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Abstract

PURPOSES: To investigate the influence of brand trust, Al service, self-convenience,
personalized customization, and omnichannel marketing on customer satisfaction in online
purchasing in Thai e-commerce and the relationship between customer satisfaction and e-
loyalty in Thai e-commerce among customers in Bangkok. METHODS: Sample survey
research of 400 customers in Thai e-commerce. Questionnaires were sent directly to
respondents in Bangkok by google link, and all of them were returned. RESULTS:
Omnichannel marketing, brand trust, and Al service were significantly related (p<0.05) with
customer satisfaction. The customer satisfaction significantly influenced on e-loyalty
(p<0.01). THEORETICAL/POLICY IMPLICATIONS: The retailers involved in e-commerce could
use the research results as guidelines for management. The omnichannel marketing, brand
trust, and Al service play a significant role in customer satisfaction that retailers could be

concerned with.

Keywords: Customer satisfaction, loyalty, e-commerce, online purchasing




Kasem Bundit Journal Vol. 26 No. 2 (July = December 2025)

= v Y al a da a
ﬂ?ﬂﬁJWQWEﬂQ LLﬁSﬂ’J']SJﬂﬂﬂ‘U’ENEdlﬁiﬂﬂiﬂi%UUWﬂmﬂiﬁlmaﬂﬂiGUﬂ’sﬂVIﬂ

wadiRl neday
W Redadutey 592/3 998 TINAIMKI2A UYIVIVININ LWRUenEl nTLYNEWILAT 10240

E-mail: pongpipat_tu@hotmail.com

fa o o

a 1 va A ¢ a [T o 9] a
WWWBQLSIJUUUWQUWNW WIANWARIY WIYAU URNINYIRYDHATUUEY 592/3 998 FIUANAG24 LUIIIUN LWRU1INEU
ﬂﬁqﬂL‘WWll‘Vﬂuﬂﬁ 10240

E-mail: pongpipat_tu@hotmail.com

o Ao

UAsUUNAIN: 7 WeunIeY 2568 Tuiiuiluunaau: 31 nsnginu 2568  TuineusuunaaiL: 15 fugieu 2568

UNANLD
g UszasA WiefAnwdvinadiumuudefievesnsndud vinstygiuseivg Ay

avmnausdinyana msviudsudumlidifuaudesnsdiuynna wagmsnanRUUNAREY
vt donnufitmelavewfuilnelunmsdodudlumivddiinnselindlng wazaruduius
seninsenufieowslavesfuilan fuaudndnenisdedudnlnsszuudidnnsedndluniied
Sudnnselindlmevesuslaalungummnumiunas 33338 N135d15999NNgUR0813 FeuuUasUnNY
U 400 e dewuuaeunudluslaalungammuniuas laen1sinsenis google form warlasy
wuuaeUNwALTINA HAN19ATE MITAALUURALREILYNTes AT oflevasn AU uay

U 6

uinslygy1Useiug danuduiusedadiduddgyivanuiianelavesuilan (p<0.05) anuianala
VDR UIINANBVSHAsD muAnRRensteaulngssuuBdnnseiindetnaituddy (p<0.01) Sama
nguf/ulevne fuszneun1sgsnamudniumduddidnnseding aunsofinnsantinan1sideduw
YNINSUTINTIANITEIND MIRMALUURANNANLN YIS AuiTefevesnsduduazuinig
JayaussivsTiunumderiisnelavesiuslng deifuanmsthinfiansan

Y

Aandsy: Avufienelavesuslon anudnd widlvddidnnsetlind msdademsdidnnsedng



Nsasineutgia U9 26 aduil 2 (nsngrax - SulAu 2568)

INTRODUCTION

In today’s globalization, e-commerce
business is  expanding with  more
competitive advantages in the modern
world to interact with customers. Electronic
service quality is the  important
characteristic for success in e-commerce.
Abu-Salim et al. (2017) stated that service
quality,  customer  satisfaction, and
repurchase intention directly influence the e-
service of consumer responses.
Understanding  service quality, customer
satisfaction, and repurchasing is significant for
online purchasing (Lee, 2019). Nevertheless,
there are various altered dimensions of e-
commerce  service  quality,  customer
satisfaction, and repurchase intention.

In this era of digital communication,
customer loyalty, an ongoing emotional
relationship  between  retailers  and
customers, is imperative to e-business
existence. There are many businesses that
use marketing approaches to increase
profitability and market share for the best
maximization for the customer (Pooser &
Browne, 2018). Marketing approaches can
be highly profitable by increasing cross-
selling and positive word of mouth through
shopping on e-commerce. With an attitude
perspective on customer loyalty, one
desires to keep a relationship with the

service brand. The behavior of customer

3

loyalty is distinct with regard to repeat
purchases. Purchaser often selects a similar
product and service of a specific type.
Loyalty can be important and worthy to
both organizations and consumers. Being
loyal to a brand is beneficial to customers.
It possibly minimizes the time for searching
information, location, and estimating
purchase alternatives (Lu et al., 2020).
E-commerce uses internet channels to
convey products and services to customers
and  create  relationships  between
customers and businesses. The online
channel is more popular and offers more
opportunities for better interaction in
cyberspace. The main purpose for e-
commerce is to evaluate e-purchasing and
e-marketing in order to attract more
consumers who are interested and
repeatedly visit. Online companies apply
more techniques to be reached with
customer satisfaction, to reduce risk, and to
create trust in order to guarantee long-term
customer commitment to e-commerce
services (Yang & Yin, 2019).

Customer satisfaction focuses on the
overall value of customer experience and
the perception that a customer has
regarding a product, service, or brand.
Effective marketing programs are also
important for customer satisfaction. There

is much literature to support popular



measure approaches, e.g. cumulative
satisfaction and transaction-specific.
Transaction-specific factor presents an
emotional response by customers, whereas
main transaction is experience from the

firm (Yang et al., 2017).

RESEARCH OBJECTIVES

This research was an analysis of
factors affecting customer satisfaction and
e-loyalty in Thai e-commerce, particularly
brand trust, Al service, self-convenience,
personalized customization, and

omnichannel.

