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Abstract

The article aimed to study, develop, and validate a causal relationship model of influencing
behavior intention to use the social listening system on the websites of entrepreneurs in Bangkok
and its Vicinity, and study causal factors influencing behavior intention to use the social listening
system on the websites of entrepreneurs in Bangkok and its vicinity. This study was quantitative
research. The sample was entrepreneurs who have service of social listening system on websites
and live in Bangkok and its vicinity of 476 people by convenience sampling. The tools used in the
research were online questionnaires. The statistics used in data analysis were frequency,
percentage, confirmatory factor analysis, and the structural equation model. The results of this
research were the development of causal relationship models, which consisted of 4 components: 1)
information quality 2) Website quality 3) trust, 4) behavior intention, and the model were
consistent with the empirical data to a great extent. The statistics showed CMIN/df =2.00, GFI =
0.94, AGFI = 0.91, SRMR = 0.01, and RMSEA = 0.05. The final predictive coefficient was 0.77,
indicating that the variables in the model can explain the variance of the behavior intention by 77
percent. It was found that information quality and website quality were influential factors in
behavior intention, respectively. The results of this research were useful for the service provider of
the social listening system on the website, who should take into consideration the quality of the
input data. This is for gaining trust and affecting behavior intentions, in addition to the website

quality, which is developed to be sufficient and convenient to use.
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Aauisursuas Cronbach’s Construct Validity T CFA
o CR AVE
ALY Alpha x> df P RMSEA  GFI
Information Quality 0.88 0.89 0.64 1.58 2 0.45 0.00 1.00

1Q1

1Q2
1Q3
104
185

Tnayaantasfiviugty
Tasyaramsignmne
Tayauasfiasuaon
IrosarnamsaTInHmBInTs

Tayanasfidiname

Outer Loading = 0.84

Outer Loading = 0.80
Outer Loading = 0.78
Outer Loading = 0.79
Outer Loading = 0.75

Website Quality 0.86 0.92 0.65 2.80 2 0.25 0.03 1.00
wart flAnsaneRanIsAN Outer Loading = 0.76
wQ2 UAPSHAYDYA [ADE19590159 Outer Loading = 0.79
WQ3 fArugnanIuEn Outer Loading = 0.88
WQ4 farunsanlreuogiane Outer Loading = 0.84
WQ5 mmmsf%u%ﬂﬁf@?&mﬂmm Outer Loading = 0.87
Trust 0.87 0.92 0.64 6.99 4 0.14 0.04 0.99
TR1 Taanatatunnstansnng Outer Loading = 0.87
TR2 Taanatarnazdulupufianands Outer Loading = 0.72
TR3 Tarlanazlasuanyatignaes Outer Loading = 0.80
TR4 Tartaniauaens Outer Loading = 0.94
TR5 Tanslannaslnsuanyaiidedaln Outer Loading = 0.80

Behavior Intention
BI1
BI2
BI3
Bl4
BI5

0.90 0.89 0.64 5.24
sataaztrusnnaiiudszsn
falaaztruBnnseseneiiins
alaaztru3nnsunnanluamian
salaazuziangdnanlsang

. . iy
falaazuanialsraun1sndis

4 0.26 0.03 1.00
Outer Loading = 0.80
Outer Loading = 0.77
Outer Loading = 0.83
Outer Loading = 0.74
Outer Loading = 0.82




1774 | 919@13ANINYINITHNYELFIAATUAAIANAIART 071 6 BUUT 4 (1TNH1AN — FINIAN 2566)

1.2 NAN1TATI9FEUAINBAARDITES AR AN AR BITUAATR BT
vayaidalsrdny wuan Tunafiimsndufinausennassuaznasnduiureyadolssdneiv
22197 TneRaNTmI91IN AT IARLAITANRANS (CMIN/F) = 2.00 A1daf GFI = 0.94, AGFI = 0.91,
WAZCFl = 092 @uiulumanamlagnn GFI, AGFI, CFI apflansiaus 0.90-1.00 A7 RMSEA =
0.05 A1 SRMR = 0.01 fufunnsunauilagan RMSEA Uaz A1 SRMR pasfiatasndn 0.08 uax
A1 Hoelter = 283 ifiularninniminaan Hoelter Anvfiaiannnan 200 #9u9dlaanlaina
ANANRUE BRI AnTsn A ndela lrusnisszuufuiadesyusTaaundulan
ANADAARETUIDYABIaEINY A 2

