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Abstract

The article aimed to develop and validate a causal relationship model of loyalty to buy
products on steam websites in Bangkok and its vicinity and study causal factors affecting loyalty to
buy products on steam websites in Bangkok and its vicinity. This study was quantitative research.
The sample was made up of people who have bought products on Steam websites and live in
Bangkok and its vicinity; a total of 218 people were obtained by convenient random sampling. The
tools used in the research were online questionnaires. The statistics used in data analysis were
frequency, percentage, confirmatory factor analysis, and a structural equation model. The results
of this research were the development of causal relationship models consisting of four components:
1) gaming habits; 2) perceived price fairness; 3) motivation to attain gaming goals; and 4) loyalty.
The model was consistent with the empirical data to a great extent. The statistics showed
CMIN/df = 1.13, GFI = 0.93, AGFI = 0.90, SRMR = 0.02, and RMSEA = 0.02. The final prediction
coefficient was 0.90, indicating that the variables in the model can explain the variance of the
loyalty to buy products on Steam websites by 90 percent. It was found that gaming habits,
motivation to attain gaming goals, and perceived price fairness were related. The seller of
products on the Steam website should create a positive experience. Making consumers happy
when they can buy products that they want at a reasonable price will result in consumers being

loyal and continuing to buy products in the future.
Keywords: Loyalty; Website; Causal Factors
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PF5 Outer loading = 0.74
Motivation to Attain
0.90 0.92 0.65 6.28 4.00 0.17 0.05 0.98
Gaming Goals
MG1 Outer loading = 0.80
MG2 Outer loading = 0.90
MG3 Outer loading = 0.87
MG4 Outer loading = 0.87
MG5 Outer loading = 0.71
Loyalty 0.92 0.94 0.77 4.66 4.00 0.32 0.28 0.99
LTT1 Outer loading = 0.86
LTT2 Outer loading = 0.93
LTT3 Outer loading = 0.83
LTT4 Outer loading = 0.90

LTT5 Outer loading = 0.85
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