LITERATURE REVIEW
Customer Satisfaction

Customer satisfaction refers to how
well business products or services meet or
exceed customer expectations. It is defined
as people’s feeling of desire or
disappointment in feedback by comparing
products and services which are related to
their expectations. Consequently,
satisfaction is closely related to customer
expectations. Customer satisfaction has
been considered as a vital influence on
customer loyalty (Nguyen et al,, 2021). A
satisfied consumer has a larger propensity
to be engaged and resist alternative
selections, while high satisfaction
outcomes of customers are related to

increased loyalty (Choi et al,, 2013). In
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addition, word of mouth and repurchase
increase customer satisfaction. Consumer
satisfaction has effects on both attitude
aspects and behavior aspects of loyalty
(Rita et al., 2019).
Brand Trust

Semadi and Ariyanti (2018) defined
trust as a psychological process which is
based on the intention to accept
vulnerability and the behavior of others.
There are various dimensions of trust. Trust
can be created with confidence in a
relationship with honesty and partner
reliability (Tran et al.,, 2019). It exists at the
individual level and at the company level.
Technology  acceptance  has  some
remarkable dimension of trust. It influences
one to volunteer to engage in e-commerce
in order to exchange money and share
some personal information. However, only
trust cannot guarantee long-term customer
satisfaction and loyalty of customers. It is
necessary to study the level of satisfaction
and related variables. Chinomona (2016)
suggested to apply trust together with
guarantee of service quality. Han et al.
(2015) proposed trust as a theoretical
ancestor of customer loyalty. The positivity
of trust influences long-term relationship
with  consumers, and it is stronger in

maintaining customer loyalty.
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Hypothesis 1 : There is a significant
relationship between brand trust and
customer satisfaction in online purchasing.
Al Service

Artificial Intelligence (Al) service is the
system wused to automate customer
support tasks to improve customer
experience at any time. The Al service
quality is the degree to which an Al service
meets or exceeds customer expectations.
Cheng et al. (2021) showed the theoretical
description  of service quality, that
customers commonly compare the service
they perceived before and after purchasing.
Cheng et al. (2020) declared that there are
inferior and superior service quality for a
customer’s impression. There are some
standpoints of service quality. Most of
these focus on attitude for the
development of the firm (Huang & Rust,
2021). Attitude is a settled way of customer
thinking and feeling which consists of
progress quality and outcome quality.
Besides, some literature emphasizes that in
e-commerce, delivery is the one process of
service quality outcome (Zhang et al,
2021). It starts since customers search for
product details until delivery. Customers
do not evaluate only the outcome of
product and service quality, but they also
estimate the process of service delivery

(Yang & Yin, 2019). Tangbles and

S

intangibles are a part of quality service for
customer evaluation, from both process
delivery service and outcome by previous
service encounters. Tangible to intangible
are theories of ranging, both of service and
physical goods. E-commerce services tend
to have almost no  face-to-face
communication. Customers evaluate from
the quality of e-service and the excellence
of online offerings (Zhu et al. 2020).
Hypothesis 2 : There is a significant
relationship between Al service and
customer satisfaction in online purchasing.
Self-Convenience

Self-convenience is perceived as one
of the main benefits of online purchasing.
There is a comparison between Internet
shoppers and non-Internet shoppers. Lie et
al. (2019) stated that the previous group is
seeking more convenience than the last.
Accordingly, Sabri et al. (2022) concluded
that Internet shoppers appreciate the
ability to conduct business with the
company at any time while performing
other activities, such as cooking, exercising,
or taking care of children. Some literature
discusses the importance of convenience
as a contributing influence on the growth
of electronic commerce (Gao & Su, 2016).
Consumers are driven by their need for
self-convenience. Customers who are

motivated by convenience will not have as



much of an effect on e-loyalty because
they are constantly exploring different
service providers. The relationship between
customer satisfaction and e-loyalty is
predictably stronger for consumers with a
high convenience positioning relation to
customers with low convenience direction.
As a result, e-retailers promote the
convenient avenue for purchasing. Online
purchasing can save time and effort as well
as to make it easy to locate wholesalers,
find items, and secure offerings (Goebel et
al,, 2012). Lie et al. (2019) maintained that
convenient websites deliver a short
response time, facilitate fast
accomplishment, and minimize customer
effort. The nature of the online platform is
expected to be fast and effective in
processing the buying process.
Hypothesis 3 : There is a significant
relationship between self-convenience and
customer satisfaction in online purchasing.
Personalized Customization

Many online retailers have already
begun to combine some steps of
customization into their platforms. The
study defined personalized customization
as the extent to which online retailer
platforms can be generated to distinguish
between consumers and modify the choice
of service, products, and experiences for
consumers (Rahman & Dekkati, 2022). The

customizations are predictable to affect e-
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satisfaction. Personalized customization is
focusing on customer perception in order
to increase choice and make what the
consumers really need. It is a better
matching between product and consumers
(Yi & Liu, 2020). Moreover, most retailers
are more effective when they are using
customization as a factor. The alternative
of customer selection can be influenced by
simplistic delivery (Wan et al, 2020).
Consumers spend time on online shopping
for customized products of size, color, and
shape. Therefore, the e-retailer expects
that customization relates to e-satisfaction
positively (Nguyen et al., 2021).
Hypothesis 4 : There is a significant
relationship between personalized
customization and customer satisfaction in
online purchasing.
Omnichannel

Omnichannel is a customer-centric
approach  while using all available
channels. It integrates all channels to
increase customer experiences (Kim et al,,
2022). It aims to make a customer’s
purchase journey as smooth as possible.
Omnichannel also reaches customers
where they are, through all available
channels. Additionally, online information
is an important factor for searching
information (Both & Steinmann, 2023). It
allows e-purchasers and e-retailers the

ability to exchange some information and
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offers to compare between e-retailers.
Customers can compare information about
goods and services in online application
offerings. It is enjoyable and makes sure
that customers can gain benefits from
sellers (Chang & Geng, 2022). In addition,
fast access and low-cost advantages, have
become important factor for online
purchasers (Phang et al., 2021). Generally,
a customer is more likely to select an
alternative of choices which requires less
time in evaluating and making decisions,
which the omnichannel strategy can
support. Omnichannel synchronizes all
data across all channels. Kacprzak and
Hensel (2023) maintaind that even though
consumers like having alternatives, they do
not want too many choices. Therefore,
retailers use omnichannel technology to
organize and control their tasks which are
related to purchasing decisions in order to
process customer needs (Nguyen & Tran,
2023).
Hypothesis 5 : There is a significant
relationship between omnichannel and
customer satisfaction in online purchasing.
E-Loyalty

