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Abstract

The article aimed to 1) develop and validate a causal relationship model of kitchenware
repurchase intention via the Shopee application in Bangkok and its vicinity; and 2) study causal
factors influencing kitchenware repurchase intention via the Shopee application in Bangkok and its
vicinity. This study was quantitative research. The sample consisted of 400 people who had
bought kitchenware via the Shopee application and lived in Bangkok and its vicinity. The tools
used in the research were online questionnaires. The statistics used in data analysis were
frequency, percentage, confirmatory factor analysis, and the structural equation model.

The results of this research were the development of causal relationship models consisting
of 4 components: 1) perceived application quality; 2) satisfaction; 3) trust; and 4) repurchase
intention; and the model were consistent with the empirical data to a great extent. The statistics
showed CMIN/df = 1.89, CMIN = 308.29, df = 163, GFI = 0.93, AGFI = 0.91, SRMR = 0.03, and
RMSEA = 0.05. The final predictive coefficient was 0.82, indicating that the variables in the model
can explain the variance of the repurchase intention via the Shopee application by 82 percent. It
was found that trust was the most direct influence on repurchase intention for kitchenware
products via the Shopee application. The results of this research are useful for entrepreneurs who
sell kitchenware products. They should consider having trust occur throughout the purchase in

order to plan and create a strategy to achieve repeat purchase intentions next time.
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Reliability) Wuan 61’@LLﬁJﬁLLNmﬂé’q:ﬁrﬁifmfﬁmwmum'mL%aj’u‘mmmﬁmmmm (Composite
Reliability, CR) #1111 0.70 waziAa Cronbach’s Alpha #1113 0.70 ﬁaﬂ'gﬂfﬁyﬁﬂ n139nfauls

W99 HA R lHIAa T A INUIEa T e (Har et dl., 2014) N19ALASIERAITNATITIADAARD



1882  213@1TANINLINIINYHLAIAATUALAIANFIANT D71 6 RULT 4 (NINI1AK — ANNIAN 2566)

(Convergent Validity) wua dautlsussyndafinaasassaanuulsdsauiignadala (Average
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Reliability (CR) melﬂ Average Variance Extracted (AVE)

faudsursuas Cronbach’s Construct Validity ?‘;’J CFA
> CR AVE

faudsaanain Alpha x> df p RMSEA  GFI

Perceived Application
0.79 0.86 0.51 11.25 5 0.05 0.06 0.99
Quality
PAQ1 ﬁm‘aé’mummmgﬂéwmmmu Outer Loading = 0.72, R? = 0.52
PAQ2 TﬁﬂymjﬂLLﬂ:immLﬁmmugw Outer Loading = 0.71, R* = 0.50
PAQ3 ANNI0BDRNAIARDALIAN Outer Loading = 0.76, R? = 0.58
PAQ4 AT0ZeANA nagefiadesnan Outer Loading = 0.78, R? = 0.61
PAQ5 ﬁmqwéqﬁuﬂqmyum{@g@ Outer Loading = 0.71, R* = 0.50
Satisfaction 0.73 0.85 0.52 3.1 4 0.55 0.00 1.00
CSF1 sAntanalalunistofuan Outer Loading = 0.76, R* = 0.58
CSF2 sAnfianalalunanaudiniaiisaniss Outer Loading = 0.71, R? = 0.50
CSF3 SAnmAnmauilolndendoauan Outer Loading = 0.75, R* = 0.56
CSF4 sAnfianalaluudniandsnnsans Outer Loading = 0.74, R* = 0.55
CSF5 TasulsyaunisodinTunisgedumm Outer Loading = 0.71, R* = 0.50
Trust 0.90 0.86 0.53 7.8 4 0.10 0.05 0.99
ECT1 Taonalatunnsdadumn Outer Loading = 0.75, R* = 0.56
ECT2 Talasmaadiiingsiamsnsdedng Outer Loading = 0 .73, R* = 0.53
ECT3 Taonalatuszuunisdnssiu Outer Loading = 0.71, R? = 0.50
ECT4 TarnsTalugounin@nan Outer Loading = 0.79, R? = 0.62
ECT5 Boifunar lnsuRuAasTipands Outer Loading = 0.72, R? = 0.52
Repurchase Intention 0.88 0.87 0.57 4.6 5 0.45 0.00 1.00
RPI1 salaaznaundoRuauenng Outer Loading = 0.75, R? = 0.56
RPI2 alaaznUNBoRUATBLNABIIES Outer Loading = 0.74, R? = 0.55
RPI3 alaaznFUNIBRWANTH 1 (FDuT 19N Outer Loading = 0.71, R? = 0.50
RPI4 azunin AU TnanT oAU Outer Loading = 0.79, R? = 0.62
nalaazdoAuanuuenfndugad duannan

RPI5 Outer Loading = 0.78, R? = 0.61
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\ 63*** 63*** .61*'* .59l'* -62***
\.29
\
\
\
E% * & 4
94ree AN iete S ANRsTatatn
PAQT [w_
€24,
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X 2 = 308.29, df = 163, CMIN/df = 1.89, GFl = 0.93, AGFI = 0.91,
CFl = 0.94, SRMR = 0.03, RMSEA = 0.05
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A1 SRMR iU 0.03, A1 RMSEA iy 0.05 Faiiiuliansinesnass Uliman, (2001) CMIN/f
< 3.00; Joreskog and Sorbom, (1984) GFI > 0.90; AGFI = 0.90 Schumacker and Lomax, (2004);

Schreiber et al. (2006) RMSEA < 0.08; Thompson, (2004) SRMR < 0.08
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