1 1 v v v [
J@@ﬂL?mmmmﬁﬁ%w%wam@mwﬂﬂﬁ?uﬂﬂiéﬁ@mufummwmweﬁqﬂ

9

?uﬂﬁéﬂLVIWN‘Vi’I%ﬂiLLﬂzﬂ%NWWI@
Causal Factors Influencing Loyalty to Buy Plant via Facebook Page

in Bangkok and Its Vicinity

iy AA1m99 LAY z*fqmmaﬂ Ur1A

"Thathim Sridaduang and #Sumaman Pankham
"Correspvieding author
Ingnduinnsanfaiamalulad ainnAnendusedn
College of Digital Innovation Technology, Rangsit University, Thailand

E-mail: thathim.s65@rsu.ac.th, 2’sumaman.p@rsu.ac.th

Received April 10, 2023; Revised May 7, 2023; Accepted May 26, 2023

UNANYD
dydo/ < dl ' i o o °
UVIW"J’TNHNQWQU?ﬁNGﬂLW@ 1) WWJH’ILL'Z\KWTJ@N@UV"I’]’TNN@WV"IN@G“E@QT@JL@Z\IW’JWNNNWT&‘E

Beamaauind unisdeauliinunamaynlungammaniuasuazUiummna uay

1
a

2) ?mmﬂfev'%’ﬂL%qmmGp‘?iz‘j@wﬁwﬂmﬂmwﬁ’ﬂﬁéfum'i%@&?ufﬁphmwwLwaﬁﬁﬂsfuﬂqamwmmm
wartBnoina UuuunisdednnisiqeiBeUsunm Lﬂ%ﬂdﬁﬂﬁT%LﬁU‘jflUifJNgﬂﬂjﬂ Toun
LUUABUAIHD DY (A ﬂ@juﬁfméw ﬁ@émﬂﬂﬂﬁLm%@ﬁyﬂﬁﬁmLWMW%ﬁﬂ wazwnenAe
ATUNNNNIUATUAUTHUTNA 911491 340 AU Tﬁuﬂmm‘szﬁuﬁfméwLmummfm Rl
%melzﬁ?jm‘j@ Taun Aaud sp88y N19ALATeIAlsznaUBeEuiy wasluinaannns
TA595579

HANTTATEN LI ‘I::NLmmmﬁuﬂ’u%@mmmﬁﬁwm%n Usznaumag 4 a1 taun
1) ATUAMAINANTINLENTT 2) AnuaERswala 3) AMN1TSUTAMIAT LAZ 4) ATUAMESNA
Nﬂﬂﬂgﬂﬁﬁ/‘i_l“ﬂyﬂad@Lzﬁﬂﬂixéjﬂﬁlﬁuﬂ%‘lwﬁ TraRa19 041910 AT CMIN/GF = 1.68, A7 CMIN =
259.77, A df = 155, A1 GFl = 0.93, A1 AGFI = 0.90, A1 SRMR = 0.04, A1 RMSEA = 0.05 uaz
ANANUEANEN9NEINT = 0.96 uaasardaulsulnnas N1 EUIE AN LS TINTD Y

ANANA N eaulnrnaaynlnsaeay 96 wuaimuAERanels uazAIuN193Dg

1
=

AosautadaAfdnsnan1snssnsauinfinnaidu Gaydssnaunisiidmuanulnaas



2712 | 915A1TANINGINVINHELAIARTUALAIANAIANT D7 6 RULT 5 (fugem — AR1AN 2566)

o0 =K =K

AT ArNEzANTHNNTANEe N1TTRasiTnniEn uazuaniarasnisenefisiie iaaany
Anfun1stasnu i uassne U lauas

ARAey: Jadeerme; AnEina n9Be; mwamayn; Al

Abstract

This article aimed to: 1) develop and validate a causal relationship model of loyalty to buy
plants via Facebook page in Bangkok and its vicinity; and 2) study causal factors influencing loyalty
to buy plants via Facebook page in Bangkok and its vicinity. This study was quantitative research.
The sample consisted of people who have bought plants via their Facebook page and live in
Bangkok and its vicinity—a total of 340 people by convenience sampling. The tools used in the
research were online questionnaires. The statistics used in data analysis were frequency,
percentage, confirmatory factor analysis, and structural equation model.

The results of this research were the development of the causal relationship models, which
consisted of four components: 1) service quality; 2) satisfaction; 3) perceived value; and 4) loyalty.
The model was consistent with the empirical data to a great extent. The statistics showed CMIN/df
= 1.68, CMIN = 259.77, df = 155, GFI = 0.93, AGFI = 0.90, SRMR = 0.04, and RMSEA = 0.05.
The final predictive coefficient was 0.96, indicating that the variables in the model can explain the
variance of loyalty to buy plants via the Facebook page by 96 percent. It was found that
satisfaction and perceived value had influences on loyalty, respectively. The results of this
research indicated that entrepreneurs who sell plants on their Facebook page should consider
factors such as convenient ordering, fast delivery, and good after-sales service to cultivate
customer loyalty to buy plants in the future.

Keywords: Causal Factors; Loyalty to buy; Facebook Page; Plant
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SVQ3 fudniadnasiisania Outer Loading = 0.89, R*= 0.79
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