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Abstract

The article aimed to 1) develop and validate a causal relationship model of causal factors
influencing purchase intention to rent clothes on Facebook Page LA-MOON-NEE of consumers in
Bangkok and its vicinity and 2) study causal factors influencing renting clothes on Facebook Page
LA-MOON-NEE of consumers in Bangkok and its vicinity. This study was quantitative research.
The sample was people who have rented clothes on the Facebook page LA-MOON-NEE and live
in Bangkok and its vicinity of 200 people. The tools used in the research were online
questionnaires. The statistics used in data analysis were frequency, percentage, confirmatory
factor analysis, and structural equation model. The results of this research were the development
of the causal relationship models that consisted of 4 components: 1) e-WOM; 2) brand image; 3)
brand awareness; and 4) purchase intention, and the model was consistent with the empirical
data to a great extent. The statistic showed CMIN/df = 1.56, GFI = 0.94, AGFI = 0.90, SRMR =
0.03, RMSEA = 0.05. The final was a predictive coefficient of 0.63, indicating that the variables in
the model can explain the variance of the purchase intention to rent clothes on Facebook Page
LA-MOON-NEE by 63 percent. It was found that e-WOM, brand image, and brand awareness
have a direct influence on customers' intention to rent clothes, respectively. Clothing rental
business operators should consider word-of-mouth impressions. and maintain a good image View
customer satisfaction as important in order to create willingness to use the service.

Keywords: e-WOM; Purchase Intention; Facebook Page; LA-MOON-NEE
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Tadd Anpang (Frequency) L@ 23DURY (Percentage) NTIBILEIBYNIU (Inferential Statistics)

T lun193msievieantsenauBedudi (Confirmatory Factor Andlysis) WaTA15ALATIEN LHLAR
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’NNﬂﬂ‘iTﬂ‘Nﬂ‘;’N (Structural Equation Model: SEM) Lﬁ'ﬂwmmummmmz;mﬂ@uﬂﬁmwéw
Tunaannfgmiurayadaazdng Tnafiarsonainaadi CMIN/F < 3.00 (Ullman, 2001); GFI
> 0.90 (Joreskog & Sorborn, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); CFl = 0.90 (Hu
& Bentler, 1999); RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thompson, 2004) and
Hoelter > 200 (Hoelter, 1983)
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2) ANUATWANH O BILLTHA 3) &Tﬁumwmmﬁfﬂfgﬂmumué AT 4) AMHAIINAS LA HUBNNS
LLﬂmﬂﬂﬂ’im’ifJ@N@Uﬂ'ZWNm’NL%Qzljﬂ’i\m;ﬁw;/'m Confirmatory Factor Analysis (CFA) 111119

s ;L > . . Lo
AATITNAINIE B NYBIAIN A ARRBINTe I (Internal Consistency Reliability) W27 SalUTun

o

NNATRNAINITRTI9 9D L AITNIED I HIINDBIAQLLTIHS (Composite Reliability; CR) §11n127 0.70

q
] |

uAzilAn Cronbach’s Alpha #71191 0.70 Avaqtilaan nasdadaudaureiananlulunadaan
WBnde (Hair et dl., 2014) NN3ALATIZAAINATIBITDAAASY (Convergent Validity) Wua7 6
uilsuanEafAiedsresAsuLIssINTignardiala Average Variance Extracted (AVE) #0n91
0.50 A9aglaan AArupsaidsannnaasluyndaulsudsasluna (Har et al., 2014) @910
Ansznanusidafiovesfiusdanala (Indicator Reliability) wuan fautlsduinmlayndatian
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A1599 1 NAN19ATI9FBUANNATITIIATIETIIAE CFA ATANHIERSUIBILLLABLATIN AT Composite Reliability (CR) LA

ﬂlﬁ Average Variance Extracted (AVE)

futlsunsuas Cronbach’s Construct Validity {2 CFA
oL CR  AVE
faunlsaannla alpha x> df p RMSEA GFI
aunisReasuuLlnaalan
- ca 0.79 0.84 0.65 2.18 1 0.14 0.07 0.99
unBunasiin
1. nmsinazaumdnuzriansgiee lasnisiass (EW1) Outer Loading = 0.87
2. ez @enEianisTausnnsumansynazsl (EW2) Outer Loading = 0.87
3. vusinangadamuuziinislau3nisenniiew viasaugsn (EW3) Outer Loading = 0.84
AN TWANHVBINLTUA 0.81 0.82 061 345 1 0.30 0.02 1.00
1. AR mamgynazsmil fededidunisiudnis Bi1) Outer Loading = 0.79
2. muRnaNamaynazauil Wnfigdntiueseunanane (B12) Outer Loading = 0.78
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mum‘mswﬁﬂgwmuusw{ 0.92 0.86 0.68 055 1 0.98 0 1.00

1. Wﬁul;’msf@gﬁLLU‘UL@%@\?LLm\‘iﬂﬂﬂ@ﬁﬂﬂﬁi“ﬁﬂmwmmmwmﬂ%qﬂ
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(BAT)

2. nandlalnvoanamagnazyuiladiiesied (BA2) Outer Loading = 0.82
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uay CFl = 0.98 duinlumsinaimlaeann GFI, AGFI waz CFl Aa9fiAdioun 0.90-1.00 A1
RMSEA = 0.05 UazAn SRMR = 0.03 uiufunisinowilagan RMSEA uaz A SRMR masfiauns)
7171 0.08 uazA" Hoelter = 226 iulUasinoumlagAN Hoelter MpsfiAMANNIT 200 B91198 (A7
TpanuFuinsBIa Mg A HATa lEN191911AT D IUAINEUWIN S N1 N azauT
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4) angalalananig SeaennaesiLNAdEens Damarwulan (2015) wazluiARANERILEIEY
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AGFI wInfiu 0.90, A1 SRMR w11iu 0.03, A1 RMSEA iy 0.05 Baiiulumuinasmess Ullman
(2001) CMIN/df < 3.00; Joreskog & Sorborn (1984) GFI = 0.90; Schumacker and Lomax (2004)
AGFI = 0.90; Schreiber et al. (2006) RMSEA < 0.08; Thompson (2004) SRMR < 0.08
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