2. namsfnutadeBsainaiinansnanoaudslalauanisszunsuiadauslng
LA TR Y B9 LTZNE LN THNTINEMIUATUA B HDME

2.1 wan1anETadeBesmaiitansnananginsaaaainsalalaudnisszuusy

WadsguilnaumiulonansaznaunisuinsammaniuasuazUinoms wuandadanim

a a

wofinssnaEala lruanisszuuiutadeesyuslaauwdulen nsuaninaniemssenndads

! v
aada o/

ATUATININIBIZBYA FUIABVENAINIAY 0.54 peaildedAyn1eaiiAfiszay .001 wananil
AmAH (197919 [n5UENEnan 19T NN IgAaINTaTHAINAMNINTBIIDYA FWIAENTNE
Wl 0.54 aeviiddnneatiffiszit 001 uazlniuavinasssasianadaaiunonin

29930 {ER 2RBNENAWIL 0.33 aaeiadAyneatiafisAy .01 FanInd 2
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Hrunma

anvdieys

FATHATIH FHngiingsH

TAnata

Lo
AMunlatE

FIUATHNIN
<
Al a6

X? = 318.02, df = 159, CMIN/df = 2.00, GFI = 0.94, AGFI = 0.91,
CFl = 0.92, SRMR = 0.01, RMSEA = 0.05
a2 hﬁﬂﬁﬁﬂmfﬂmmmm‘%’uﬁuﬂ%ﬂmm&;wqﬁﬂﬁwﬂmwfigff@?%u‘%mﬁ:uu%’uﬁaLﬁméu’%fmuu

Ps v
Fulgameagisznaunisiungammaniuasuazlauoema

1 v o ¥ o
(wnaiiapnnansivrnyadalsying)

2.2 AAN1TANEITITEITIRNG BNTNANNATI BNTNAN9DBNURLENTNATIN

Pfnanangfnssnauaslalmuinisszuusutadeoyus lnauniu lenseeyiUsznaunis e

ATINNUAUATURLUIHONG AIANTNT 2

A15197 2 uaRIABNENaN19Rse BnBwanesnuazdninasaniifinangfinssuaansislalrunissruusuiadeeuainauw

ol
siautlsunsniali
> v v 3 = 3 3
fauilsuranieuan AN laanela aNgANssHANAIlaTE

DE IE TE DE IE TE
ANHATNNYBIYBYR B54xxx - By B4 06%* B0**
AN e lgn BEEx - olohas B1Ee .04% 35

AATH IS Te - - - A1 - Rl

ANRNU ST AYBNNINENNT 0L
0.66 0.77

(R?)

RHTELRA***p < 0.001 **p < 0.01 DE = BnBWan1n99, [E = BnBwanvaau, TE = BnFnason
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91NA19°97 2 Wua1 TadenungAnsTHANAa lru3ntssruuSuRa Ry Us lnauw

a

unAL lsm (S0 anEnan19maenInigrannadenua N neesaaya iy 0.54 aeed

!
aad o/

Hadndyneafiffiszdu 001 wazlnduaninaniveanniantdadaaiugonineeaiulze
WAy 0.31 aaneililaddyn1eadanisrdu .01 auresdadsauanlannelalnsudninag
NNATHINTFANNTITEATUATNINYBILBYA HAWIAENTNANINY 0.54 aeneflsledAy g