In the digital age, e-commerce is the
notable interaction and individualization
channel between customers and retailers
(Khan et al., 2019). E-loyalty is a customer’s

tendency to repeatedly purchase products
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or services from online retailers. It is a new
concept which combines brand loyalty and
online consumer behavior (Khan et al,
2023). Many studies claim that the factors
that affect e-loyalty are e-trust, e-service
quality, convenience, customization,
informativeness, and e-satisfaction.
Customer e-loyalty can be developed by
quality customer support, on-time delivery,
comprehensive  product or  service
information, reasonable distribution and
handling prices, and trustworthy online
privacy policies. However, customer loyalty
in  e-commerce is dependent on
personality almost as much as accessibility.
Customers will not want to interact with a
platform if it is outdated, unremarkable, or
void of personality (Afsar et al., 2013). For
these reasons, the online business
significantly needs to keep developing their
channels. The e-loyalty brings numerous
benefits to business, such as it improves
customer retention, increases sales and
profits, lowers marketing and operations
costs, grows brand awareness, and expands
brand advocates (Gull et al., 2020).

Hypothesis 6 : There is a significant
relationship between customer satisfaction

and e-loyalty in online purchasing.



METHODOLOGY

Sample and Data Collection Procedure

This study used questionnaire survey
to collect data. A sample was selected
using probability sampling. The sample of
400 participants was randomly selected.
The  Questionnaires were sent to
respondents via google from link, and all of
them were returned. Participants were
informed that the survey was anonymous
and that the information they provided
would be treated with high confidentiality.
Measures

The  questionnaire  consisted  of
questions on personal gender, age, job

position, education, brand trust, Al service,

Kasem Bundit Journal Vol. 26 No. 2 (July = December 2025)

self-convenience, personalized customization,
and omnichannel, on the one hand and
customer satisfaction and e-loyalty on the
other and using the Likert scale (1 = strongly
disagree, 2 = disagree, 3 = neutral, 4 = agree,
and 5 = strongly agree). The value of
Cronbach’s alpha was above 0.7 for all of the
factors.
RESULTS

It was revealed that 70% of the
respondents were female and 30% were
male. The target sample was generation Y,
which aged between 30 - 40 years old.
Most of the respondents who participated
in this research were company employees

or business owners.

Table 1 Coefficients of correlation among variables, means and standard deviations.

Variables 1 2 3 4 5 6 7
1.Brand Trust 1
2.Al Service .502%* 1
3.Self-Convenience 459%%  599** 1
4.Personalized Customization A429%%  530**  536** 1
5.0mnichannel A13% 586**  .468**  .600** 1
6.Customer Satisfaction .548**  597**  551%*  B559**  596** 1
7.E-Loyalty .588* 663% B532xx 524xx BTTF 664%* 1
M 4.4929  4.4661 45000 4.1089 41179 43750 4.4738
SD Addrd 46186 47130 40257 41384 45231 48981

Note: *P-value < 0.05 level, **P-value < 0.01 level
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Table 1 demonstrated that brand trust, Al

service,  self-convenience, personalized

customization, omnichannel, customer

satisfaction, and e-loyalty were significantly

o

I
related to each other. The strongest
correlation  coefficient  was  between

customer satisfaction and e-loyalty.

Table 2 Multiple regression analysis between independent variables and customer satisfaction.

Hypothesis Independent variables [3 T-Value P-Value Result
H1 Brand Trust .230 3.239 .002 Supported
H2 Al Service 173 2.058 .042 Supported
H3 Self-Convenience 151 1.921 .057 Not

supported
Ha Personalized 142 1.770 .079 Not
Customization supported
H5 Omnichannel 244 3.033 .003 Supported
R’ 537
Adjusted R? 520
Regression 15.273
Residual 13.165
F 31.091

Table 2 showed that brand trust, Al
service, and omnichannel were positively
significantly related to customer
satisfaction at p < 0.05. Additionally, the

adjusted R* was 0.52 indicating that 52% of

customer satisfaction was explained by
brand trust, Al service, self-convenience,
and

personalized customization,

omnichannel.
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Table 3 Regressions analysis between customer satisfaction and e-loyalty

Hypothesis Path B T-Value P-Value Result
H6 Customer Satisfaction 664 10.441 .000 Supported
=> E-loyalty

R? 441

Adjusted R? 437

Regression 14,718

Residual 18.630

F 109.020

[t was revealed in Table 3 that e-loyalty
was explained by customer satisfaction
significantly (p.=0.000) by about 43%.

DISCUSSION

The study found three critical factors
influencing customer satisfaction, which
were brand trust, Artificial Intelligence (Al)
service, and omnichannel experiences.

Brand trust refers to the confidence and
reliability a customer associates with a
company. It is built through consistent
quality, ethical business practices, and
transparent communication. When
customers trust a brand, they expect high-
quality products and services. These
consistent positive experiences lead to
satisfaction and long-term loyalty (Nguyen
et al,, 2021; Tran et al., 2019).

Artificial  Intelligence  (Al)  service

demonstrates business interactions with

customers by  offering  automation,
personalization, and efficiency. Chatbots
provide 24-hour customer support and
resolve inquiries quickly and efficiently.
They can anticipate customer needs and
personalize offers. Al analyzes customer
preferences and purchasing behavior to
suggest relevant products and services
which can improve purchasing experiences
and satisfaction (Zhang & Jin, 2021).
Omnichannel integrate multiple sales
and communication channels which allows
customers to seamlessly switch between
online and offline experiences. Customers
can research online and purchase via e-
commerce and return to in-store without
complications. It has multiple contact
points.  Customers  receive  support
whenever and wherever they need. The

omnichannel system can also record
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customer data for personalized offers and
smoother transactions. Therefore, self-
convenience and personalized
customization are recommended to
combine in omnichannel for business
success. The factors of omnichannel, brand
trust, and Al service on customer
satisfaction are the major critical factors for
e-commerce business strategies.
Omnichannel experiences provide
seamless interactions. Brand trust ensures
reliability and emotional connection. Al
enhances  efficiency  and  positive
experiences. This leads to successful
integration, higher customer retention, and
long-term success (Both & Steinmann,
2023).

