doi.org/10.1007/s10209-014-0348-1
https://doi.org/10.1007/s10209-014-0348-1

B S. Lateh and P. Keawpimon

Nonaka, I., & Takeuchi, H. (1995). The knowledge creating company: How
Japanese companies create the dynamics of innovation. Oxford
University.

Panich, V. (2016). Khop fa mai khong kanchatkan khwamri [The new horizon
of knowledge management]. The Knowledge Management Institute
Foundation. https://www.scbfoundation.com/stocks/de/file/14701071
97b4jabdepdf/vauilsilunisianisainug.pdf

Pimpimool, A. (2020). The development of the learning achievement test on
algorithms and programming subject. Journal of Education Burapha
University, 31(2), 12—26. https://so02.tci-thaijo.org/index.php/edubuu/
article/view/244352

Sadagoban, G. K., Baiju, A., Sanjeev, S., Ayilya, M., & Borra, S. S. (2021).

A cumulative review on the utilisation of drug information services
provided in India. Journal of Pharmaceutical Health Services Research,
12(3), 452-459. https://doi.org/10.1093/jphsr/rmab029

Sensomboon, K., Bilmanoch, S., & Taphowtong, W. (2024). A study of exposure
behavior, utilization and satisfaction of users of the Department of
Agricultural Extension Facebook. SIAM Communication Review, 23(1),
226-237. https://so05.tci-thaijo.org/index.php/commartsreviewsiamu/
article/view/272784

Journal of Information and Learning (2025), 36(1), 276457 B

Shrestha, S., Khatiwada, A. P., Gyawali, S., Shankar, P. R., & Palaian, S.
(2020). Overview, challenges and future prospects of drug information
services in Nepal: A reflective commentary. Journal of Multidisciplinary
Healthcare, 19(13), 287—-295. https://doi.org/10.2147/JMDH.S238262

Somtip, T., & Kitikannakorn, N. (2021). Efficiency of LINE ads application
towards drug—-information question—answering system at Jainad
Narendra hospital. Thai Bulletin of Pharmaceutical Sciences, 16(1),
45-60. https://li01.tci-thaijo.org/index.php/TBPS/article/view/246047

Thongnoi, Y. & Duangpim M. (2018). Knowledge management go forward
innovation services @Library of Thing era. PULINET Journal, 5(2),
159-168. https://pulinet.oas.psu.ac.th/index.php/journal/article/view/324

Triplett, S., Ness-Engle, G. N., Behnen, E. M. (2024). A comparison of drug
information question responses by a drug information center and by
ChatGPT. American Journal of Health-System Pharmacy, 82(8),
448-460. https://doi.org/10.1093/ajhp/zxae316

Wongpattanawut, S. (2023). The development of drug information service
knowledge management model in the context of Thailand 4.0.
Journal of Health Consumer Protection, 3(1), 139—147.
https://he02.tci-thaijo.org/index.php/JOHCP/article/view/260545

17 of 17


https://www.scbfoundation.com/stocks/de/file/1470107197b4jabdepdf/%E0%B8%82%E0%B8%AD%E0%B8%9A%E0%B8%9F%E0%B9%89%E0%B8%B2%E0%B9%83%E0%B8%AB%E0%B8%A1%E0%B9%88%E0%B9%83%E0%B8%99%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%88%E0%B8%B1%E0%B8%94%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%84%E0%B8%A7%E0%B8%B2%E0%B8%A1%E0%B8%A3%E0%B8%B9%E0%B9%89.pdf
https://www.scbfoundation.com/stocks/de/file/1470107197b4jabdepdf/%E0%B8%82%E0%B8%AD%E0%B8%9A%E0%B8%9F%E0%B9%89%E0%B8%B2%E0%B9%83%E0%B8%AB%E0%B8%A1%E0%B9%88%E0%B9%83%E0%B8%99%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%88%E0%B8%B1%E0%B8%94%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B8%84%E0%B8%A7%E0%B8%B2%E0%B8%A1%E0%B8%A3%E0%B8%B9%E0%B9%89.pdf
https://so02.tci-thaijo.org/index.php/edubuu/article/view/244352
https://so02.tci-thaijo.org/index.php/edubuu/article/view/244352
https://doi.org/10.1093/jphsr/rmab029
https://so05.tci-thaijo.org/index.php/commartsreviewsiamu/article/view/272784
https://so05.tci-thaijo.org/index.php/commartsreviewsiamu/article/view/272784
https://doi.org/10.2147/JMDH.S238262
https://li01.tci-thaijo.org/index.php/TBPS/article/view/246047
https://pulinet.oas.psu.ac.th/index.php/journal/article/view/324
https://doi.org/10.1093/ajhp/zxae316
https://he02.tci-thaijo.org/index.php/JOHCP/article/view/260545

	Abstract
	บทคัดย่อ
	บทนำ (Introduction)
	วัตถุประสงค์การวิจัย (Objectives)
	วิธีดำเนินการวิจัย (Methodology)
	Figure 1

	ผลการวิจัย (Results)
	Figure 2
	Figure 3
	Figure 4
	Table 1
	Table 2
	Table 3
	Table 4
	Table 5
	Table 6
	Table 7

	อภิปรายผล (Discussion)
	สรุปผล (Conclusions)
	กิตติกรรมประกาศ (Acknowledgements)
	การมีส่วนร่วมของผู้เขียน (Author Contributions)
	การประกาศผลประโยชน์ทับซ้อน (Declaration of Competing Interest)
	เอกสารอ้างอิง (References)