o

NANISzAL 001

afilsIENaNIsIY
WASEDAUEN I IR ATeIngATeETn Aol

1. waaInnaAdadngUazaeatt 1 wuan TunaaudnileiBsamangAnasuausate
TausnnasruusutadesuslnauniulonansaznaunistungammaniuasuazUdunma
Usznaunae 4 a1u TALA 1) ATUAMAINIEI18YA 2) Annasiawaeiulad 3) a1
Aanl2974Ta uaz 4) AnungAnsanAadslade SsanananiiuenAderas Aulio, Sad and
Syafruddin (2019) uazlaiARAMHANTUTIBIEIRTIR R TUFD ARaEITUTDYABIL TN E T
28197 Tuiaanisdadannananansfurayaidelazdng SaAadfla-auaas (X2 mafu
318.02 AANIA-AUAITANTUS CMIN/AANARY 2.00 ARANBIFNEES (df) Wnfy 159 Sarduddn
SLAUAMINADAATEY GFl iU 0.94 HANAEfdAsiuANFanARaITiuSULALAY AGFI WINfL
0.91 A9 NIBIATRREAAIFBIIIRIUVRDHATFIU SRMR WL 0.01 uazdaduiisnuas
ANAREANAINDIIBINITUTENIUAIAIHARIALAREY RMSEA DTL 0.05 183afananate
axWinlnanan p #RININNIT .05 AT RMSEA waz SRMR SiAuesniamsidamaiy .08 Aeeansy
aunfginiianlunaninannfigiudausennaasiuaoyaidslszdng devinlalung
AN FNTUE Baa A g Ansaaaadsla lruannssruuSuiadeeusTaauwd ulos e
yusznaunisTungamnanauasuazldnamaiiulumiainnmaess Ulman (2001) CMINGS <
3.00; Joreskog and Sorbom (1984) GFI = 0.90; Schumacker and Lomax (2004) AGFI = 0.90;
Schreiber et al. (2006) RMSEA < 0.08; Thompson (2004) SRMR < 0.08

2. TadudsanafinansnanongAnssunuasla lauanisasuusuiadasualnaun
AuTonaglssnaunis TN TImHAIHATUALLIENMA Na9INNTATedRgUszaIATl 2 Wuan
TaguaungAnssuansolstruinisszuusuiodesuslaaumiulsn (rsuavsnaninss
snfaduaunmnnIBsIayaNInTiga noianelumeasyaznaunisilsusnisssunsun
Foaguilaauwdulealasuaaiuganuiianisuanifeaduidesnoinineasaoyaid
AINgNABILALTNaSY fiAdinATunwaNysilaaady sanfanigiilangayaraan i

° L & 4 o <A ¢ o v Aa o
AHNAND TITIANATTIN TN S @UN1T T A a519A27H 52970 T8 NS LB N199 2 UU SIS



Journal of Multidisciplinary in Humanities and Social Sciences Vol. 6 No. 4 (July — August 2023) 1777

Feagualnauwiulen aparaseiuamddeaes Tung, Yu and Yu (2014) TaRnunTadefifinanse
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f35anAaIiUIATaI89 Mohammad and Ahmad (2020) TaAnsnTadefifinanenngfinas
s e tLAnIagaaInnTan naANANLURaRBIA T indady iU st AT DT LAY
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a &
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= A & s Y A ' & A ° & s
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AHTInEeaiuln szaIranengRngINANAI LA IUEN19IBey TN

@Qéﬂ’)']ﬂg?ﬂﬁ-i@"lﬂﬂ'ﬁaé’ﬂ

snmeAderi imAnesrasingieadunisussnaugsissrun suiadeyusTnauy
Aulan aosiauddyduadeaiunnninensaaya Taduamnuninaoniulen uag
tTadunmanatannls fsasviniguszneunisiitsuinisssunsuiadesuslnauuiulonin
Asala lrudnisdnasadauennauusi iglssnauntsseauliuanisssuuasuusus

Feranualnauwdulse



1778 | 213@15@NINLINITHNYBLAIARTUALAIANanT D7 6 RULT 4 (N3n1AK — ANNIAN 2566)

