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Abstract

The article aimed to 1) develop and validate the consistency of the causal relationship
model of behavior to buy herbal products on the Facebook page of consumers in Bangkok and its
vicinity; and 2) study causal factors influencing behavior to buy herbal products on the Facebook
page of consumers in Bangkok and its vicinity. This study was quantitative research. The sample
consisted of people who had bought herbal products on the Facebook page and lived in Bangkok
and its vicinity (357 people) by convenience sampling technique. The statistics used in data
analysis were frequency, percentage, confirmatory factor analysis, and the structural equation
model.

The results of this research were the development of causal relationship models consisting
of 5 components: 1) product value; 2) voluntariness; 3) attitude; 4) subjective norm; and 5)
behavior to buy. The model is consistent with the empirical data to a great extent. The statistics
showed CMIN/Af = 1.41, GFI = 0.94, AGFI = 0.90, SRMR = 0.02, and RMSEA = 0.03. The final
predictive coefficient was 0.93, indicating that the variables in the model can explain the variance
of behavior to buy herbal products on a Facebook page by 93 percent. It was found that the
perception of subjective norms and attitudes were respectively influenced by the behavior of
buying herbal products on the Facebook page. The results of this research are useful for
entrepreneurs. Herbal products on Facebook pages can use the research results to market based

on customer needs in order to create the behavior to buy herbal products in the future.

Keywords: Causal factors; Herbal products; Behavior to Buy; Facebook page
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nNTAAT T aNALaENBLIBIEUE (Confirmation Factor) WALNNSALATIZN LLARAHNITLATIETT
(Structural Equation Model: SEM) ONATEUAMNFEARRDINANNALTENINS THLARAN JAguiy

gﬂsdm%aﬁi:ﬁﬂﬁ TrgRansunanAaa s CMIN/df < 3.00 (Ullman, 2001); GFI = 0.90 (Joreskog

& Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); CFl = 0.90 (Hu & Bentler, 1999);

RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thompson, 2004) and Hoelter > 200
(Hoelter, 1983)
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1. NAATTNAHUIUATATITIBLAIHADAARBIIDITHIARANFNRLEIBIA Mg W AN Tas
Aans e daHARS D InTUINa T neeRUA LA TN TamETLATLAZUS N DIMA
1.1 WanTRRN THLAR AN ANILEIB RN ANTTH AN AT HARS DU Fa NS
v nrasualnalungamamnasuazlanima wuan TeanaaduiusBesmeii
Waudu Usznauaas 5 s Gl 1. Anunieiusiunainamauan 2. aunisadasladafiuan
5. ATiFALAR 4. Giymmimy@wmﬂémgmﬁq 5. @Tflquﬁﬂﬁumm&y’fﬁ%ﬂ Fanmdi 2
1.2 HaN19A999 88 UN9NANITE Multicollinearity Tmﬂm‘ﬁLm’]zﬁm‘mmmwm@m
WU Fanl U RANANRUE DY I 0.71 — 0.79 Taifian1ag Multicollinearity 1ia991nAN

ANTHANTNITOADDENAADALNTAN 0.80 FIRN9197 1

ﬁl’]i’lsﬂﬁ 1
PV VN AT SN Bl
PV 1.00 - - - -
VN 0.74** 1.00 - - -
AT 0.77** 0.76** 1.00 - -
SN 0.71%* 0.74%* 0.78** 1.00 -
Bl 0.73** 0.71%* 0.79%* 0.78** 1.00

