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Abstract

This article aimed to 1) develop and validate a causal relationship model of the purchase
intention of pet toys on Instagram by consumers in Thailand; and 2) study causal factors
influencing the purchase intention of pet toys on Instagram by consumers in Thailand. This study
was quantitative research. The sample was people who have bought pet toys products on
Instagram and live in Thailand of 320 people by convenience sampling. The tools used in the
research were online questionnaires. The statistics used in data analysis were frequency,
percentage, confirmatory factor analysis, and the structural equation model.

The results of this research were the development of causal relationship models consisting
of 5 components: 1) awareness; 2) loyalty; 3) perceived quality; 4) associations; and 5) purchase
intention, and the model was consistent with the empirical data to a great extent. The statistics
showed CMIN/df = 1.33, GFl = 0.93, AGFI = 0.90, SRMR = 0.04, RMSEA = 0.03, and the final
predictive coefficient of 0.91, indicating that the variables in the model can explain the variance of
the purchase of Intention pet toys products on Instagram by 91 percent. It was found that
associations and loyalty have direct influences on purchase intentions for pet toys on Instagram.
The results of this research can be used by entrepreneurs to create shops on Instagram that are
easy to memorize and pursue customers in order to build purchase intentions for pet toys

products.

Keywords: Causal Factors; Purchase Intention; Instagram; Pet Toys Products
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GFI = 0.90 (Joreskog & Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); CFl = 0.90
(Hu & Bentler, 1999); RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thompson, 2004)
way Hoelter > 200 (Hoelter, 1983)
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1. NANTERHILATATITL APTHADAAREILEI LHLAR AN AN BIT A A91HAS 9
FowdndomanuaudnddasunausrunaneasnLs lnalulszmelng
1.1 Wan1aR A lHna AN RLEIR A mA A Hes Tad HAR S omra e udn LA e
unduanunanesyuilnatulazmatng wuan hunaru@niusBsanmafinmunan
Usznauads 5 A Adi fautsuennesen daam 1 daus lun 1) amunismsemiing daus
wrdsnnet daan 4 daudls Taun 1) AMuAaIadnA 2) AmuniasusannIn 3) Amuasaizaslas
WAL 4) AMHANAITIEE LATNANITAIIT B LATHAFIL31ATIA519A98 Confirmatory Factor
Analysis (CFA) mﬂm‘ﬁm‘m:ﬁmmL%"mfl"ummmuﬂ@mmiymmﬂefu (Internal Consistency
Reliability) W31 §7 LLU‘iLLNmﬂéfqﬁéq Composite Relibility(CR) #1nna1 0.70 uazfian
Cronbach’s Alpha 191191 0.70 AvaqUlan nadadaulauseiomualuliiaafinauundade
(Hair et al., 2014) N9AATIERAIHATIBIFBARADS (Convergent Validity) WLA1 Fauaunsnn

o A

MINAT Average Variance Extracted (AVE) §1nn31 0.50 ﬁ@ﬂ‘gﬂfmﬂ HANATNTIFDAAAD T

o/

nﬂmumumﬂm‘fum@ (Hair et al., 2014) §94N199LATINATNUIIZ BT aU0If LU NI A 9
(Indicator Reliability) wua diautladsinalaynsiafian Outer Loadings #1131 0.70 ¥isi a19199 1
LEASINELLSFINe [aviarna W INiaai AN IEade (Har et al., 2014) LAZAISNT 1 AR

2AANDINUDIFILUTRUNG A A5
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A157199 1 Nﬂﬂ’]‘iﬁl‘i’]‘\?ﬂﬂﬂﬂ']’?NGI‘ﬁ\‘iL%\TTﬂ‘NN‘i”NWQEI CFA ATANHIZDNHADILLLFDUDTN A1 Composite

Reliability (CR) LL@‘:(ﬁﬁ Average Variance Extracted (AVE)

MIAVTANINLINITHYBL AR TUALAIANFanT D7 6 RULT 4 (13NN — ANnIAN 2566)