In the digital age, key factor driving
customer retention is customer satisfaction,
which directly influences e-loyalty. The
linkage between customer satisfaction and
e-loyalty highlights on setting business
strategies to enhance optimized-user
experiences, personalized engagement,
strong  loyalty  programs,  excellent
customer support, and secure transactions.
Companies can strengthen  customer
relationships and encourage long-term
digital loyalty by prioritizing customer

satisfaction and gaining a competitive edge

11

in the e-commerce landscape (Khan et al,,
2023).

LIMITATIONS

There are several limitations which need
to be acknowledged. First, the study
focuses on a specific area in Bangkok,
making it difficult to generalize findings
from other regions. Customer behavior
across regions, cultures, and economic
conditions could affect the applicability of
results. Second, the rapid technological
changes and fast evolution result in
research  findings that can become
outdated quickly. Third, the study has
difficulties in measuring long-term effects,
as there are many external factors, such as
market competition, high competitor,
customer  perception, and  external
disruption. To address these limitations,
further research should expand across
multiple industries and cultures, develop

more measurement tools, and explore

hybrid purchasing behaviors.
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Abstract

PURPOSSES : To explore the challenges and barriers in logistics management that impact
the competitiveness of modern wholesale and retail businesses, and to identify strategic logistics
practices that create business advantages under current market conditions in Thailand. METHODS :
Qualitative research approach. Data were collected through in-depth interviews with 25 key
informants and a focus group involving 20 participants, including executives from department stores
and supermarkets, as well as academics and logistics experts. RESULTS : Modern wholesale an retail
businesses were facing difficulties in warehouse management, transportation systems that did not
meet with customer needs, a lack of decision-supporting information technology, and operational
disruptions due to the COVID-19 pandemic. THEORETICAL/POLICY IMPLICATIONS : Strategic
directions for wholesale and retail sectors include investment in logistics technologies—such as real-
time tracking systems, the use of Big Data and artificial intelligence (Al), and enhancing supply chain
collaboration to improve agility and cost efficiency. These approaches are essential for increasing

resilience and maintaining a competitive edge in a dynamic market environment.

Keywords: Logistics management, competitive advantage, wholesale and retail, supply chain
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Abstract

PURPOSES: To promote and instill integrity, enhance knowledge and skills, and establish
collaborative networks for preventing and combating corruption based on the STRONG Model
among students, faculty, and staff to foster transparency and sustainability. METHODS: A
quantitative approach to evaluate the project “Kasem Bundit University: Pursuing trans parency
and collective anti-corruption efforts. The project consisted of five components, namely Digital
Anti-Corruption Challenge, STRONG Innovation Workshop, STRONG: Sufficient Mind Against
Corruption course, STRONG Student Leaders Network, and Future University Anti-Corruption
Forum. The target group totaled 510 participants. Questionnaires were used for data collection.
Data from pre- and post-tests and satisfaction surveys were analyzed using descriptive statistics
and paired-samples t-test. RESULTS: A total of 519 participants were involved in the project.
Knowledge of anti-corruption significantly increased, with 80-100% passing the criteria. Overall
satisfaction was high to very high. Tangible outcomes included 29 infographic media, 12 prototype
innovations, one anti-corruption course, and one student leader network. THEORETICAL/POLICY
IMPLICATIONS: The STRONG Model was effective in promoting anti-corruption awareness,
supporting governance and behavioral learming theories. Participatory learning, digital innovation,
and leadership networks are recommended for strengthening the national anti-corruption
strategy.

Keywords: Anti-corruption, STRONG Model, higher education institutions, good governance
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Abstract

PURPOSES: To study the factors affecting the decision to study in the Master of
Business Administration program, Graduate School, Kasem Bundit University. METHODS: A
quota of 100 simple random survey samples of students enrolled in the Master of Business
Administration program in the academic year 2024. Data collection was conducted using an
online questionnaire. RESULTS: It was revealed that the most influential factor affecting the
decision to study in the Master of Business Administration Program at the Graduate School,
Kasem Bundit University was the curriculum (B = 0.438). Educational expenses (B = 0.319),
lecturers and staff (B = 0.219), and university image (B = 0.125), were also related with the
decision statistically significant respectively. THEORETICAL/POLICY IMPLICATIONS: Develop
the curriculum to include subjects and content that meet students’ expectation and can be
applied to work employment by surveying the needs of both prospective students and
employers. Moreover, require tuition fees at affordable cost, develop and recruit lecturers
with high teaching competence. Faculty and staff pay close attention and advices on

academic and daily life for students.

Keywords: Decision-making factors, Master of Business Administration Program, Graduate

School, Kasem Bundit University
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Abstract

PURPOSES: This study aimed to examine internal communication patterns that
influenced team performance in an energy drink manufacturing and distribution company.
METHODS: A purposive sample survey of a quota of 415 employees in various
departments of the company whereby the data was collected using a structured
questionnaire developed from related research. The instrument was validated for content
validity and reliability before data collection. Descriptive statistics, including frequency,
percentage, mean, and standard deviation, were used, along with inferential statistics
through partial least squares structural equation modeling (PLS-SEM). RESULTS: Internal
communication patterns that influenced team performance included quality of
communication, communication atmosphere, information about the organization,
feedback, horizontal communication and direct communication with supervisors
respectively. Among these, communication quality had the strongest influence, followed
by commmunication climate and organizational information, while direct communication
with supervisors had the weakest influence but remained statistically significant for
teamwork efficiency. THEORETICAL/POLICY IMPLICATIONS: The findings confirm that the
quality and climate of internal communication are crucial for developing effective teams.
This expands the body of knowledge in organizational behavior and internal
communication and offers policy implications for business organizations in highly
competitive industries to develop comprehensive communication systems that enhance
operational capacity and long-term sustainability.

