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Abstract

In the digital era, where online shopping has grown rapidly, live streaming on TikTok Shop
has become a popular channel for purchasing fashion products. This platform allows real-time
product presentation and creates an interactive experience with consumers. The article aimed to 1)
develop and validate a causal relationship model of loyalty to buy fashion products via live
streaming on the TikTok shop application in Bangkok and its vicinity and 2) study causal factors of
loyalty to buy fashion products via live streaming on the TikTok shop application in Bangkok and its
vicinity. This study was quantitative research. The sample was people who have bought fashion
products via live streaming on the TikTok shop application and live in Bangkok and its vicinity: 415
people. The tools used in the research were online questionnaires. The statistics used in data
analysis were frequency, percentage, confirmatory factor analysis, and structural equation model.
The results of this research were the development of the causal relationship models, which
consisted of 4 components: 1) online flow state; 2) experience; 3) satisfaction; and 4) loyalty. The
model was consistent with the empirical data to a great extent. The statistic showed that CMIN/df
= 2.147, GFI = 0.928, AGFI = 0.900, SRMR = 0.043, and RMSEA = 0.053. The final predictive
coefficient was 0.65, indicating that the variables in the model can explain the variance of loyalty
to buy fashion products via live streaming on the TikTok shop application by 65 percent. It was
found that satisfaction, experience, and online flow state directly influence loyalty in purchasing
fashion products through live streaming on the TikTok Shop application. Entrepreneurs selling
fashion products through live streaming on the TikTok Shop application should consider customer
satisfaction with fashion products, provide consumers with a good shopping experience, and
ensure that the ordering process is simple and easy to create loyalty and encourage customers to

return to purchase fashion products through live streaming on the TikTok Shop application again.
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Tunaausfgmiurayadaazdng Tnafiarsonainaad® CMIN/F < 3.00 (Ullman, 2001); GFI
> 0.90 (Joreskog & Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2010); CFl = 0.90 (Hu &
Bentler, 1999); RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thompsom, 2004) and
Hoelter > 200 (Hoelter, 1983)
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fafAurtnasAlTenaunguen (Outer Loadings) H1nN11 0.60 Y98 A9 871 1 LamsadiauLle

FUNF AIINA U IR A NN EeTe (Hair et al., 2014)
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Construct Validity Qo CFA

Mean SD CR AVE
CMIN/Gf  p  RMSEA  GFI
Aunzauaseulan (OFS) 500 117  2.856 0036 0067 0992 0.853 0.540
1. Sumeunisdsdarinlaee (OFST) 465 145 Outer Loading = 0.660
2. ﬁﬂufgﬁ%ﬂﬁ%ﬂfﬁyhyfmmwm (OFS2) 5.10 1.46 Outer Loading = 0.650
3. VT"I‘Q?ﬂ‘iﬁNTuﬂ’ﬁ‘%@ﬁ’]\fé’ﬂxm'}ﬂ (OFS3) 518  1.42 Outer Loading = 0.780
4. ssuulavasdniiantess (OFS4) 516 145 Outer Loading = 0.840
5. nslamauiuuaaduanlase (OFS5) 492 1.44 Outer Loading = 0.720
AuLsyaUNTT0L (EXP) 475 119 2480 0059 0060 0993 0.854 0.543
1. Uszaunnaniifennnis@eduan (EXPT) 451 1.59 Outer Loading = 0.610
2. Usraunsodintun1slnsuauan (EXP2) 478 1.51 Outer Loading = 0.690
3. U‘izﬂum’iiﬁﬁﬁTumimﬂuﬁﬁmmm
- 4.80 1.45 Outer Loading = 0.860
Lamd (EXP3)
415 AUNNTIAaINUENNIT A (EXP4) 491 143 Outer Loading = 0.800
5. UsrauUn9adiRennNUSn1sMAINI5YNY
476 1.46 Outer Loading = 0.700
(EXP5)
pupaEfanala (SAT) 506 118 1726 0.159 0042 0995 0.853 0.539
1. fanelaTudunannisdofuan (SATY) 481 164 Outer Loading = 0.650
2. Aanelalunoinmauan (SAT2) 516 1.49 Outer Loading = 0.690
3. fanalalusnmauan (SAT3) 522 146 Outer Loading = 0.860
4. fewelalumstmusniasedium (SAT4) 5.08 1.44 Outer Loading = 0.770
5. flanalatulusTadunnag (SATS) 500 140 Outer Loading = 0.670
AANANSNA (LOY) 500 116  1.024 0381 0008 0997 0.884 0.603
1. ABINITEBRUATNT NS (LOYT) 479 1.38 Outer Loading = 0.780
2. Apsn1sgeRuaiusuiuLan (LOY2) 528 139 Outer Loading = 0.840
3. aznauNBpAuA uaAR (LOY3) 5.16 1.39 Outer Loading = 0.790
4. fnazyafeRefiquasdunn (LOY4) 521 140 Outer Loading = 0.730
5. azunzinangindaRuALase (LOYS) 500 136 Outer Loading = 0.740
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OFS 735
SAT .666** 734
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X 2 = 322.018, df=150, CMIN/df = 2.147, GFI = 0.928, AGFI = 0.901,
CFl = 0.966, SRMR = 0.043, RMSEA = 0.053, Hoelter = 231
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2001); GFI = 0.90 (Joreskog & Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2010);
RMSEA < 0.08 (Schreiber et al., 2006); (SRMR < 0.08 Thompsom, 2004), and Hoelter > 200
(Hoelter, 1983)
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