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Abstract

E-wallets provide an alternate way to spend money on numerous things, both now and in
the future. The objectives of this article were to develop and validate the consistency of a causal
relationship model of the decision to use the services of paying money or service on true money
wallet and to study causal factors affecting the decision to pay money or service on true money
and live in Bangkok and its vicinity. The tools used in the research were online questionnaires. The
sample group consisted of 426 people who had made the decision to use the services pay money
or service with a true money wallet and live in Bangkok and its vicinity. The statistics used in the
data analysis were frequency, percentage, and the structural equation model.

The results of the research showed that the causal relationship model of variables
consisting of 5 components was 1) Evaluation of Alternatives 2) Purchase Intention 3) Attitude 4)
Unanticipated Situational Factors and 5) Purchase Decision and model developed in accordance
with empirical data. The final was predictive coefficient of 0.99, indicating that the variables in the
model can explain purchase decision True Money Wallet by 99 percent and consumer attitude,
Unanticipated Situational Factors, influences decision to use the services pay money or service on
true money wallet, respectively. The findings of this article can be used as suggestions for building

marketing strategies to fulfill the demands of consumers and the target demographic.

Keywords: Decision; Use service; Payment
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