**ANENANAUTDI W RTRIFATY Y NATATIT2A .01 (MAFBULULEE9IN)

1.3 mmﬁmwmummmqL%ﬂmmgwi”fm Confirmatory Factor Analysis (CFA) 311
nM9RATIERAHIEB MBI HEBARaaenie Ty (Internal Consistency Reliability) wuan siawtls
WA NFARANN 19999 REUAINIED TN DIF UL WA (Composite Reliability; CR) #1119
0.70 uaiAn Cronbach’s Alpha 111N 0.70 A4as1ilaan n1sdndautlsunsionuatudauuud
AINWIESED (Hair et dl., 2014) N19AATITAANNATIBIFBAARES (Convergent Validity) WU
Fautsudayndafanafsresaanulslsuiignadala (Average Variance Extracted; AVE)
¥1NN21 0.50 ﬁ@ﬂ?ﬂf@?’]‘ﬁ ﬁm’mmqL%mmmymﬁfw;ﬂéﬁLLﬂﬁLLN\mméffJLmu (Hair et al., 2014)
aamnslATEAAEedarasfiausdunela (Indicator Relibility) Wi daudadsinalavn
Fafarn1anaaeauRIinesalsznaunieuen (Outer Loadings) §11na1 0.70 ¥9i A19797 1
WaRnEauLsFan e lavenna udauuuRaanuEete (Har et dl., 2014) WazANTT 2 UaR9
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f15197 2 N@ﬂﬁiﬁ]i’)'ﬁ?ﬂﬂUﬁ’JqNWi\‘iL%\iTﬂ‘i\‘ifﬁ’Nﬂ’lil CFA ANANMHERNWIBSULLLNDUNTN AN Composite Reliability A1 Average

Variance Extracted

Aandsuplsuay Cronbach’s Construct Validity 2 CFA
Fues alpha R AVE x> df b RMSEA  GFI
Product Value
0.85 0.92 0.7 3.39 4 0.50 0.00 0.99
PV1 Outer Loading = 0.82
PV2 Outer Loading = 0.87
PV3 Outer Loading = 0.79
PV4 Outer Loading = 0.87
PV5 Outer Loading = 0.83
Voluntariness 0.84 0.87 0.53 5.43 3 0.14 0.05 0.99
VN1 Outer Loading = 0.77
VN2 Outer Loading = 0.62
VN3 Outer Loading = 0.86
VN4 Outer Loading = 0.77
VN5 Outer Loading = 0.80
Attitude 0.94 0.95 0.82 9.58 5 0.08 0.05 0.99
AT1 Outer Loading = 0.91
AT2 Outer Loading = 0.90
AT3 Outer Loading = 0.87
AT4 Outer Loading = 0.87
AT5 Outer Loading = 0.90
Subjective Norm 0.97 0.91 0.73 6.21 3 0.10 0.06 0.99
SN1 Outer Loading = 0.86
SN2 Outer Loading = 0.95
SN3 Outer Loading = 0.80
SN4 Outer Loading = 0.78
SN5B Outer Loading = 0.75
Behavior to Buy 0.94 0.94 0.78 5.47 2 0.06 0.07 0.99
BI1 Outer Loading = 0.85
BI2 Outer Loading = 0.91
BI3 Outer Loading = 0.91
Bl4 Outer Loading = 0.83
BI5 Outer Loading = 0.90

1.4 NANNTATITHDUAIINTBAARDITDI IHIAR AN AN LT BRI ATIN A T
vayaBadazdng wuan Tueaiinauiuianusanaassuaznannduiurayaalszdnsi
22197 TagRan9oin9nATlATLAS AHR NS (CMIN/Jf) = 1.41 ANFE GFl = 0.94, AGFI = 0.90,
CFl = 0.99 uay TLI = 099 Safiulumsinoumiagan GFI, AGFI, CFl peafiA1disus 0.90-1.00
A1 RMSEA = 0.03 A1 SRMR = 0.02 iiuldpsinounlngan RMSEA uaz A1 SRMR maafian

1a8N21 0.08 uazAT Hoelter = 298 iiulmsinounlnamn Hoelter maviiaTannnan 200 &9usd
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v
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tr

X2 = 264.77, df = 188, CMIN/df = 1.41, GFI = 0.94, AGFI = 0.90,
CFl = 0.99, SRMR = 0.02, RMSEA = 0.03, HOELTER=298
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(X3 WU 264.77, AN CMIN/df WNFU 1.41, ANDYANARSE (df) WINfU 188, AN GFI WNfiu 0.94,

A1 AGFI fiU 0.90, A1 SRMR W11iu 0.02, A1 RMSEA w11y 0.03 @aiiiulusnsinsnaes
Ullman (2001) CMIN/df < 3.00; Joreskog and Sorbom (1984) GFI > 0.90; Schumacker and Lomax

(2004) AGFI = 0.90; Schreiber et al. (2006) RMSEA < 0.08; Thompson (2004) SRMR < 0.08
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