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Abstract

This research was to study the demographic factors and quality of service that affect
customer loyalty when choosing a staycation accommodation. The 10 predictive variables used in
the research were the following: general environment, trust, response to needs, customer
confidence, perceived consumer demand, image of the establishment, suitability of the price,
safety and cleanliness, service process, and after-sales service. The research sample consisted of
400 consumers who received stationary services, obtained by randomization. The instrument that
was used for data collection was a questionnaire with a reliability of Cronbach's alpha coefficient
was 0.98 and using an independent sample (T-Test), one-way analysis of variance (ANOVA: F-
Test), correlation coefficient, and linear multiple regression analysis.

The results showed that: 1) Different age demographic factors affect the loyalty of
consumers who receive staycation services by significantly less than 0.05. 2) The factors affecting
the quality of service that affect the loyalty of consumers who choose to use the station service
consisted of B variables as follows: general environment, image of the establishment, suitability of
the price, service process, and after-sales service. Staycation entrepreneurs could use this
research to improve their service quality. and lead to solving problems in business operations as

well as building loyalty among service recipients and re-servicing in the future.

Keywords: Service quality; Loyalty; Customer; Staycation
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A5199 1 UAPNNANITNANBLANNFFIHUBT 1

Aauilsanse ARl ARG Sig. HANISNIANEL

LT T-test -1.506 0.901 Ui asaNuFigu
gl F-test 2.692 0.031* HANFUANNFAZ M
ADIUNIN F-test 0.263 0.852 U asaNupgn
A3ANE" F-test 1.341 0.261 UG IanaNNAgI
selpindnmeifion F-test 0.275 0.894 U\ asaNuFigu

* JazaudafnAgneatifnsesu 0.05
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Unstandardized Standardized
Model
Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) 0.343 0.145 2.361* 0.019
X4 0.089 0.041 0.094 2.181* 0.030
X, 0.092 0.049 0.090 1.887 0.060
Xz -0.040 0.052 -0.041 -0.775 0.439
X4 0.044 0.054 0.046 0.821 0.412
Xs 0.009 0.055 0.009 0.171 0.864
Xe 0.220 0.045 0.237 4.922%* 0.000
Xq 0.112 0.048 0.127 2.338* 0.020
Xg 0.056 0.055 0.060 1.024 0.306
Xq 0.129 0.053 0.128 2.425% 0.016
Xi0 0.183 0.036 0.227 5.087** 0.000

R =0.824 R? = 0.679 Adj R? = 0.671 SE = 0.383

a a

** PadAynINatANazaAU 0.01, * AludAynNafiAnsyeu 0.05
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