¥
FAHATNADIVDYR

(Information

Nuinlita)

b A ¥
Tl WeAnssNANAsta LS nssELL
AHlnele

a Y A & 4
suﬂ'@tﬁmgus‘fnﬂuumufwm

(Trust)

ey -
AMATW2 BT (7R

(Website Quality)

q

A 3 TadeBeamaTiiansnanengingsnanaalalrusnnssruusuiadeesyusian
s v

uiulemeaeylsznaunisiungammenuasuazBuoema

BIARITHIINNIINITEAINIT0DT U (9T ATNAIATY 2899 THA AN INY BILBY A
Tasapunnnineeaiulen Jadaniuaainlaands Sansnanenginssuaainsislalyuinis
[ Yoo @ i ¥ a o &

sruusuiedesyuslnaunduleanesylsznaunislungemnaniuasuazlsumna Ao

HUsznaunsAasANdAniuTadeRInans

agU

Tadudsanmaiifansnanangfinsaaanuisialaunisssuusuiaiesuslnauy
Fulananaglaznaunisun ammamiuasuazlnnma wualiaaaHARRLEIR 1Y
wAnssaanselalausnisszuuduiadesyuslnauwiulanuayuaznaunisln
NPINAIHATLA SN OMALSENEUA 4 A TAUN 1) ATUATINTNYBIIAYA 2) ATHATLAN
vaadulan 3) anuaaalaansle uas 4) amungfnssuanndslads uaslunanudRLEIRY
AmAfi NI uReAAaBITUTeY A Bl asdnEidnesef wazladaiidanananiensena
wAnssaanselalruinisszuusuiadssguilnauniulenaasyszn ounasln
nmNaIRATuAzUENama Taun Tadunmgnininesteys Tadanunmnnassiiulss
uazladeaiuaanlannsls auddu uazaduiifiansnanisnannangAnssunaiuaataly
vinsazuusuiadesuilnauuiulen Taun dadenuamnineasiays waziladaniu

Ao neeiulEn Aussy



Journal of Multidisciplinary in Humanities and Social Sciences Vol. 6 No. 4 (July — August 2023) 1779

¥
DA UBDLUS

Vv
o/ 1%

INNANTTITY HATeHvBEUBUNE Al
v o a o 14 4
1. 2aiauaunyunsinantsiselulayselaaw
1.1 nan15Agenuan Jadanunnnneessyaivladefifinanengfinssnmansle
Trudnnssruusuitedesyudlnaniniige deiuydsznoaunisgsfafiaaiuszuuiuiade
Y A = s . . . ¥ o o = ¥ A
@Ui‘[ﬂﬂuumu@m (Social Listening) ﬂf;‘i?‘mmwmmyL‘imﬂmﬂﬂWﬂNﬂﬂaﬂ@Wﬂ‘iﬂuWo}luvqlﬂ
FDI19YDIRDRIAN BN (AN F9NI92aY AT (nSURBITAHEzAINAaNT1T el ineyad
JNABILATIINLE
1.2 nan1339ewuan Jaduamunmnineeiulgndudadefiinanangfinssuaas

sulalruanissruusuiadesyus lnasesasn Auiuglsznaunisgsiafieaiussuusuiade

[ 1
A

¥ oa 3 s o . v o & o =
wulnauwdulea (Social Listening) Aa3davindulaafianenanislyeu sonflenisesnuuy
Aulomaostianynsiiviugle uarasnsnfinaeiuyuanisszun lnesnesaniZeinan
v ¥
2. amauauurlun1sinddensinaly
sAdeillneaaunussnnnginfeaiulasenfinanenginssnaauaslalrudnig
sruudutadesyuilnauwdulen annsadnUdssgnalalunisusznaugsiia aasin

o o [% o Y ¥ o ¥ 4 i [V
mwmmyﬂuﬁ@wmu@mmwmwﬂgﬂ ﬁffv@ﬁmu@mmwm\mﬂsﬁm uazilaquATuAITH

9 1
[

Ta919la dvsudssifiunisidendens (Uaasvddeiudssiinifaadudadadn 9 9

YV v
v A

P \E = T a v \E‘” ' o ¥ o L4 o ¥ < T
HBNLWARE ‘]J"V'Tﬂ‘ﬂﬁiﬁﬂg HWITHATEAFTIN LATLLT ﬂ@@ﬁmumwzmwm ﬂ‘\?@ﬁﬂ’luﬂQ’]NW\‘]‘Wﬂ q