Keywords: Organization communication, team performance, beverage company



Nsasineutgia U9 26 aduil 2 (nsngrax - SulAu 2568)

UNU
P & a &
nsaeasnelussansiaidunaln

Y|

dAnAlenloayaaing NszUIUNTT LAz
Wnugeesesanslianiduldlunianig
Rendu Tnslangluusunvesgsianiinig
WY aTUEe U BRAIUNTIUNITHAALAZIA
Feiesosiuyids nsdeasnngluy
fladwisuns sedeolunisuaniud su
Toya widsvimiifiairsanudilasu
NIeAULIRela wazrdevasuAIUFURUS
yiisaugnlurnliiinnisvingueeell
AN (Clampitt, 2017) ssAnsadelnal
imnudfydunIsiauilaTaasatas
sUnvunisdeansnielufifuszdnsam
Weatuayunisindula nisudlutigmn
waznsassuTanssuegnssieiies
AN A yven15d eansnigly
sadnsazTaulfiiulunAdonansdudd
71 1158 eans7 dame TUela waxd
UsgdnSua dwasanisasiennulinngda
warAuTINToveaninaulunnszay
(Men et al., 2020) wenandl msdeansd
Arsananudaudinielufinaulagzifia
ANNANLITOIUNITUTEATUIIUTENINE Y
Nuifianuwand1eiy (Mazzei, 2014)
mﬂam‘ﬂﬂmgﬂLLuumiﬁ'amaﬁ'ﬁ
Uszansnan agviliinanuaainndou
Tun1suuRu nMsadensnens wag
Tuneurigyidilavesynains Faieiige
goudinanisznulnensnon1ud1sa

TWINAYNTVDIBIANT

67

NANSLNUVDINISE0a1TN8 UMD
Jsgandnnveseriusuaiuisaasuirele
HIULUIANAITUNGANTTUBIANTWAL NG B

@ ~ ~ AV vo
ANSAANISNNITU LASTAUINUT LA SUNNS
HOA150819TALAULAT AL WAUDH LU UUN

~ a a ° = &
zdusedninnlunisviaugetu vislu
AUANAINVDINAI AUTIALEITUNT
PBUAUDY hazn1suTsaUMungsIuiY
(Keyton et al., 2013) n15@0a15899%28
VESUAS19AN1L0N TN 8 A UUNUIN LAY
AU URAYOUTBILAasYARALUTIL VNI
U9 nalunsavinaula ey auszau
AnPaRILaztNAAINNINalaluN1sYINeu

a a =

Sy fadu nsdeansiiusyansainis
dordusdaudsada v nvrunsziu
ANUAS VR ITINU
N5ANEIRRNIUL s r Y Lo uds
AINFUNUS 21 19n158 pansnelunas
UsgdNT AWV LY WA GIHT 311
naneUszns wu daulungiunisdnuilu
aefnsvuIRln I et uw@ Yaueiuun
VITINARNILAUDE N UTINEHTALAZIA
aﬁ’mu’wLﬂéaaﬁuﬂgﬁﬁﬁqﬁqﬁmiﬁﬂmlﬂum
Un 8nensiudsundateg195niEives
aaakasngAnTsuE ustaavinliesdns
Snwaridesendefivnufiinnuasessi
geuavarusauszaruuiuldegnad
Usydnsam (Tourish, 2020) feu 3
f\i’ﬁL“fﬁJuﬁmﬁﬂmgULLUUﬂﬁﬁamimﬂuﬁ
dananeUszdns ninvesnuanulu

ASEANYIN LANIZLINLAL LN DLA ULAY



°U'am'wmﬁﬁmmiLLaza%’Naqﬁmmfﬁ
anunsninluyseyndldlaass

990U nana eefuyidives
Uszinalveilyadiuiauls Tnslud a.na.
2023 iﬁaié’iammmamaq'ﬁlﬁizmm
1,081.3 d1uneaalsansy wasiliuuiliy
Wiulnegedanios Tnuaininazaenasabs
Uszuiad 1,935.9 a1uneaa1sansyge
nelud a.r. 2030 dnsinsuiulaede
azay (CAGR) 9g#1517 8.7% (Grand View
Research, 2024) dyuiiavluyarivediiu

v

UMY mmmﬂ%aqﬁuﬁgﬁwmgﬂﬂimﬁuﬁ
J133af1917 27,000 S1uUm dmTugiau
NANIUNANUIITUBDENIUIY (Thanaseth
& Thinkweb, 2022) UsznaunudIuug
MANATUL DVUDILUSUA Y 89D UTUNUIN
d1Agy lnguusuatulssinalneaiuay
Uszuad 80% VDINAIATIN WASLDNLUURA
d' d' o [ = U a I

YBUATDIANY Az ArITINAuAn Ty
Y = = &4 O

And1UDY 60% VBINAIALAS BIAUNINUA
(GourmetPro, 2023) 1nga1n51891UVD4
Euromonitor Y%A 09AUYNNEINE4
WA gUNINanuad 3NNdua1UseLay

= a v a & P’
nadenlugduariineulandisessadon
ladaled waznisuslinalunaielania
(Euromonitor, 2024) A38ATNTIUY AR
wazn1suatunidneningswazdudou
WUl 29ANTINGALaTINIMUNEIATBIRNY
A9 elonaneatuusedunelu wu
o
Ansdearsniely n1suszatuaunely

o aaa

N9 warUadenidnsnaneausza@nsanw

Kasem Bundit Journal Vol. 26 No. 2 (July = December 2025)

n13veu nszulvegluanainsud

Wule evnuinni1sdanisaelunmfena

s

wilun1sudedudanagns

% v Y =

Q’]ﬂﬂ’)’]ﬂJﬁ’]ﬂﬂJ‘U’Nﬁlufﬂ\‘iL{g]ULMG]:Lﬁ

A Jaow & A =
NUINBUNIRQUTZAIRLNDANBIFULUUNNT

a ' a a

dna1snelunddnsnanausea@nsnineag

e legldnsal@nwusdngndniazdn

N o (%

TINUIYLAS D90 UY AIAILAINT b DU

Y

(% '
= A

nsddAner Wil Lt o1k lad s nwauy
sUkUY waztadefiviilinisdearsnielu
15 9 N158NTEAUUTEANE AT LY
nadwETiaaIegldsuannnsanend Teua
msa%’wmﬂ‘mmfﬁlsﬁmiﬁ’am‘ﬂﬂu
QNENMNITULALITUAINITOODNRUUTEUY
nsdeansnelufivingan wazsilulddie
WUUSZANS A NN159197U andadaud s
aelu wagadreanulamuseulunisutesdu

