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Abstract

The article aimed to 1) develop and validate a causal relationship model of purchase
decisions of IT products on the Shopee application of consumers in Bangkok and its vicinity and 2)
study causal factors influencing purchase decisions of IT products on the Shopee application of
consumers in Bangkok and its vicinity. This study was quantitative research. The sample was
people who have bought IT products on the Shopee application and live in Bangkok and its vicinity
of 303 people. The tools used in the research were online questionnaires. The statistics used for
data analysis included frequency, percentage, confirmatory factor analysis, and structural equation
modeling. The results of this research were the development of the causal relationship models,
which consisted of 4 components: 1) social media marketing, 2) ease of use, 3) e-WOM, and 4)
purchase decision. The model was consistent with the empirical data to a significant extent. It was
found that the social media marketing, ease of use, and e-WOM have influence on the decision to
purchase IT products on the Shopee application, respectively. Therefore, IT product sellers should
consider ease of use and e-WOM as important factors in encouraging the decision to purchase IT
products on the Shopee application.

Keywords: Social Media Marketing; e-WOM; Purchase Decision; Shopee; IT Products
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0.70 %198 #1997 1 LEASAFILLSFINA IAVIIrNe W lnAa T A NWEada (Har et al., 2014)

=4
PN

n - cr A 1 -
A5 199 1 Nan19ATIENARRY §udeunNInTgIW LazlHAanT39n (Measurement Model)

Aanilsuplsuas Construct Validity T’LQ; CFA
> Mean SD CR AVE
Fulsdunaln CMIN/df p RMSEA  GFI
aunnsaaausls@eaiiie (SPD) 5.27 1.15 2.122 0.095 0.061 0992 0.868 0.568
1. mlalamonfinseiuaauasenis (SPD1) 499 134 Outer Loading = 0.730
2. ﬂu?@fmismﬂgﬂmwmﬁ%ﬁuﬁq (SPD2) 5.43 1.37 Outer Loading = 0.720
3. milalzwondaledianistu@uan (SPD3) 5.42 1.40 Outer Loading = 0.760
4. snlalaninsangns@uan (SPD4) 5.40 146 Outer Loading = 0.810
5. anlalulrmounlusdugneg (SPD5) 514 142 Outer Loading = 0.750
auarsene Tt (SEU) 522 119 2177 0088 0062 0991 0892 0623
1. MBpRWAETNNTaY lAene (SEUT) 511 153 Outer Loading = 0.840
2. AR RWAN (ARREFALE (SEU2) 531 1.39 Outer Loading = 0.820
5. nadadenlalaseligesnn (SEU3) 533 142 Outer Loading = 0.770
4. vanapsmeAnfineduaizntae (SEU4) 520 140 Outer Loading = 0.820
5. Tanaufiuueadulnesnesamsad (SEUS) 5.14 1.37 Outer Loading = 0.770
AMNMsUBNABLLULANAELN 490 123 0330  0.804 0000 0999 0.892 0.625
UWBANTaRNg (SEM)
1. unziyeaaduliandaauan (SEMI) 475 151 Outer Loading = 0.760
2. LLu:ﬁmiﬂum%Tﬁm%ﬂﬁuﬁTﬁ (SEM2) 4.96 1.46 Outer Loading = 0.750
3. yﬂmﬁ\aﬁwgﬁumdﬁ‘m‘mm (SEM3) 4.95 1.38 Outer Loading = 0.860
4. UBNIAUIEAUNTTIRLENE (SEMA) 502 141 Outer Loading = 0.850
5. 330RUANLEND (SEM5) 4.85 1.55 Outer Loading = 0.730
Aunnssinanlade (CPD) 520 115 2.192 0112 0063 0994 0866 0568
1. FoRuanannlawonivianla (CPDY) 492 139 Outer Loading = 0.670
2. FaANA9INNI53A9RNAN (CPD2) 535 136 Outer Loading = 0.770
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4. FaRnanannaeelunsasds (CPD4) 529 140 Outer Loading = 0.800
5. %@ﬁuﬁ?ﬁmﬂmiwxﬁwmmugyf%’ﬂ (CPD5) 5.09 1.47 Outer Loading = 0.590
A5797t 2 SINTiEBITDIAn AVE 28953ULSUHY LAZANEHUSTRVA ENENEsEanasauL S sk
Fornell-Larcker Criterion
SPD SEU SEM CPD

SPD 753

SEU 6977 789

SEM 6467 6047 790

CPD T45%% 700%* 7447 753

MHEme **p<.01 SPD = aunnsaaaunlr@eaiiie, SEU = auaansealunistse, SEM= amunisuanasuuulinastn

L v o 2
UUBENNTEANE, CPD= AunT1sdinaulate
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