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Abstract

This research article presents the components of trust of online consumers in Thailand. The
objectives aimed to 1) study the level of trust of online consumers in Thailand and 2) study the
components of trust of online consumers in Thailand. This research used quantitative methodology.
The tool was a questionnaire. The sample consisted of 440 online shopping consumers in Thailand,
using the quota sampling method. Descriptive and inferential statistics were used to analyze the
data. The research results were as follows: 1) The overall level of trust of online consumers in
Thailand was high, and 2) The components of trust of online consumers in Thailand consisted of 7
components according to the conceptual framework. In the first three rankings, namely, the first is
safety, the second is product competency, and the third is integrity and concern, with high
component weight values of 0.94, 0.93, and 0.92 and predictive power (R2), including safety and
product competency, 87 percent integrity and concern, and 85 percent, respectively. The findings
of the research will be useful to online business entrepreneurs in Thailand in the development of

strategies to build trust with online consumers.
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