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Life Science Business Opportunities for Thailand Development in

Innovation Era
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Abstract

Life science business opportunities involve innovation in  such business as
Biotech/pharmaceutical, Life sciences, Medical device/diagnostics, Biotech/agriculture and
Digital health [T. There are opportunities to accelerate full scale businesses, cross national
research, raw material exports, and value added businesses. Entrepreneur should consider
Triple Bottom Line and Triple Top Line which involve economic, environment and social
responsibilities, as well as concems about social equity, ecological sensitivity and economic

soundness.
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