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Abstract

This article aimed to study (1) consumer behavior of ordering food online services in Krung
Thep Maha Nakhon; (2) factors in consumers' decisions to choose order food online services; and
(3) comparison of consumers' decisions to choose order food online services classified by personal
factors. The sample consisted of 400 people living in Krung Thep Maha Nakhon. The research
instrument was a questionnaire. The statistics used to analyze the data were frequency,
percentage, mean, standard deviation, and one-way ANOVA. The research results were found as
follows:

1. Consumer behavior of food ordering online services in Krung Thep Maha Nakhon found
that most consumers use the service via the Line Man application, most often for fast food. The
delivery place is your home or accommodation, by ordering food to eat for yourself. Use online
food delivery services because they have the products and services they need in a period of 1
week, use online food delivery services 1-3 times and pay for goods or services by payment on
delivery.

2. The factors in deciding to use the order food online service for consumers as a whole
were at a high level when considering each aspect. It was found that the distribution channel had
the highest average, followed by the price, promotion, and products, specific services, and in
terms of maintaining privacy, respectively.

3. Different personal factors affecting consumers' decisions to choose to order food online
services in Krung Thep Maha Nakhon were not significantly different at .05.

The findings from this research can be applied to food business entrepreneurs as a
guideline to increase the chances of generating sales and operating food businesses in accordance

with the patterns and lifestyles of today's consumers.
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