1 o
DYNYIYU

MUITaIAYIN1ITY

] =
LN E]FTﬂU’]EULLUUﬂWiﬂ@ﬁ’]Sﬂ’]EJaLu

aal

29ANSNLBNSNasaUsTEANSNINVRINUIU

Y a v

VOIUTUNE NANUaETATIMUNELAT B IAUY

Y

(9 =

ANAIIAI9ATL

ANSNUNIUITIAUNT T
KUIAUAALAEN B VDIFULUY
o I
nsdeansniulussAns
' & 3
n198 sa1snielussn nstdu
NITUIUNITA1A YN dzy oulasaas g

Talusssy wazAudunusatelussdns



69

Nsasineutgia U9 26 aduil 2 (nsngrax - SulAu 2568)

TnsgUuuuvesnisd oarsaisludvany
Snwar 919 N8 eansluLuR 9ta91n
B uTuisg wilneauuazannineug
B UINIS N158 015 UL UIUBUTENT 14
MUIBUNS DL OUTINIIY LAz N15E 0TS
wuvlaifunnanisfiiniuludinusssa iy
%Qﬁﬂ%Uﬂ%lUﬂﬂiﬂ%’Nﬂ’]’]MﬂiﬂﬁuLLaSam
F09319v098fUT U (Romero-Rodriguez
& Castillo-Abdul, 2024) wena1ni
U358101AN158 aa157 1l andeuas
atuayunsildiusivazdigliynainsiin
ausulalunisuaniUa suanudaiu
wazdolausuurl@uindy (Gehrau et al,
2024) vugifieniu aunmuesdeily wu
AINUTALAU AIUSIALS I LATAIY
WINNLANVDITDINNY ANAlAERSIneAINY
Wnlauazanuienelavesyaains 4ads
\Jutladeiivaiasuairsmudanguues
99AnsluYIINgs (Kim, 2021)

KUIRUAALAZNO YYD
Uszansn e sfineu

Used@ns nnvesiuarud udn
avvieudrAnvesaudsaluseauosdns
Tnefinaufisiussansnmazaunsarnauy
srufuldog1esiuiu vssqudanuned
fvualinislunaifmvunzeay wazuily
Jamlang19ad19a556 91uideves Zajac
et al. (2021) FIrAulFnsladefunasiu
AINNTARIUYBIUNUINAT T waznIS
doansfUawmey WJussdusenavddnyd

daalngn s aUseanSAInNANSINIUYBY

7I391U §m7i”'<1 Paredes-Saavedra et al.
(2024) WugiTaTed1un1azy il
UTTLINIANITVNIU AIURAIANIDITUA]
warnsadeassasiy Wunalnudndiasy
Useansnnueesiinauy Inganizlusnns
W AR an1A1uT T eq e vaued
McDonald (2022) wui1 fiusudifinas
AUAUNUINT AL ULAZH N158 0a157
Tsslasnussquadnsidnunmuazdedy
11NN

AruFuRuSsEdnamsieans
melussansnuussanSainvesineu

ANEURUS S5 13 19N158 0d1S
nulupsAnsiasUse@nd A nuesringu
lasunisdudulunarenisdnen lae
Dhone wag Sarwoko (2022) wWu11n1s
doansmeluiisinaunwdanasionisvinam
w'ml,l,iqgﬂwaawﬂ’mmeﬁqLﬁusﬁﬂmq
GRGEY WeNaNd Verdic wag Vercic (2025)
Ignanafsmuitmievasnisdeansanely
AfesaiannaszninvomefIvanay
AsNUUElAEATY NINVIANITTANITH
winnzaueavilinsdeasuiniulunde
Uoaliuld denaliuss@nsandiuanu
anas lunenduiu mindiauaunas ox
frelriumnuiinnudlasiuuazifinaiy
AR DIAATUNITNI9IU VeUsLA 8N Y
Okunade (2025) l¢¥nagnsnisdoansdi
Tsslawazdalondliypainslidiusiud
KalauATIaAINE AT ULz UTEANT AN

ANSYIN9UYDINNIY FInandliALiulINnNig



= A ~ o o & a
ﬁaaqiﬂqﬂiumﬂﬂmﬂ']Wllﬂ'J']llaﬂJWUﬁL‘U\'i

UINDENTARUAUNAFIS V097U

NSDULUIAUAA LUN5IRY

AauUsddsY

gﬂtwumiﬁ'amsmﬂuaaﬁns
- NNTRBUNAU
- msfeasiuntaulnenss
- msFeanslusuiuey

= [
- msdeansliidumenis

Kasem Bundit Journal Vol. 26 No. 2 (July = December 2025)

AauUsnU

Useansanveefiueu

- ASYNUSINAU

ﬂ’]iUiiEjLﬂ’WiﬂJ’]EJ

- dfoyaifvafiueadng

- UsSEINIANTSARANST
- AMAINYBINSADANS
- msdeanslulsyy

(Tkalac Verci¢ et al., 2021)

A 4

- mawnladgm

nsUszauaunglufiy

UM 1 nsauluIANAnlunsIdy

aa v

seideulnive
nsadTeaseididun1sidelaenig
d1919A19879 (Sample survey research)

[

i

e

Uszr1nslunisise Ao wilnau
YoIUTENHARLAIndIUeLAT DeA LY
Mdauimiadaszneudendnauluay
IURY 9 Welrensndn dreene dae
nsRann wagieaduayun1saduu
fanua nauiaegeildlunsideldunan
N8 UAIDYIIUUULRINEY (purposive
sample) Tagenledasuau (quota) i

LAUNZANA DNISILAT IS LULAAANNTS

Tnssasadaduuisdiuvie PLS-SEM @
9199911 N9 YBY Hair, Jr. et al. (2020)
Auuzinvuiang ufaeg13aINAI
Frnuiudsdaunaggaaue 10 el
fimanidedevewanisiingey lasngy
10819512 415 Au TLEonund 3
ATEUARNYAAINTNAINVATETEA ULl D
azviouteyailuiadsuazanunsnagusneds
lugalszvnsle

