ﬂ”lﬁ‘ﬁmu”lﬂ”ﬁﬁﬂ”lﬂLL@%:ﬂ'Ii‘ZI”If:IT‘iJﬁttﬂiNTN‘ﬁquﬁuttuugﬁmﬁﬂﬁﬁ
frususinvaiiaanmnwgangs e
The Integrated Sales and Marketing Development of MICE for Community

toward High Quality MICE Tourist Groups

"USTWUE LANEHT, “WHSH qu%“mu
Sa135m1 WNLEW waz ‘@3NS 1 mannis
Prapon Leksuma, Patcharamon Tosurat

Areerat Fakyen and Siriporn Khetjenkarn
NNANNRYTNEANHATLH
Nakhon Pathom Rajabhat University, Thailand
E-mail: 'ballozo86@gmail.com, %piggiephoiii@gmail.com

E-mail: *areeratf@webmail.npru.ac.th, “skhetjenkarn@webmail.npru.ac.th

Received December 28, 2022; Revised January 30, 2023; Accepted February 2, 2023

UNANYD

unAER TR sTasA 1) I aRmNA oz Auius |3 aan lu gy A DRaLEEY
MIARIALULY T4 Tugrmfiasnasnunann WAT SmdmaTln uag 2) Wann1snann
uazn1saelUsunsn g muULY TIN5 i dasnoanaunana Wi Sandiaunglgy
TUuULNMFAT TN ATLUUNEIAT ANAATY Ae quaumaenas TueINIEARBUNY gamw
Ugnalen uazguaAapINadaR Fdaunglgs ifusIusaNtnyatunguimansduaw 40
A uaznguFansd I 400 Au Tnsnnsdmdanuuuezes wnansflefilylunnsided 2 ¥in
Aa 1) LIUABLAIN WAT 2) WHaINMTEmuIngs Alnaniteyalne laadafugmiinadinis
AduiBstBinnimIunIaldeBennnn TiinmsianiuandenusssneBanason nan1side
WU

1. gwsnRauAelsErdilEEacen indguen Uaznousis 3 Aofe Aoyans de
4dle uarfefofiun lnonadanduanufanelarasinifuniengulueidnofouszsduiig
Uszinndeyans uariedfle agluseAuunniign uazAsfeRunoy husedusnn

2. mmmN‘;NTﬁﬁLm‘smfm%ﬁwu 4 Tdaunan daznavnas 1) fu%@qmmﬁﬂmqmu

v 1 < o o 1 P
WAENW 2) [HEBINEATUATTMUTIINLBIYHTUNITA B UNE 3) [HEBIFUAIN DI WL TN



\) MNINNTRAANEINTHREL A ARTUATAIANFERT D91 6 RUTUT 1 (NNTIAN — NNAWUE 2566)

alein 4) TuoBRiTAnuemuuAsasNaEdan Insfltaewnanisene wwuyssnnisdsznaumag
4 58919 A9 1) N13BRIREHERIAIATI 2) NITVNBHIUFIUNHSTINUAY 3) N1TVIBHN

LARBLIENBITIYT AT 4) N15VTENIRNTITEDNDLIUR
AENARY: [NTga; NMTREANSNITRAIARLLLIINNTS; TYedian

Abstract

This article aimed to (1) develop public relations media for MICE for community stories to
promote integrated marketing in The Hidden Gems Plus City, Nakhon Pathom; and (2) develop
integrated marketing and sales of MICE for community programs in The Hidden Gems Plus City,
Nakhon Pathom. It was a mixed-methods research project using the concept of MICE for community,
public relations media, and integrated marketing communication as a research framework. The
research area was Huai Muang Community, Koh Lud E-than Community, Pathom Asok Community,
and Khlong Maha Sawat Community in Nakhon Pathom. collected data with a target group of 40
key informants and a sample of 400 participants that were selected by purposive sampling. There
were 2 types of instruments for collecting data: 1) the questionnaire and 2) the group discussion
approach. Analysis of data by descriptive statistics in quantitative research for qualitative research,
content analysis is used to write descriptions. The research results were found as follows:

1. It was able to develop three media to promote MICE for community stories: personal
media, video media, and print media. The results of the satisfaction assessment of MICE travelers
towards the public relations were as follow; video media and personal media were in overall level
at the highest level. Moreover, print media were at a high level.

2. It was able to create 4 MICE for community programs consisting of 1) food MICE for the
Huai Muang community; 2) agricultural and cultural MICE for the Koh Lud E-than community; 3)
wellness MICE for the Pathom Asok community; and 4) lifestyle MICE for the Khlong Maha Sawat
community. There were four integrated sales channels as follows: 1) direct community sales; 2)

distributor sales; 3) travel agent networking sales; and 4) event sales.

Keywords: MICE for Community; Integrated Marketing Communication; Tourist
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