1 ¥ v v v 74 ()
a9 AIRINANNANENANDAITH m?w%mﬁamﬁﬂmmwmwsﬁqn

9

v
?l@ﬁﬂﬂ%iﬂﬂ?%ﬂi%l;ﬂﬁ?ﬂﬂ
The Influence of Causal Factors Purchasing Intention Sport Clothes on

Facebook Fanpage of Consumers in Thailand

'ANYY LANLASEY UAE UWANE |RARSRNTR
'Somchai Lekcharoen and Nopphasit Lertsirisombut

aa o

edeNIanTINAaTamANIad N Angdusedn
College of Digital Innovation Technology Rangsit University, Thailand

E—mail; somchai.l@rsu.ac.th

Received March 28, 2021; Revised April 4, 2021; Accepted May 5, 2021

UNANYD

neAdeiingUszaen 1) eRmLLALATIsaUANADARRE s THIARAINANTIS
Bagunnpanss g aLdan ey nassuilnatuasmalng 2) iWeAnundadeds
agifiaenanannss st doriiauna s nassguaTnalussnatng nafineide
p3atliinneidaidnann: nqudaneneiity (run ginsdadoniiianmameyn “@omnfivi
02" uazinendeluuszmelng S1uam 480 au wasfiafilnfusiusisyoya (aun uwusauoanx
aovlan aaRTTanTleezteya Taun Anwd sosas uasluinaannslasessng

HamsATeanUa1 TiaaAN@ s Bas R TiiaLTY Usznaunas 4 an Taun 1) Au
M35U5AHIE 2) Aun1asigAHlanasie 3) Auaniaaels ey 4) AmArndslade uaz
Tunaaaanaesiuryadszdne fuasned TaeRiarsonanaadnin-auas () = 195.31, A0
CMINI = 1.37, AN@9FNBASE (df) WNFU 141, A1 GFl = 0.96, A1 AGFI = 0.94, A1 SRMR = 0.03,
AT RMSEA = 0.02 AANLISZAVENaNennTas = 0.89 wanwmndaushiliumasnsnsnesugaans
uilstismesnaadatad ald annfuuma i n insasas 89 waziladanunuiannslanas
WA lnaflavenaniensennniiganensd or A e e n1es wadws lun1saqadidn
ﬂﬁtTﬂﬁiiG%@Ejﬂ‘iﬁ:ﬂﬂUﬂ’ﬁﬁ‘jﬁ@Lﬁyﬂwy’]ﬁﬁ’mumﬂvLWsh'Ujﬂ i Tadas el oansumnmanann

wazauHnagn s e uTuabfinanss s Esap e AU TN TeAR


mailto:somchai.l@rsu.ac.th

\) MIFFEVANEINTLHEANARILAZAIANANARS 71 4 AU 2 (WqEANAN - RwnAN 2564)
ANATATY: ADNAS(9E; RENNTVN; valayn; Aawiaanste; Tadudaame

Abstract

The objectives of this research were to develop and validate the consistency a causal of relationship
model of purchasing intention sport clothes on the Facebook fanpage of consumers in Thailand. This study
was a quantitative research. The sample group consisted of 480 people who have been bought new or
second hand sport clothes through the Facebook fanpage “Sueapha Kila Mue 2”. The tools used in the
research was online questionnaires. The statistics used in data analysis were frequency, percentage and
structural equation model.

The findings indicated that the structural equation model was used to analyze causal relationships
to find the path to the causal influence of the variables consisting of 4 components: 1) Perceived ease, 2)
Perceived security, 3) Trust, and 4) Purchase Intention and the model was consistent with the empirical
data to a great extent. The statistic showed the Chi-square statistics goodness fit test (X?) = 193.31,
degrees of freedom (df) = 1.37, CMIN / DF = 141, GFl = 0.96, AGFI = 0.94, SRMR = 0.03, RMSEA =
0.02 The final is predictive coefficient of 0.89, indicating that the variables in the model can explain the
variance of the Purchase Intention of sport clothes on Facebook fanpage by 89 percent. It was found that
the Consumer Trust were the most influence on Purchasing Intention sport clothes on the Facebook fanpage
of consumers in Thailand. The results of this research are useful for entrepreneurs, sport clothes through
the Facebook fanpage are utilized to a marketing plan and create marketing strategies that are suitable for

consumers. Resulting in purchasing intention to sport clothes on the Facebook fanpage in the future.

Keywords: Purchasing Intention; Sport Clothes; Facebook Fanpage; Trust; Causal Factors
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