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Abstract

The article aimed to 1) develop and validate a causal relationship model of purchase
intention for amulet from Jaoyingtarot Shop via the TikTok application in Bangkok and its vicinity;
and 2) study causal factors influencing purchase intention for amulet from Jaoyingtarot Shop via
the TikTok application in Bangkok and its vicinity. This study was quantitative research. The sample
consisted of people who have bought amulets from Jaoyingtarot Shop on the TikTok application
and live in Bangkok and its vicinity (280 people) by convenience sampling. The tools used in the
research were online questionnaires. The statistics used in data analysis were frequency,
percentage, confirmatory factor analysis, and structural equation model.

The results of this research were the development of the causal relationship models, which
consisted of four components: 1) social media influencer, 2) image, 3) self-concept, and 4)
purchase intention. The model was consistent with the empirical data to a great extent. The
statistic showed CMIN/df = 1.40, df = 137, GFI = 0.94, AGFI = 0.90, SRMR = 0.03, and RMSEA
= 0.04. The final predictive coefficient was 0.90, indicating that the variables in the model can
explain the variance of the purchase intention at Jaoyingtarot Shop by 90 percent. It was found
that self-concept had the most direct influence on purchase intention. Entrepreneurs who sell
sacred objects should consider product design that is in line with the persondlities, tastes, and
beliefs of consumers in order to create future purchase intentions.

Keywords: Amulet; Social Media Influencer; Causal Factors; Tiktok; Application
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FadanuuuraunmAfansanysodlas s uRaULILAELAINS MM 280 A siAATIE
vayaveadAng

ms’imiqzﬁ;'agﬂ
NOREIU59818 (Descriptive Statistics) T%Tum‘sm‘mmw@mﬁﬁl,mq:ﬁgmjmﬁ/ﬂw?
Tneluadf AnAnd (Frequency) hay S8Rz (Percentage) ®{IFIBIAUNIU (Inferential Statistics)
Tn9BinanziesnlsznauBedudi (Confirmatory factor analysis) LAENITAATIEA HIARRHNS
TR398919 (Structural Equation Model: SEM) tABMAREUAINHEBAARBINANNANIZNIN AR
auyAguiugeyaidelazdne TneRansunainaiadd CMIN/GF < 3.00 (Uliman, 2001); GFI >
0.90 (Joreskog & Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); CFl = 0.90 (Hu &
Bentler, 1999); RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thompson, 2004), and
Hoelter > 200 (Hoelter, 1983)
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1. NAANERAHHILAE AT AIHNEEAARDITEN THARATHANTLS BIgunA91HGa e
FaingueaaangiammilanseUnAniiRn fentungammamLasLazLENMNA

1.1 NANITRAU THARANANAUSBIEAA AIIHA (THDTH ] HIARTINT AW

nlarnuuaUninduindanlungomnaniuasuazSuuma wuan Tunan e ATLEI3
AUARARA TS Usznouaas 4 au @9l daudsudsniauan sauan 1 dauds awn
Augnssananaunlndoaiiiie faudsunanislu d9uan 3 dauds Taun 1. Auawdnend
2. Anudanludie uaz 3. AMAINAATE LAY NANTTATITTELAINASIBIIATIRTINAE

s ! °|/ v
Confirmatory Factor Analysis (CFA) f‘V’]ﬂﬂ’]‘i’]LV"l‘i’]Zﬁ‘VTﬂr}"INL%ﬂﬂuﬁﬂﬁﬂ@’]ﬂﬂﬂﬂﬂﬂﬂﬂﬂqﬂ?u

(Internal Consistency Reliability) W31 fiaudsuneyndaflA1n19959988UANEaINIINYDY
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fautlaurs (Composite Reliability, CR) 811191 0.70 waziian Cronbach’s Alpha #1117 0.70

aeaqUlnan n1sdadaudsudsinnalulimainouun@atie (Har et d., 2014) n15ALAs1z9

ANHATITIREAAREY (Convergent Validity) Wuqn AaudsunsynsiniiaiadgsasninauidsUsaun

gnariala (Average Variance Extracted, AVE) 811191 0.50 A9aguinan fpnnunseBesannass

o o/ . ! a i ! g o o/
THV]ﬂ@]’JLLﬂ‘iLLN\WENWJTN WA (Hair et al., 2014) AIUNITIATIEAANHUNED T DY DIAULTRILN G

Tn (Indicator Reliability) wuan daudsdanala ynsiafian nrsneasuiminasalssnaunisuen

(Outer Loadings) H1AN37 0.70 11957 $1971971 1 wa@eean Faulsfans ananua lusalinainay