1a5 9afl 07 19 lun157 4y e
wuuaeumEiadistuatnnsAinienans
wazaAdeiiAeades Insuuuasuamuy

pondu 3 diu diuusnidudeyamlives



Nsasineutgia U9 26 aduil 2 (nsngrax - SulAu 2568)

v 1 P I o ~
KRouuuvasuaiy diunaeadudiniud
= v 1Y) P &
\egdesiusunuunsaeansngluesnng
TAkA N1SMBUNAU NNSERANSAUMINTN9IU
TP8ASI N1SAOANTIULUIUBU N1SFRANTL
Juvnanis deyaieaiuesdng ussennie
N5ADENT AMAINYBINITHOAT UAYNT
doarsludszyy lavldinausinisiauuy
11RTUTZTUIUALUY Rating Scale 5 seAU
1 dl [~4 o d' [y a a
gunarutdumInInLN 8INUUSEENT AN
YRINUINUTUATUNITIIGIUSIUAY AT
ussatdavune nasudladaynn waznis
Usganuungluiy wuvaauaubanu
ANSMIIVEDUAINUASILTILY 81l e
v ° ' ~ v
KWeyduu 3 vinuielvidulaluau
ATOUARNVBLLDMILAL AU TAUTD S
DPEAN SIUNILNITNAFOUAIUT BT UVB S
o Y @ a &
LAS BN PAEANIdUUSEENS Laan1UD
ATOUUIA (Cronbach’s alpha) FeliALAY
n31.70 fodegluinuniuideie
Tayafldanuwuuaauauaziiug
Anseilagltananssaun tawn A1Aud
Fouaz ALRAY wavdulouuuNInIgIu
WeasulanwugilUraInguilg1as
wurlduniseevlundazUssiiu wazlvans

a

LU aNAFRUANNAFIUNTIEAIE

a (3

35n157LASIENANNISIASIAS 19T ILAU

YN9@IUNTD PLS-SEM F9LANULNUIL AL

71

@ A v aa YR o

AVUINUTTLN L LULAATUT DULALA LU S
AUNATIUIUNIN DANITIa1U15 LS b iU

1 Y 1 tdld 1 Y] :ﬂ' = o

nausiegendvwialiundnidevisuiu
A193LAS1ERAUNITIATIAS 1L UUAN LAY
7191 N153A1EA PLS-SEM azlaluswnsy
d1595U ADANCO L 0ATUINAIADIY
ol AINUATI N1SASIABULLLAANTTIA
LALNITNAEBUILLAALTILASIAS 1998 19

ASUDIU

NAN13IVY

1. Yayaluvasngudietig

Q@@ULLuuaauamﬁmm 415 A
Wunidnaussaudifnig levdiulug
Wunmandls $1uau 276 au (ooaz 66.51)
wazlWAYIY 91U 139 au (Sesaz 33.49)
Fefloryoysenine 26-35 3 wndign
71U 182 AU (5o8az 43.86) daa1unn
Tan 97U 278 AU (Foway 66.99) Hszau
nsAnwegluseiudIyning 31w 254
au (Fovay 61.20) uazdiseldiadode
Wau 15,001-20,000 UM I1UIU 96 AU
(Soway 23.13)

2. ANUAATALYBINGUAIDY 196D

sUwuunsaeasnigluiulseinsaw

=
VNNUIU




Kasem Bundit Journal Vol. 26 No. 2 (July = December 2025)

M15°9% 1 AuAnLiuTeseuLUUaR ULt UFULUUNMsFRaInelueAng

dau .
y ) o y STAUAIY
sunuunsdesansnneluasAng ALRAY W U89 UY .
AALIAY
1NTFIY
- NNSRRUNAU (X1-4) 4.06 66 110
- sApansiuFntieulaense (X5-8) 3.97 76 110
- msdoansTunuiuey (X9-12) 4.25 69 mnﬁqm
- msdeansliunisnis (X13-16) 3.89 70 110
- %’az&aﬁmﬁumﬁm (X17-20) 4.10 76 110
- UISEINANSARENS (X21-24) 4.11 .70 110
- Qmmwmmmsﬁams (X25-28) 3.99 78 1N
- msﬁ'amﬂuﬂizﬁqm (X29-32) 3.94 67 1N
AINTIY 4.04 61 1110
A5190 2 AR B TUUTEATE AN saeasnelueeAns
. . g doufeauy  szAuam
USTANSNINVDINUIU ALRAY o .
UMY AALAY
- UsganSanuesiiy (Y1) 4.07 78 110
- MSYIUTINAY (Y2) 4.05 82 110
- Msussadmang (Y3) 4.17 72 k)
- nsunludeyin (Y4) 4.19 73 11N
- MsUsganuaunelufiy (v5) 4.08 83 110
AINTIY 4.11 68 110

vanew: 1.00-1.80 = toeign, 1.81-2.60 = oy, 2.61-3.40 = t1unans, 3.41-4.20 = 11, uag 4.21-5.00 =

wnniign
= =i '
INENTNA 1 kaE A15199 2 wud
Aroukuugsuaudulngfinnnudniu
sevieguuun1sdeansanelu (X = 4.04,
SD = .61) uazUszAniamueanuau (X
= 4.11, SD = .68) lunmsineyluszau

110 1AYS19aLL A lULAAYAIW WU b

sukuun1seasatelu arundeaie
a P - —

wndiga fe nsdeansluiuiueu (X =

4.25, SD = .69) luvaueiuseaniamues

a v aa N Y a
NUNU ATUNUANAAYUINNERN AD NI

a a

9

uAlateymn (X = 4.19, SD = .73)



Nsasineutgia U9 26 aduil 2 (nsngrax - SulAu 2568)

3. Namiwwaauauuagm

cl' d‘ a v . . U 1
A19°97 3 LAAINANITNAABUAINLTIBINTUTILATIET (construct validity) Tun1sinveus

azALUS
s EULLUUﬂ’li?;aﬁﬁ'iﬂ’ltﬂumﬁﬂi .
(factor loading)
- ANSRRUNAU (X1-4) .192-.865 .626-.748
- msfeasiuiminalaenss (X5-8) .800-.925 .640-.856
- msfeasluwuiuey (X9-12) .883-.931 .780-.866
- msfeaslilumanis (X13-16) .690-.877 476-770
- deyaiienfiuesdng (X17-20) 920-.952 846-906
- UsIBINIANISARANS (X21-24) .894-.951 .799-.905
- @mmwmmmiﬁaa’ﬁ (X25-28) .892-.909 .796-.826
- ms%"am{[,uﬂizsqm (X29-32) .683-.853 466-.728
. UszAnsnnuaeiiueu
29AUIENaU R?
(factor loading)
- UsgdnSnnwaadiu (Y11) 0.840 0.705
- NFIUTINAY (Y12) 0.849 0.721
- mMyussauvang (Y13) 0.904 0.816
- msunlelgm (Y14) 0.904 0.818
- nsUszausuneluny (Y15) 0.907 0.822