TTassAunITUanaaLUUlInAeU nMNSannsating L‘ﬁﬂ?ﬁutﬂwﬂﬂ’]’ﬁﬁﬂﬁﬂNyﬁmN’lﬂ@Gﬁu

|aNA15B198

NANTT ANFIUBN. (2565, 15 RuAN). @mmwz/%;ym ADININTZUL ADININLENTT AN
zv'oum”ouzvszmU@@mﬂ”ﬂﬁ'zv'wmbﬂof;&/mWQ?@ummww‘%?@Lﬁowqﬁnﬁwmﬁﬂy
Lmﬂwﬁszumﬁw"(?fun'gomwwmum. Rupdle 25 fuan 2566, 9910
http://dspace.bu.ac.th/jspui/handle/123456789/5131

N8991 uLhBa, uariNgeyn Funed. (2561). A lannelalunisidendaduamnumnede s
apnlmiresinAnyunAnendusndn ey, 2159 mARIanT NMAINEAETIEY
Beag, 1(2), 25-42. RUAWATN https://s001.tci—thaijo.org/index.php/CRRUJC/article
Iview/165478


https://so01.tci-thaijo.org/index.php/

1780 21315 ANINLINITNYBLAIAATUALAIANFIANT D7 6 RULT 4 (NN 1AK — ANNIAN 2566)

FIPNBILAS QNes. (2561). w@ﬂﬁ:wwmmwzﬁ"ﬂmﬁﬁ%ﬁ’mm@gwmwmamamiv}mLﬁmw'm
LLWWW@%N?&@@I’MM@@Q@’]L%qm’msz’ﬁmsz’ﬁuwwmwahmzm’mﬁy’ffm%qwqﬁﬂﬁu
faziiunnlunasiiien. Veridion E-Journal, Silpakorn University uiln1s s sisgws
FNARS AIANAIENS UASAAL, 113), 2193-2218. AUAWANN https:/he02.tci-
thaijo.org/index.php/Veridian-E-Journal/article/view/159694

winly Aeenf, RS waulsvan uaz 273 adloyana. (2564). pawlaanslariy
ANTUINITNNUNA. I19AITNITNYTUIAUASFININ aFan., 3(3), 1-12. AuAwann
https://rsujournals.rsu.ac.th/index.php/ajnh/article/view/2669

1 Fga9994. (2563). Social media listening Tool uasAas N1 s un1 73983939715
nsamimamans. duauile 12 WOAANIYU 2565, 91N
http://gscm.nida.ac.th/th/previews.php?id=285

WOLDINT NTZUMAS, aueils MY uay SPun AnBean. (2565). Tadafiinanaaaudslaids
wqﬁﬂiiuefumiﬁwmﬁﬁmmmmmﬂiﬂiuﬁ’fy%ﬂm\i. I1IF1TINYINTITIANT
WINENAHTIIAYAYAEIATI, 43), 15-29. RUAUIN hitps://s003.tci-thaijo.org
/index.php/jmspsru/article/view/262617

HARNT 5951049A LAY ABR gEY. (2564). FauLdanaladeidermauananafanalanis
sruuBdnnasfinatunssamiessinuiuleneenlanlulsamaing. a19a198a1)
n199An13, 5(3), 733-748. RuAnain https://s002.tci-thaijo.org/index.php/jam/article
/view/250999

Agpn TyeRanens, Ananaot AN uaz aae Duzn159. (2565). AwAnfimdeaiy
mﬁm%ﬁﬁiy‘*ﬂm@mmwmmumﬂuuﬁuf%?m%ﬁ*ﬁﬁﬁLﬁﬂm@ﬁﬂé: UNANMIUIYyea
NATINENBULDUUNY. 21TFITINEIIEAT 32, 44(3), 593-607. RUAWAIN
https://ph01.tci-thaijo.org/index.php/KKUSciJ/article/view/249584

GHIHNRE UNHAT e gANUSen wendl. (2564). TaduidssumaiiinananasinAunisens
pavinuwivlenuestidutvesnslnatnlsunalng. wsasAanisdnnis, 52),
384-308. AUAWAN https://s002.tci~thaijo.org/index.php/jam/article/view/248032

Aulia, R. P., Said, M., & Syafruddin, C. (2019). Analysis of Behavioral Intention to Use a
Community-Based Information System in The City of Banda Aceh, Indonesia. Expert
Journal of Marketing, 7(2), 93-99. Retrieved from https://econpapers.repec.org/
article/expmkting/v_3a7_3ay_3a2019_3ai_3a2_3ap_3093-99.htm

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data Analysis.