Construct Validity T CFA

IR Cronbach’s
> CR AVE
Fulsdanala Alpha %2 df p RMSEA GFI
Awareness 0.80 0.87 0.57 8.01 4 0.09 0.06 0.99
AW1 TawnnyinindesenereaudnIians Outer Loading = 0.79, R? = 0.62
AW2 wlaaEnsTae e andnalaean Outer Loading = 0.79, R? = 0.62
Ans5uTHlRLn
AW3 filalnsnuiiansnang Outer Loading = 0.77, R? = 0.59
AW4 TrwasminlmanlanoasiRresandnaldss Outer Loading = 0.72, R? = 0.51
AW5 A TRt Y RBET FOPRIPIT YT IR Outer Loading = 0.71, R? = 0.50
Loyalty 0.84 0.88 0.59 12.95 5 002 0.07 0.98
LYT1 ABINTTLELDIANETATALIAND Outer Loading = 0.77, R? = 0.59
LYT2 ABINM3EeBsaNdnTAeaiudusuLn Outer Loading = 0.82, R? = 0.67
LYT3 ADINTTERVDIAUARATLALIBNAS IHEII AR Outer Loading = 0.78, R? = 0.39
LYT4 ADINTTALADVBIAHAAI AL UWBUERUNTH Outer Loading = 0.77, R® = 0.59
wnnazfuaUndiaduauia[Ufidwa o s
LYT5 azuusinientninderosandna s Outer Loading = 0.71, R?= 0.50
FUARNTH
Perceived Quality 0.86 0.89 0.62 8.85 5 0.12 0.05 0.99

PCQ1

NN KR LI T Er

v

Outer Loading = 0.74, R? = 0.55

PCQ2 PENANARIABIR A LTI Outer Loading = 0.78, R? = 0.39
PCQ3 snfinisusqraaupsnsi albaudeviesiians Outer Loading = 0.84, R?= 0.70
Famg
PCQ4 smfinnshiusnnsmeuAaNdia Outer Loading = 0.79, R? = 0.62
PCQ5 SmfluBnIsMaInNNTeRA Outer Loading = 0.78, R? = 0.61
Associations 0.76 0.86 0.55 4.64 4 0.33 0.02 0.99
AS1 gﬂmwgﬁuv‘iﬂﬁgﬂﬁwméﬁw Outer Loading = 0.75, R*= 0.56
AS2 fadeifunsiuanng Outer Loading = 0.71, R?= 0.50
AS3 hufisdniasnounanans Outer Loading = 0.72, R*= 0.52
AS4 gyﬁﬂﬁiumﬁﬁuéymﬁwuﬁuﬂmLm‘m Outer Loading = 0.75, R* = 0.56
AS5 natprnaNERALAsImII AN Uy ATaq LT Outer Loading = 0.76, R* = 0.58

Purchase Intention
PCI1
pCI2
PCI3
PCl4
PCI5

0.73 0.89 0.62 8.85
salaazdinraaanudndidsane
salaazdarasiandndiasuiazdn
salaazdnrasiandndidsnsniniias
salafiazdavnsiaudng Lfﬁyﬂ\imﬂ@mmwﬁuﬁﬁ

do.d e s X o A Y
RN L N C B N (Y R WA R

5 0.12 0.05 0.99
Outer Loading = 0.74, R* = 0.55
Outer Loading = 0.78, R? = 0.61
Outer Loading = 0.84, R? = 0.70
Outer Loading = 0.79, R? = 0.62

Outer Loading = 0.78, R? = 0.61
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|LYT|| |LYT2]|LYT3| |LYT4| LYTS

ganen \B1#77\ 79[ 7500/ 7420

2R ZEE N T

LYT pat pCa2 PCQ3 PCa4 PCOS

NN L LI

pCIt
e LR PCI2
e
aan By
B 70* %=
AW4 Bgres T*

X 2 = 302.03, df = 228, CMIN/df = 1.33, GFl = 0.93, AGFI = 0.90,
CFl = 0.98, SRMR = 0.04, RMSEA = 0.03
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LYT PCQ AS PCI
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DE IE TE DE IE TE DE IE TE DE IE TE

AW Q3 *** - Q3*** Rl - RN 84x** - B4xxx  _Q.77**  1.57* .80*
LYT - - - - - - - - - 8% % - 8%+
PCQ - - - - - - - - - 27% - 27%
AS - - - - - - - - - 825 %% L 8%
R? 0.87 0.82 0.88 0.91

NHIEWMG ***p < .001, **p < .01, *p < .05 DE = BNBWan19m99, IE = @ninanieasy, TE = BNENaTIN, AW = ATURTENNNg,
LYT = @IUA3INsnG, PCQ = AUNIT5UATAIN, BAS =aunnsidenles, PCl = Amumtusalada, R? = mdnlsrAnanig
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1,33, ANDIANBNT (df) = 228, A GFI = 0.93, A1 AGFI = 0.90, A SRMR = 0.035, A1 RMSEA
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— 0.03 @afiulumninaeians Ullman (2001), CMIN/GF < 3.00; Joreskog and Sorbom (1984) GFI
> 0.90; AGFI = 0.90 Schumacker and Lomax (2004); Schreiber et al. (2006) RMSEA < 0.08;
Thompson (2004) SRMR < 0.08
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