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Abstract

The article aimed to: 1) develop and validate a causal relationship model for purchasing
decision bakery via Instagram in Bangkok and its vicinity; and 2) study causal factors influencing
purchasing decision bakery via Instagram in Bangkok and its vicinity. This study was quantitative
research. The sample was people who have bought bakery via Instagram and live in Bangkok and
its vicinity of 385 people by convenience sampling. The tools used in the research were online
questionnaires. The statistics used in data analysis were frequency, percentage, confirmatory
factor analysis, and structural equation model.

The results of this research were the development of the causal relationship models, which
consisted of four components: 1) awareness; 2) loyalty; 3) repurchase intention; and 4) purchase
decision. The model was consistent with the empirical data to a great extent. The statistics
showed CMIN/df = 2.21, GFI = 0.96, AGFI = 0.92, SRMR = 0.02, and RMSEA = 0.06. The final
predictive coefficient was 0.62, indicating that the variables in the model can explain the variance
of the purchase decision to buy a bakery via Instagram by 62 percent. It was found that
awareness, loyalty, and repurchase intention were respectively influential on purchase decisions.
Bakery’s entrepreneur via Instagram is able to use the research’s results to plan strategies that
are appropriate for consumers and make their business successful and sustainable.
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(CR) LLmﬁﬁ Average Variance Extracted (AVE)

Construct Validity 1% CFA
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9INN1TTH T (AW2)
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o aanmamslrenn (AW3)
ANMATNANA 0.88 0.88 0.70 0.95 1 0.33 0.00 1.00
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WINEANHERARUN TN AR
(LOT)
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1. nusnRAulageiunas NI
BUARILNTHIINFUAMNATIEN TN

(PD1)

Outer Loading = 0.82

2. Mudnanlagaiuneiniy
BUARIUNTNIINAITI LT IR BN

(PD2)

Outer Loading = 0.89

3. NUAARUIATELLNAT NI
Auamunsnanlusludunng q uw

A9WE (PD3)

Outer Loading = 0.84




Journal of Multidisciplinary in Humanities and Social Sciences Vol. 7 No. 3 (May - June 2024) 1777

1.2 mm‘m‘m@mumwmmmﬁy@wmiwLmmwz‘%’uﬁu%@amm@Jﬁﬁwmﬁuﬁu
vayaiBelardny wuan Tunafiimundnfinansanaansuasnasnduiureyaidolasdneuiv
ae197 TnafansaunannanlAauAITaNIMS (CMIN/F) = 2.21 Andai GFl = 0.96, AGFI = 0.93,
way CFl = 0.98 @aulumisinosninean GFI, AGFI uax CFl masRA1@aum 0.90-1.00 AN
RMSEA = 0.06 &A1 SRMR = 0.02 iiuluUmsinasmningmn RMSEA uaz A1 SRMR fasinnas
n 9 1 0.08
wazAn Hoelter = 240 1inTUmnsunmumlngan Hoelter aa9flanuannan 200 9T (manluimna
ANANTUE B g TmA nadaanTeda NI nAuaR LN TN AN AE R ARBITUTDYA
Batlszdny fanni 2

2. nani1sAn¥TedBeE AR i EnEnananisfinaulataluine 3 N NENERILNTH

q

TunammamuasuasSnoma

2.1 wannarnutadeBeamaidansnanonisfnanlagoiuineanuananIun s
TungemmamuasuazBnmna nuadadaaunissinduladeinesnmduaniunas a3y
a a dl o ¥ o ¥ A a a ' L ' A o/ °_
FnnannsINInggaanadaaiunisasenidng Seuindninawmndy 0.31 aaniidadnrty

AQd‘ o/ Yo a a o ¥ v A A a a
NWNFIFENTEAU 001 LL@ZCT@?‘U@V]‘EWﬂ‘l’]"lﬂ@]ﬁ\‘]‘jﬂﬂﬂ’]ﬁqﬂﬂ,@@ﬁG]'W‘L‘lﬂrl’]&lﬂﬂﬂ HAWTIABVIDWA

1
[

WAL 0.29 aaeililadfyneadfnszdu 001 uazadaauANfalegadi (msuBnina

4' o i o A A a A ! % ! a o o o aa
NNATININAFAIINTITEAIUANNTNA HauraBninaminu 0.45 s il @Ay n1eadia
flazau 001 uwazlnduansnaniemnassasnianniadaaiunisnszning Hawiadnsnamiiy

0.36 agNRiaRIAyYNNadFiaeeu 001 AN 2



1778 | 913@1TANINLINIINYELAIAATUALAIANFIaNT D71 7 aUUil 3 (Wgun1AN — Hguigu 2567)

—»  AW1 0.80%**
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0.31%%*
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—» RI2 .
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—> 0.74%** PD3 [
—»{ L01
ATHANNAN
—» 102
(Loyalty)

X 2 = 97.154, df=44, CMIN/df = 2.21, GFI = 0.96, AGFI = 0.93,
CFl = 0.98, SRMR = 0.02, RMSEA = 0.06, Hoelter = 240
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