(7th ed.). New Jersey: Prentice Hall.


https://so03.tci-thaijo.org/
https://so02.tci-thaijo.org/index.php/jam/article
https://econpapers.repec.org/

Journal of Multidisciplinary in Humanities and Social Sciences Vol. 6 No. 4 (July — August 2023) 1781

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM). California: Sage.

Hoelter, J. W. (1983). The Effects of Role Evaluation and Commitment on Identity Salience. Social
Psychology Quarterly, 46(2), 140-147. https://doi.org/10.2307/3033850

Hu, L.T., & Bentler, P. M. (1999). Cutoff Criteria for Fit Indexes in Covariance Structure Analysis:
Conventional Criteria Versus New Alternatives. Structural Equation Modeling, 6(1), 1-55.
https://doi.org/10.1080/10705519909540118

Joreskog, K. G., & Sorbom, D. (1984). Advances in Factor Analysis and Structural Equation Models.
Lanham: Rowman & Littlefield.

Kline, R. B. (2011). Principles and Practices of Structural Equation Modeling. (3rd ed.). New York:
The Guilford.

Maizatul, A. M.R., Nurfariza, H.Z., Nor, S. A. S., Fadhilah, A. G., Nurulhuda, A. R. & Raja, S. N. R.
. (2020). Determinants of Behavioural Intention on Online Food Delivery (OFD) APPS:
Extending UTAUT2 with Information Quality. Global Business and Management Research:
An International Journal, 12(4), 679-689. https://doi.org/10.3390/su11113141

Mohammad, I. A. Z., & Ahmad, I. A. Z. (2020). An Investigation of Factors Affecting E-Marketing
Customers’ Behavioral Intention to Use the Telecommunication Industry in Jordan.
International Journal of Marketing Studies, 11(3), 125-130.
https://doi.org/10.5539/ijms.v11n3p125

PADA Academy. (2021, 8 March). SocialListening ﬂzvglifl’u‘ri/?/\uﬁfl\?@ﬂ@yfl Lﬁ?&/?/lvwfiﬁs:g’iﬁ@. Ruan
dle 29 unaA 2566, 911 https://www.padaacademy.com/blog/social-listening—
strategies—to-listen-to-customers-voices-strengthen-the-business.html

Strengholt, P. (2020). Data Management at Scale. (2nd ed.). California, CA: O'Reilly.

Schreiber, J. B., Stage, F. K., King, J., Nora, A., & Barlow, E. A. (2006). Reporting Structural
Equation Modeling and Confirmatory Factor Analysis Results: A Review. The Journal of
Educational Research, 99(6), 323-337. https://doi.org/10.3200/JOER.99.6.323-338

Schumacker, R. E., & Lomax, R. G. (2004). A Beginner's Guide to Structural Equation Modeling.
(2nd ed.). Lawrence Erlbaum Associates.

Thompson, B. (2004). Exploratory and Confirmatory Factor Analysis: Understanding Concepts and

Applications. American Psychological Association.



1782 913@15ANINEINITHNYELAIARTUALAIANanT T7 6 RULT 4 (N3n1AK — ANnIAN 2566)

Tung, F. C., Yu, T. W., & Yu, J. L. (2014). An Extension of Financial Cost, Information Quality and
IDT for Exploring Consumer Behavioral Intentions to Use the Internet Banking. International
Review of Management and Business Research, 3(2), 1229-1235. Retrieved from
https://tehgeeqat.org/english/articleDetails/29329

Ullman, M. T. (2001). The Declarative/Procedural Model of Lexicon and Grammar. Journal of

Psycholinguistic Research, 30(1), 37-69. https://doi.org/10.1023/A:1005204207369



