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Abstract

The article aimed to 1) develop and validate a causal relationship model of organic food
purchase intention on Facebook pages of consumers in Bangkok and its vicinity; and 2) find causal
factors affecting organic food purchase intention on Facebook pages of consumers in Bangkok and
its vicinity. This study was quantitative research. The sample consisted of 400 people who had
bought organic food via Facebook Pages and lived in Bangkok and its vicinity. The tools used in the
research were online questionnaires. The statistics used in data analysis were frequency,
percentage, confirmatory factor analysis, and the structural equation model.

The results of this research were the development of causal relationship models consisting of 4
components: 1) e-word of mouth, 2) perceived risk, 3) trust, and 4) purchase intention, and the model
was consistent with the empirical data to a great extent. The statistics showed CMIN/f = 2.18, GFI =
0.93, AGFI = 0.90, SRMR = 0.05, and RMSEA = 0.06. The final predictive coefficient was 0.76,
indicating that the variables in the model can explain the variance of the purchase intention on Facebook
Pages by 76 percent. It was found that trust, factor perception risk, and electronic word-of-mouth
communication were factors that influence purchase intention, respectively, and entrepreneurs who sell
organic food should take into account the trust of consumers. This will lead to electronic word of mouth,

which will encourage people to continue buying organic food on the Facebook page.
Keywords: Causal Factors; Purchase Intention; Facebook Pages; Organic Food
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X ATANANNUTOEY WIHEF VALY N WA 32AL .01 (NARBUULLIABNYI )

1.3 HAN1ATITNBUAIINATITIATITT A Confirmatory Factor Analysis (CFA)

91NN19AATIEN AN BRI NIBIA N AaAAaBdnTe Tl (Internal Consistency Reliability) Wuan

Faud w9 nAIiA1IN19AT99 8B U AT DINITINYBIAIULTUNS (Composite Reliability; CR)

H1NN31 0.70 uazfiAn Cronbach’s Alpha #1111 0.70 39850 TA%1 n19dasiau sursviennm

1 ! Pl v
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Validity) wuan daudsudeyndafinimdsaannudslsaudiatala Average Variance Extracted
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A15199 2 HANIIASITEUAINATIEIIATINT19A%Y CFA AMATINITETUNIBILLLEBUNIN A1 Composite Relidbility (CR),

ﬂlﬁ Average Variance Extracted (AVE)

Aaudsussuay Cronbach’s Construct Validity ?’z}/ CFA
. CR AVE
AU alpha X’ df p RMSEA GFI
E-Word of Mouth 0.95 0.90 0.56 5.17 3.00 0.16 0.04 1.00
EWM1 Outer Loading = 0.76
EWM2 Outer Loading = 0.78
EWM3 Outer Loading = 0.95
EWM4 Outer Loading = 0.78
EWM5 Outer Loading = 0.70
Perceived Risk 0.95 0.92 0.73 5.79 2.00 0.06 0.00 1.00
PCR1 Outer Loading = 0.87
PCR2 Outer Loading = 0.93
PCR3 Outer Loading = 0.87
PCR4 Outer Loading = 0.75
PCR5 Outer Loading = 0.75
Trust 0.96 0.90 0.69 1.31 2.00 0.52 0.00 1.00
TRU1 Outer Loading = 0.82
TRU2 Outer Loading = 0.92
TRU3 Outer Loading = 0.81
TRU4 Outer Loading = 0.71
TRUS Outer Loading = 0.74
Purchase Intention 0.96 0.91 0.72 5.43 3.00 0.14 0.05 1.00
PCI1 Outer Loading = 0.88
PCI2 Outer Loading = 0.91
PCI3 Outer Loading = 0.83
PCl4 Outer Loading = 0.72
PCI5 Outer Loading = 0.74
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cFl = 0.97 dadulumuinonlngan GFI, AGFI, CFl, aaafiAn@aun 0.90-1.00 A1 RMSEA =
0.06 A1 SRMR = 0.05 inlumnsnasmnlngan RMSEA waz A1 SRMR Aavila1usenan 0.08
wazAn Hoelter = 275 winlumisinasnlagan Hoelter AB9RAININN91 200 39U9T (A9 luA
AN ANTUBIBIE IR AN laE a8 mITaaTUNAAUINSINGL N fANHFanAfasTLITaYA
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x> = 312.95, df = 143, CMIN/df = 2.19, GFl = 0.93, AGFI = 0.90,
CFl = 0.97, SRMR = 0.05, RMSEA = 0.06
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CMIN/df < 3.00; Joreskog and Sorbom (1984) GFI 2 0.90; Schumacker and Lomax (2004) AGFI
2 0.90; Schreiber et al. (2006) RMSEA < 0.08; Thompson (2004) SRMR < 0.08
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