WEada (Hair et al., 2014) WAXANTNA 1 LAANIAATINABIFILUSRUNG A A9

91991 1 Nﬂﬂ"l‘iﬁliﬂ‘l@ﬁ@u@'}’mﬁﬁdL%\TTWNN‘E’]\?WJ?_I CFA AMANNHIZDRUTIDIULLAALATN A1 Composite Reliability (CR) waz A1

Average Variance Extracted (AVE)

Aauisudsuas Cronbach’s Construct Validity Tur CFA
v CR AVE
fansdanala Alpha x> df p RMSEA  GFI
social Media Influence 0.91 0.86 0.53 7.8 5 0.16 0.04 0.98
soct wnavavEnadnavinlimdadnguena Outer Loading = 0.78, R? = 0.60
soc2 unasBvBwadsm g Aeatuingrina Outer Loading = 0.87, R?*= 0.75
S0C3 unasdvswaiiuiifeshudoaenlan Outer Loading = 0.84, R? = 0.70
soc4 HMaIBYBNagINaBEn IR TRgIIAG Outer Loading = 0.85, R*= 0.72
S0C5 yualnadesuinguenasinamamdenlsn Outer Loading = 0.77, R? = 0.59
Image 0.90 0.91 0.65 5.3 3 0.14 0.05 0.99
BIM1 sraamdganlandilalnfianseng Outer Loading = 0.76, R? = 0.57
BIM2 ﬁ%ﬂ@mﬁﬁﬁmﬁu’fmqmm Outer Loading = 0.81, R* = 0.65
BIM3 Lﬁuﬁgﬁﬂ@éﬁmm%wmﬂ Outer Loading = 0.85, R?= 0.72
BIM4 s wmiddnlsafinmdnuoidia Outer Loading = 0.89, R? = 0.79
BIMS5 ualnaflsraunisnidiatunisdainguena Outer Loading = 0.74, R* = 0.54
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A1599 1 NAN19A9I9FBLANNATITIIATINTIAY CFA ATAINNIERIHIBILILABUAY A1 Composite Reliability (CR) LA

ﬂlﬁ Average Variance Extracted (AVE) (C‘;ﬂ)

faulsudsuse  Cronbach’s Construct Validity Tz CFA
Py CR AVE

Fandsaanaia Alpha x> df p RMSEA  GFI
Self-concept 0.93 0.93 0.72 8.4 5 0.13 0.05 0.98

SCCT TQHIARTEARARBITUYARNATN Outer Loading = 0.86, R* = 0.73

scc2 NN TRt Outer Loading = 0.88, R* = 0.77

SCC3 “’mqmﬂmmmmqmﬂuﬁqmu Outer Loading = 0.88, R?= 0.77

Scc4 é’mqmmmmm{mﬁ’umwﬁﬂmﬁ Outer Loading = 0.86, R?= 0.73

SCes TngHInRTEAAREITUALTEREN AT Outer Loading = 0.82, R*= 0.67
Purchase Intention 0.93 0.93 0.74 12.87 5 0.03 0.07 0.98

PCI1 falaardainguinaiane Outer Loading = 0.88, R*= 0.77

PCI2 salaardainguinansnene fing Outer Loading = 0.88, R*= 0.77

PCI3 dalaazdainguenaluaman Outer Loading = 0.88, R*= 0.77

PCl4 salaazunzin g dnandadnguena Outer Loading = 0.84, R? = 0.70

PCI5 MneuHLTiedangreaauBnrifan Outer Loading = 0.82, R = 0.67

1.2 wamimwmumwmmm;ﬂwm%m@mméfmﬂ’uﬂ%qmLmﬁﬁwmﬁuﬁ’u
vayaiBeilardny wuan Tupaiiimuninfinausanaassuaznasnduiureyadolssdne iy
a9197 Tnafie1soinannAnlAaLALS ANRNS (CMIN/df) = 1.40, AT CMIN = 192.71, A df = 137,
AR GFI = 0.94, AGFI = 0.90 uaz CFl = 0.99 @aulusnunauniagnn GFI, AGFI, CFl nasfl
ANSILA 0.90-1.00 AT RMSEA = 0.4, A1 SRMR = 0.03 iinlusnsinoailngan RMSEA waz A1

SRMR m89iAueanan 0.08 wazA Hoelter = 240 wiulUmsinos lagan Hoelter mavian
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CMIN = 192.71, df = 137, CMIN/df = 1.40, GFI = 0.94, AGFI = 0.90,
CFl = 0.99, SRMR = 0.03, RMSEA = 0.04
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