MewiR;: Factor Loading 2 .50, R* 2 .50, CR = .70, AVE = .50

PNANST 3 WU Tl
fimnufissnsaddasadie weswnen
hainessusznouesniulstinden
1NN .50 lawilAneg sening .683-.952

Tuvugy daruaiu1saes ursalny

wUsUsulaseuay 46.6-90.6 (R? = .466-

.906) uBNINNUHY

a0

A1 CR 4111 .70 uay

I~ 1w

AVE 1101731 .50 39097183 USHhiEaLeay

AILUTHAILUSTTAN A AU 9N TILT S
et al., 2020)

1As9d519 (Hair Jr.




Kasem Bundit Journal Vol. 26 No. 2 (July = December 2025)

A15197 4 LARINANTISNAZDUANUNZINSTITII L UNTBILAaYDIAUTENBUANLLNY Fornell-

Larcker

X1 X2 X3 X4 X5 X6 X7 X8 Y

X1 .831

X2 542 .883

X3 383 .360 .908

X4 427 453 .285 817

X5 538 530 .380 392 934

X6 554 486 330 550 596 916

X7 .556 537 378 376 .669 584 .902

X8 704 592 520 .548 528 543 538 .782

Y .609 562 463 417 621 593 646 619 .881

MR T > VAVE Tudavmihuudunie sy

1NA57 4 WU Awdsyndad AVE gandnen r lagdaunalaaindaiaunt
ALY B9ATITITIUUNAULNUT VDS TuBwINKEIL AT A1gINTIAGIT 9
Fornell-Larcker 119910 dA1s1n7Ndeav89 WULWINLedyy (Ab Hamid et al., 2017)

a Y a S a ¢ a & Aaa a !
A1319N 5 LLﬁ@QﬂqaﬂJﬂigaV}ﬁIUﬂqijLﬂiqxﬁzﬂLL‘U‘Uﬂqia@aqiﬂqﬂiu@\‘iﬂﬂﬁﬂuamﬁwam@

USLANSNINVBITINIU

sUnuumsaesnsanelussdns B S.E. t p-value  Cohen's f*
- NINBUNGY (X1) 143 052 2.735% .003 022
- msdeanstuiamihendaenss ) 111 053 2.092* 018 018
- msfeasTunuiueu (X3) 139 041 3.374%** .000 .040
- ﬂﬂiﬁ@ﬁﬁﬂiﬂ%t&%ﬁﬂﬂﬁ (X4d) -.028 .061 -0.457 324 .001
- doyaiieafiuasdng (x5) 146 054 2.695%  .004 025
- USSEINANTTADENS (X6) 160 .070 2.302% 011 .030
- Qmmwmmmiﬁami (X7) 221 057  3.861*** .000 .056
- msdoansluusza (X8) 116 075 1556 060 011

MNELUR: * p-value < .05, ** p-value < .01, *** p-value < .001, R? = 778
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Abstract

PURPOSES: This study aimed to examine perception of and attitude toward
revenue collection by local administrative organizations in Rayong Province. It also sought to
investigate the relationship between people’s awareness of the roles and responsibilities of
local administrative organizations in local development and their attitudes toward local
revenue collection. METHODS: A stratified sample survey by questionnaires of 400 individuals
who came to pay taxes and license fees at local administrative organizations in Rayong
province. RESULTS: Personal factors that significantly affected attitudes toward revenue
collection were age, education, and average monthly income. Gender and marital status
showed no statistically significant differences. Moreover, public awareness of the roles and
duties of local administrative organizations in local development was significantly related to
public attitudes toward revenue collection at the 0.05 level. THEORY/POLICY IMPLICATIONS:
Enhancing public understanding and ensuring transparency are therefore crucial for
strengthening cooperation between citizens and local administrative organizations to support
sustainable local development.

Keywords: Public attitudes, revenue collection, local administrative organization
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Abstract

PURPOSES: To study the influence of marketing mix factors on the choice of food
delivery application service of consumers in Bangkok Metropolitan Region, and compare the
use of the services of consumers in Bangkok Metropolitan Region by demographics factors.
METHODS: Sample survey research of 400 samples by means of accidental sampling and
questionnaire as a tool for data collection. The statistics used for data analysis were frequency,
percentage, mean, standard deviation, t-test, one-way variance analysis and multiple
regression analysis. RESULTS: Food delivery applications were very important in consumers’
decision on purchase of delivery food. The marketing mix of price, channel, people, and
physical composition positively and significantly effected the choice of a food delivery
application and could predict the decision behavior by 74.20%. Moreover, demosgraphic factors
i.e. sex, age, occupation, education, and income also affected the decision in choosing food
application services. THEORETICAL/ POLICY IMPLICATIONS: Entrepreneurs could develop
food delivery applications and apply appropriate marketing strategies to adjust their pricing,
channel, personnel, and physical composition to attract consumers’ decision on purchase of
delivery food. Marketers should communicate directly to their target consumers based on

their individual characteristics to optimize their reach to them.

Keywords: Marketing mix, food delivery application, Bangkok Metropolitan Region
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Abstract

PURPOSES: To present a guideline for application of generative artificial intelligence
tools in journal article preparation, including ethical considerations, opportunities, and
pitfalls. METHODS: Review and critical interpretation approaches on application of
generative artificial intelligences tools in journal article preparation. RESULTS: Generative
artificial intelligence tools such as ChatGPT is very helpful in quality journal article
preparative. And yet, they should be applied with careful practices and should not be a
substitute of human in peer review. THEORETICAL/POLICY IMPLICATIONS: Authors and
editors or academic journals could carefully apply generative artificial intelligence tools in

quality journal article preparation.

Keywords: Artificial intelligence tools, article, academic journal
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