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Perception, Participation, Uses and Satisfaction of the Readers

through the Social Networks of Thai Magazines

Phichate Phimcharoen

Abstract

The purpose of this research was to study the relationship among demographic
characteristics, perceptions, participations, benefits and satisfaction of readers through social
networking of Thai magazines. Questionnaires were employed to investigate a sample of 400
readers who used Facebook and pressed Like in order to follow magazines’ Fan pages which
were Men’s Health, Praew, Image, and a Day. Results showed that readers came across
magazines’ Fan pages on the magazines and they also followed magazines’ Fan pages because
they liked those magazines. Besides, most readers participated in magazines’ Fan pages in the
medium level (averaged 2.74 out of 5.00 points) because they could receive information from the
magazines’ Fan pages. In case of the uses of magazines’ Fan pages, most readers used them
because they could update information from those Fan pages. Furthermore, most readers
satisfied with the magazines’ Fan pages because they could gain lots of new information from
them.

As far as the relationship among the variables was concerned, it was revealed that
perceptions, participations, uses and satisfaction of readers through social networking of Thai
magazines were positively related with one another significantly at P< 0.01 Moreover, the most
effective variable explaining the participation with the magazines’ Fan pages was benefits of the

on-line network of the magazine.

Keywords: Perception, Participation, Benefits, Satisfaction, Social network, Magazine
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