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Abstract

The article aimed to 1) develop and validate a causal relationship model affecting purchase
intention guitar via the Facebook page in Bangkok and its vicinity, and 2) study causal factors
affecting purchase intention guitar via the Facebook page in Bangkok and its vicinity. This study
was quantitative research. The sample consisted of individuals who had purchased guitars through
Facebook applications and resided in Bangkok or its surrounding areas, totaling 360 people. The
tools used in the research were online questionnaires. The statistics used in the data analysis were
frequency, percentage, confirmatory factor analysis, and a structural equation model. The research
results led to the development of causal relationship models, comprising four components: 1)
awareness; 2) perceived quality; 3) loyalty; and 4) purchase intention. The model was consistent
with the empirical data to a great extent. The statistical analysis revealed the following values:
CMIN/df = 2.76, GFI = 0.94, AGFI = 0.91, SRMR = 0.04, and RMSEA = 0.05. The final predictive
coefficient was 0.48, suggesting that the variables in the model can account for 48 percent of the
variance in the model's influence on guitar purchase intentions via Facebook pages. It was found
that loyalty and perceived quality were respectively influences on purchase intentions. The results
of this research demonstrate the importance of loyalty and perceived quality in influencing guitar
purchase intentions.

Keywords: Awareness; Perceived Quality; Loyalty; Purchase Intention
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Tulupafinoiunndeia (Har et al., 2014) 11991ATIERAINATITITBAAAEY (Convergent
Validity) w21 faniaunyndafanadssesaainulsdsauiignadnla Average Voriance
Extracted (AVE) #101191 0.50 A4aqlnan fianunssdsannnanstuyniaulsutsraslung
(Hair et al., 2014) ﬂ'qumi’fiLmﬁzﬁmwﬁqL%@ﬁmmﬁfnmiﬁammfhy (Indicator Reliability) WU
Fautadanmlanndafian Outer Loadings 810121 0.70 9% 91971 1 wapeadiandsdoins
Taviamualulainafinanasndadie (Har et al, 2014) waza5197 1 uaAsaAIAINYDIFIL S

Funaln safl

A157199 1 NAN19A9I9FBUAIINATITIIATIATIIAE CFA ATAINHIERSNUIBILLLABLATN AT Composite Reliability (CR) LA

A1 Average Variance Extracted (AVE)

o Cronbach’s Construct Validity T;r’ CFA
saudsuduazfaudssaunnain CR AVE

alpha y df p  RMSEA  GFI
muAHASEITINg 0.78 061 066 139 1 025 005 099
1. Tamosmmwamsynyinbimanings (A1) Outer Loading = 0.79
2. ymualaguuunnaianins (BA2) Outer Loading = 0.83
3. MuiiUszaUNS oA unnsdefinns (BA3) Outer Loading = 0.82
PUASSUFAMAT 084 081 059 124 1 026 002 099
1. Annaiganninsnnsgiu (PQ1) Outer Loading = 0.79
2. fAignsfaruudusemu (PQ2) Outer Loading = 0.82
3. Amnsfinnsdnasiinnsoansd (PQ3) Outer Loading = 0.69
gﬁuﬂQﬁNﬁ/ﬂﬁ 0.93 0.84 0.64 0.18 1 0.66 0.00 1.00
1. MusesnnsBafimsHaTyn (BL1) Outer Loading = 0.73
2. fllonnannazdafimsumanamenn (8L2) Outer Loading = 0.85
5. axdlnsdnduitasdafimsumanamayn (BL3) Outer Loading = 0.73
AHAINI [ 095 077 055 136 1 024 003 099
1. falaszdafimanuwamsynians (P1) Outer Loading = 0.79
2. falaszdafimsumumama nasiilopi2) Outer Loading = 0.73

3. fula9zgafiaNTNTIINGNINNTT (PI3) Outer Loading = 0.67
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