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The Influence of Surrounding People on Luxurious Products Purchase

Behaviour
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Abstract

The research examined the influence of surrounding people on the purchase behaviour
of luxurious products by consumers in Bangkok in 5 aspects: purchase frequency, expenditure,
purchase decision time, price consideration, and willingness to pay. A questionnaire was used
to collect data. The sample comprised 400 consumers of luxurious products, being 21 - 50
years old, living or working in Bangkok. It was found that surrounding people affected luxurious
products purchase behaviorur in certain aspects, namely purchase decision time, price, and

willingness to pay.
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